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Please don’t pet the kittens! 


I “Ae little detail of this picture is so clear and sharp, 
you’d almost be tempted to reach out and pet the 
kittens. 


Of course, a lot depended on the photographer. But we be- 
lieve the film should take a bow—if just a little one—as well. 


For results like this, try Ansco Supreme, the versatile film 
that makes good picture-taking easier. 


Ansco Supreme has qualities that work as a team: high speed 
and remarkably fine grain. 


But add to that . . . Supreme’s wide latitude and balanced 
gradation, and you’ve got a film fit for practically all 


exposure conditions . . . indoors and out... day and night! 
What’s your specialty? Portraits? Pictorial work? Whatever 
it is, you'll find Ansco Supreme a great film. Ansco, Bing- 
we hamton, New York. A Division of General 


~ Aniline & Film Corporation. 


Ansco 


(FORMERLY AGFA ANSCO) 


SUPREME FILM 


KEEP YOUR EYE ON ANSCO—FIRST WITH THE FINEST 
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A COMPLETE LINE OF 
CONTROLLED-QUALITY CHEMICAL PREPARATIONS 


NOW IS THE TIME TO FILL UP THE GAPS 
ON YOUR DARKROOM SHELVES 


With summer here, and pictures 
galore on every side, be sure there 
are no gaps on your darkroom 
shelves. Your Defender Dealer is 
ready to meet your needs. He now 
has a complete line of Defender pre- 
pared developersand fixersin stock. 

Complete with detailed instruc- 
tions, anyone can use them success- 
fully. Carefully prepared and put 
up for maximum convenience, sim- 
plicity and accuracy, they need 


only to be dissolved according 
to instructions. 

Best of all, they bear the Defender 
name. That means, when you see the 
yellow and blue package, you can 
always be sure you are getting a 
product that will measure up to the 
quality standard which you have 
learned to expect of Defender. 
Your dealer also has your favorite surfaces of 


Defender Velour Black in stock. Look for it in 
the yellow and blue Rip-Strip package. 


DEFENDER PHOTO SUPPLY COge < 


ROCHESTER 3, N. Y. 





WILLIAM B. ZIFF, PUBLISHER e@ B. G. DAVIS, EDITOR 


Managing Editor: John R. Whiting 
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Associate Editors: John Alden, Leonore R. Lamson 

Art Director: Herman R. Bollin 

p H Tiny te ¢ RA y H Y Production Director: H. J. Morganroth 
Advertising Director: George Berner 


Circulation Director: H. G. Strong 
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Pictures in Summertime 

Adrian Siegel, Cellist and Cameraman. 
Photo Tricks You Can Do 

Out of the Past . 

Put Backlighting to Work 
Photographing the Battle of Production 
Looking Them Over with Keppler 

Photo Brain Teaser 

Yank Camera Contest in Britain 

How This Picture Was Taken. 

PICTURE OF THE MONTH, by Lee Jenkins 
When One Picture Has to Tell the Story 
Story of a Photographic Jaunt 

COLOR SECTION—Pictures m" — Russo; Ardean Miller 
In and Out of Focus 

Fitty-four Youngsters 

Amateur Movie Section 

8,000 Frames a Second 

Transition Tricks 


SALON SECTION 


A PAN AMERICAN PORTFOLIO 


A selection of pictures from the Inter-American Photographic Exhibit sponsored 
by the Pan American Union. After an original showing in Washington, a group o 
two hundred pictures was sent on tour to Philadelphia, New York, Pittsburgh 
Cleveland, Chicago, San Francisco, Houston, and Dallas, a representative few 


of which are shown here so that this fine collection may be viewed more widely 


Candid Shots by the Editor . . What the Camera Clubs Are Doing 
Pictures from Our Readers oP aa . 58 Notes on the Salon Section a 
New Tricks for Camera Owners . re * Popular Photography Traveling Salons 
Print Criticisms . a ? aa Tips on Movie Splicing 
Trade Notes and News a tian See oak New Home Movies 
Calendar of Photographic _ ‘Exhibitions . Press Flashes 

Questi ions and Answers. a a ae New Books 


ck ew. ot ae ee ae ey Contests and Markets . 


COVER BY HARRIS RODVOGIN. SEE PAGE 68. 
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>PULAR PHOTOGRAPHY, including Amateur Cinematography, Trade Mark Registered. Combined 
with Prize Photography Magazine formerly Everyday Photography. 
EDITORIAL AND ADVERTISING OFFICES: 540 North Michigan Avenue, Chicago,!1, II}. New York 
Office: 270 Madison Avenue, New York 16, N. Y., Herbert E. Hayden, Eastern Advertising Manager 
Los Angeles Office: William L. Pinney, Manager, 815 South Hill St., Los Angeles 14, Calif. Wast 

ton OF ne: Fre i Har oe Manager, Earle Building, Washington 4, D. C. London Representativ 

erry, Chandos Cottage Court Road, Ickenham, Uxbridge, Middlesex, England. 

CONTRIBUTIONS: Bectiinebens are advised to retain a copy of their manuscripts and illustrations 
Contributions must be accompanied by return postage and they will be handled with reasonable 

but this magazine assumes no responsibility for their safety. Any copy accepted is subjec 
whatever adaptations and revisions are necessary to meet the requirements of this publication 
Payment covers all author's, contributor's and contestant's rights, title, and interest in and to the 

sterial accepted and will be made at our current rates upon acceptance. All photos and draw 
nas will be considered as part of material purchased. 
POPULAR PHOTOGRAPHY is published monthly by the Ziff-Davis Publishing Company at 540 4 
Michigan Ave., Chicago II, Ill. Entered as second-class matter July 30, 1937, at the Post Office 
Chicago, Ill., under the act of March 3, 1879. Entered as second-class matter at the Post Office 
Department, Ottawa, Canada. 

SUBSCRIPTION RATES: In U. S., Mexico, South and Central America and U. S. Possessions, $3.00! 
twelve copies; in Canada, $3.50; in British Empire, $4.00; all other foreign countries, $6.00. Single 
pies, U. S., Mexico, South and Central America, and U. S. Possessions, 25 cents; Canada, 30 cents 
bscribers should allow at least two weeks for change of address. All communi ications about sut 
scriptions should be addressed to the Director of Circulation, 540 N. Michigan Ave., Chicago II, 

Member of the Audit Bureau of Circulations. 
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Own this amazing on-the-spot movie record of 
famous Vesuvius in its first violent eruption 
since 1872! See on your own screen a once-in-a- 
lifetime spectacle of Nature’s titanic forces in 
action! Be thunder-struck, by awesome scenes 
of the flaming crater belching fiery masses of 
white-hot lava—discharging rivers of molten 
rock down trembling mountainside! Witness 
scenes of wild confusion—the exodus of stricken 
people from doomed arezs! A thrill-movie such 
as you've never seen befcre—and one you will 
want to show again and again! 


New De Luxe Castle Films’ Cata- 
4 log, describing 98 thrilling home 
ra movies you can own and give! 


8 mm. 
Os0t. . . . $1.75 
Owe... . 5.50 

16 mm. Name 
Cwor. . . . 2.75 
O36oft.. . . 8.75 


(Sound, 350%. .17.50] city BZone State 30 ROCKEFELLER PLAZA FIELD BLOG. 
Remittance enclosed () Ship C. 0.0.0) Send Castle Films’ FREE Catalog 0 » pray a 


P7 
aun au wie Gun eupUne ea Garena RP EENERDEIDRERINREEEe RUSS BLDG., SAN FRANCISCO 4 








Send Castle Films’ “ERUPTION OF VESUVIUS!” in the size and 
length indicated. 

















Addrass. 
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A Series of 35mm Full-Color Transparencies of 


WALT DISNEY CARTOON CHARACTERS 


By special arrangement with the Walt Disney Studios, 
a film-series of all the beloved Disney characters is 
now available for home use. One series shows close- 
ups of 24 leading Disney characters The other five 
groups are complete condensed versions of famous 
Disney feature pictures. These exact reproductions 
of Disney’s masterpiece films, bring you all the ex 
quisite coloring and artistry of the originals. They'll 
make a great hit with grownups and children alike 
Hollywood Viewer, complete with No. 1 series of 10 

slides .$4.95 


Each individual series containing 10 slides numbered 
in sequence with story sequence beneath each 
picture ..... rh ae ead ac an eaters Ue . . $2.50 


1—Famous Disney Characters: Ten specially selected 
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~) 


2—The Story of Pinocchio: Highlights of the story, 
including selections from all major scenes. 


» 


3—Snow. White and the 7 Dwarfs: Snow White, the 
Prince, the Old Witch and famous Disney Dwarfs, 
1—Excerpts from Fantasia: Ostrich Ballet, the Ce 
naurettes, Winged Horses, Ice Fairies, etc., ete. 
5—Story of Bambis Bambi, the deer, and his lovable 
forest companions. An ideal children’s story. 
6—Dumbo: Dumbo, the little elephant with the big 
ears—and colorful circus background. 





This famous viewer, used by thousands of amateu 
and professional photographers for viewing colo 
slides, made of gleaming Tenite, gives extraordinary 





; : crystal-clear magnification. Sold separately at $2.45 
close-ups shuwing 24 leading Disney Characters. ; : : , 





COMBINATION SETS COMPLETE WITH VIEWER ALSO AVAILABLE 
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STUDIO SCALE . ..$4.40 (plus postage) 


Beam is graduated in both metric and 
avoirdupois systems, for minor weights. 








GEM LENS BRUSH.......... 89 











Larger quantities weighed with accur- 
: ately turned metal pan. Spec 
A — ae for less money. | h. ify Metric or Avoirdupoi 
pel-Repel, trust it not to scrat« 4 LOOT is 
ROTO PRINT DRYER........... $22.50 when ordering. 
; eo 
»4A”x28”"” PROFESSIONAL MODEI 
SPECIAL DUPONT Black Enamel Drum, operates on A.C. or 
NO. 10 SPONGE ceeee $1.50 D.¢ outlet. Rated 300 watts: can’t over- 
, aH Sinmun a heat. Drvys prints in about minutes. The 
Measures 614”x416"x2\ . 







addition of ferrotyvpe tins is 
recommended nen a ing 


glossy prints. 


BULB DUSTING 
eer $1.19 





CHANGING BAGS 
Absolutely light-proof. With Snap closure 
No. 1091 17%”"x18” ’ 


eR 9 nee 4.95 
No. 1094 og > fl 5.49 














Ses BOY! Even 


on paper, and another Argoflex snapshot 
becomes a masterpiece. 

This is the picture that Bobby’s parents had 
been saving their vital and hard to get film 
for...Take great care of your present Argus 
and make each picture a “Good Picture.” 


“WA 

Ww 
This 56-page booklet ‘‘Good Pictures’ is published by Argus to 
help you solve many of the problems of picture taking. Send 25c to 


ARGUS INCORPORATED, ANN ARBOR, MICH., DEPT. C 


@olint-laeks 


ARBOR 


AWARDED TO PLANT 2 
OPTICAL DIVISION 
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OFFICIAL FILMS’ 
New & nm —16 mm 


» HOME MOVIE FILM 


FANS! Warm up for the opening of the baseball season! 

Here’s an exciting, action-packed film which shows the 

big leaguers in the specialties which have brought them 

fame! Carl Hubbell and his “screw-ball’”! Tobin and his / ¢ cae 
“knuckle-ball’! Gabby Hartnett master-minding with J; 

Dizzy Dean! Al Lopez grabbing a fly! Durocher and 

Coscarart in a double play! Medwick, Lombardi, 

Johnny Mize... all in a swell film that will make / 

you think you’re right in the grand stand. “ 


Available in 5 Standard Sizes 
8mm. 16mm. Silent — Sound 


4 / i send OFFICIAL FILMS’ BIG LEAGUE ss : 


a f/f : 
J BASEBALL, in size checked, to: 


NF tf Y ADDRESS 7 
1 625 MADISON AVE. = 1 CITY ll STATE 


; 8mm Short! 8mm Feat. |16mm Short|16mm Feat.| 16mm Sound 
sew Verk 22, 6. V. Cae $1.75 [$5.50 | $2.75 [$8.75 [1|$17.50 [] 


[_} Ship C.O.D. | | Remittance Enclosed 
[| SEND COMPLETE CATALOG PP-7-44 
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For BETTER negatives .. shoot with 


midget GE Mazda 


Photoflash lamps 


' 
7 
Flashed with one G-E No. 5, this picture by L. D. Bartholomew, TRIBUNE photographer now 


an army officer, won first prize in the war incentives division at the Chicago Press Photog- 
raphers’ Salon. Incidentally of the 80 press photographers exhibiting, 62 use G-E Midgets. 


G-‘E MAZDA PHOTOFLASH LAMPS 


GENERAL (QELECTRIC 


Hear the General Electric radio programs: ““The G-E All-Girl Orchestra”, Sunday 
10 p.m. EWT, NBC; “The World Today” news, every weekday 6:45 p.m. EWT, CBS. 


Make your war bond investment count to the full— BUY WAR BONDS AND HOLD THEM 





{ 


Another Amprosou 
Model for Larger Audien 


There is an Ampro 16 mm. projector for every need 
from living room to huge auditorium. Here is Model UA for instance, ¢ 
pact, portable, thoroughly tested in the educational field, with suffic 
output to provide adequate volume for audiences up to 2500. Has m 
additional features including triple action tone control that permits ¢ 
plete mixing of sound from film, phonograph and microphone. 

When Ampro resumes production for civilian users—Model UA, or 
equivalent, will again be ready to deliver more power for you! Write 
latest Ampro catalog of 8 mm. silent and 16 mm. silent and sound project 


Buy 
| Wlar Bonds 








$ 


AMPRO CORPORATION ¢ CHICAGO 18, ILL. © PRECISION CINE EQUIPMEN 


> 
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FOTO-MIRO 


FOTO-MIRO, folded to fit a uniform's breast-pocket 
is a luxurious ''safety-first'’ photo frame for that Serv- 
iceman of yours. Fashioned of genuine leather, with 
space inside for two photos, and equipped with a steel 
mirror. 
PS ae : FOTO-MIRO is just right for caching away money if oo 
Le : and valuables, too, and the nickel-plated steel mirror 
SOU 3 is a great help for shaving, whether at a local camp A 00 
. ‘ rs j nother hemisot | aq ci7a—— 
diene a or earners, in another hemisphere! Folded size Mail Orders Filled 
- 3'/5x5 inches. 
ry nee 
once, ¢ . 
—— Now available 
h suffi FybRglass 53S 
Has m 


“| ERASERS ) penta 


UA, or HIGH SPEED, PANCHROMATIC, 
| Write 2 \ DAYLIGHT LOADING, 36 EXPOSURE 


project 





A pencil-shaped, refillable eraser— 


made of thousands of finely spun 7 | 
— | | 35 mm 


Can be used for many un- 


usual erasing and retouching jobs, . ' e | L M 


such as: 
FOR ARGUS, LEICA, CONTAX, 
RETINA and SIMILAR CAMERAS 
2. Dulling the surface of glossy 


prints to permit writing. SPEEDS 


3. Lightening tones in either nega- 
tives or prints. DAYLIGHT 


E + etchi hich requires TUNGSTEN 
xpert etching whic 

less skill with FybRglass than C ©) U R S E 

the usual knives. Avoids the on 
difficulties of the bleaching 


process Photographic Enlarging PRICE 


Smooth removal of emulsion in 


1. Etching negatives. 





~ LOADING 
ey etching proce and Print QUALITY | $]O3 |O Cartridg 
$350 Including Tax 


5O0c The book you've been waiting for—and Mail Orders Filled 


FOR ONLY 


what a book—one that every photogra- Include 10c for 
pher should read from cover to cover and Postage 

refer to constantly—written by J. Ghis- 
Pkg. of two lain Lootens, FPSA, FRPS, in exactly the 
Refills 25c same inimitable vein and with the same 
force that has made him one of America's 


finest teachers of photography. Sa i e! ee CUT FILM 
PROPELS 


AND REPELS ULTRA PAN & ORTHO 
e Wy 4 ( FRESH STOCK 


2'/4x3'/q ins. a 
2 en pkge. 49c 


COLORFUL 32nd St. near 6th Ave. 2/2x3//2 ins. 
9x12 cm. er 
ESTABLISHED 1898 eae t 2 eben SSC 


EACH 














3/qx4!/q ins. 
PLASTIC CASE NEW YORK I, N. Y. 











World’s Largest Camera Store Built on Sguare Dealing 








Send Complete Descrip- 
tion for Immediate Cash 
Offer, oF 

Send It In 

Your Asking Price. 
isfactory, Our Ch 

Follow By Return Mail. 


+ 
For Many Other 
"Peerless Values” 


| to 
tube 
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ON PRIORITY 
|MMEDIATE DELIVERY ON MOST \TEMS 
MINIATURE and 4x5 ANNIVERSARY SPEED GRAPHICS with choice 
and all acct ssories. 
GRAPHIC and GRAFLEX FILM HOLDERS and pACK ADAPTERS all 
ENLARGERS—S*l2" tc.—4'/4 3g —3YaxdVg— 4x99 
ODAK 3 


with assorted lenses. 
PROJECTO AMPRO YSA—VICTOR 40B— 
BELL & HOWELL V. 
LENSES—DARK ROOM EQUIPMENT—ACCESSORIEE. 

















| sbov AVAILABLE TO CIVILIANS WITHOUT PRIORITY 
RATINGS. Let us help you yet the necessary WPB approval. Just drop us 4 


BOOL * IN 
With tx 3 


2x 
SLIDE VIEWER 
Peerless three di- 
mensional Slide 
i Viewer for all 
440 CROW sen peeeeyete 35mm and Ban- 
SEEMAN™, ritt ER for all g mm and 16 mm q tam Transpar- 


arp edges 
vely ove! of any projector 
hold } gia filters- Complet« with 
and instruct PS eon . 
30x40 WHITELITE ROLLUP SCREEN. New.- 
30x46 CRYSTAT BEADED Automatic Box 


‘ eW ese ‘ mp 
CRAIG. JR. SPLICERS, © mm and 16 encies- Takes 


Glass and Ready 

bl back - or 

ters. ig plate. No. ®ine necessary rewter x Mounts. Require 

stick where you set them. - Eee ere ee cS > . . 

SUNSHADE and FILTER KIT . no batterice or 
Fi r Re vere, Kes stone, Bell . How u cine other accessories. List Price§ 


ce ts of combination § nshade. and © @9 5 - Price 

ter holder at ‘qa set of Tyre A, Haze, Re $2.50, Our Price ait 

and Yell 1 

PEERLES: 
For 


New aoa re aes eos ° 
TITLE LETTER OUTFITS 150 24” whit 
ter 9x12 ! kK and #ré 


lac ay reversibis 


w Filters- Special ves 
1LLUMIN ED VIEWER iat 
m Mae —_ vie I SPI ED_ EZ- L—3 4 x5” and 4°* eS 
dimens! al ereo effect al 
21 tin enlarged. All metal const 
6 foot rd and snap switel 
earrier f0F 35 mm strip film — 
NEWES! BOOK 
otens on Enlarging and Pt nt 
hall Oil Color Sets 


ae, ° .$1.25 
AC ADEMY BABY spoTl IGHT, 
Fl ASHG( N REFI ECTORS 
For Midget bulbs with bayom 
make flash gun: New «+ 
Focusing reflector for 
Heiland and 5° gun onl 
»EERLESS 8” Trimming < 
10” Trimming 
i5” Trin 
"RINT CA 
K FU M WINDER> or 
ED GRAPHIC ¢ ASES—3 
E LSS RETOUSC HIN 
etouc 


M.S 
re Meter, New.-++ ° 
m Develop! ™s Tank > mm 
116 - ; : : . changeable ee , 7 
Cut Fi yevelo ow Tanks, = yx3la-- 3.85 youble se i etouching Knife, 
eerless Laboratory Balance Scales. - - , 495 Knife, an Wnterchangeable blades 
314x414 GRAPHIC ¢ it filn 
PEERLES> DARKR‘ 10M 
only, singi« Blower 3 


Coccine ’ 
x-ACTO KNIt 1e5 retouching, * es 
made of steel, Knife with 6 inter- 


. 7 sPpOTON!I deal, 1 odern repouching 
, holdet NeW. ess 3.33 for negatives ane 1 
VENTILATORS AC 31%” MAGNIFYING G 
9.95, Double plower 14.95 ywe 


Sie on flexible * 
neck with heavy w - * .° 
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N.Y.1. TRAINED GRADUATES 


“MAKING GOOD” 
ON EVERY WAR FRONT 


Hundreds of N.Y.I. Trained Men and 
Women NOW Photographers in NAVY, 
MARINES, ARMY and AIR CORPS 





OR those about to enter U. S. Service, an 
expert knowledge of photography may 
help you win a ‘'non-com"' or ''petty officer” 
ating, promotion and more pay. This is not 
theory but fact—proved by the actual ex- 
perience of over 600 N.Y.I.—trained men 
and women. 
photographic knowledge of one Navy 
Photographer™, for example, previous to en- 
rolling in New York Institute, was strictly 
hat of the "hit or miss’ amateur. So thor- 


was N.Y.I.'s training—so carefully was every 

of his instruction supervised—that even before 

ompleted his N.Y.I. Course he was doing 
elations and technical photoaraphy. 

He soon discovered that photography was not only 

nating, but financially satisfying. But what he 


ders his—and N.Y.I.'s—proudest accomplish- 
sly 


t was the fact that immediate upon qradua- 


n he won his first full time photographic job— 
Uncle Sam. From now on his work will be 
the credit line~"ORciel U. S. Mow Phote 


voh." 


Photographic Opportunities Biggest, 
Most Varied Ever 


jay the ever-growing photographic field not 


offers more well-paid positions than ever, but 

a sound, substantial postwar future. Trained 
ographers are needed everywhere—in essential 
jJustries, by newspapers, studios, magazines, ad 
rs. Excellent opportunities for free-lance 
yraphy—and for your own studio, too. Pho- 

hy also offers women a new fascinating road 


cess. Many of the country's top-ranking 
career women are graduates of N.Y.I. 


N.Y.I. Trains YOU at New York Studios 
or at Home by Mail 

is the oldest, largest photographic school. 

are no classes—every step of your instruction 

onally supervised. Available are courses in 

al, Advertising, News, Fashion, Industrial, 

sit, Motion Picture and COLOR Photography. 

Write TODAY for beautifully illustrated FREE book, 
Photography for Pleasure or Career.” 

*From a letter dated March 27th, 1944. Name 
withheld due to Navy regulations. 
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IMPORTANT NEWS for 


MEN IN SERVICE ~_ 


MEN IN WAR JOBS 
MEN ENTERING SERVICE 


Whether serving your country in 
the armed forces or in a war plant, 
the best investment of today's 
time and dollars is to acquire 
knowledge that can mean tomor- 
row's well-paid career. 
Photography offers you not .only 
fascinating opportunities, but a 
sound, substantial future. News, 
advertising, portrait and commer- 
cial photography are growing by 
leaps and bounds. They offer ex- 
cellent salaries, work you will en- 
joy and an opportunity to be inde- 
pendent of bosses, hours and rou- 
tine jobs. 

Through N.Y.I.'s time-proved meth- 
ods you can get the training you 
need, at home, in camp, or in our 
New York studios through resident 
training arranged to your con- 
venience. 

Men about to enter Military Serv- 
ice will welcome the comprehen- 
sive pre-induction Guidance in 
Military Photography included 
FREE of extra charge in both home 
study and resident N.Y.1. Courses. 
Written by a leading photogra- 
pher, former U. S. Signal Corps in- 
structor, this new training is invalu- 
able not only in Service, but for 
everyone interested in news, pub- 
licity and specialty photography. 








INSTITUTE 
PHOTOGRAPHY 


10 West 33 Street 












New York Institute of Photography 
Dept. 99, 10 W. 33 Street, New York 1, N. Y. 


Gentlemen; 


Please send me your FREE catalog. it is understood 
that no salesman will call. 


S$ 


sola issn ae oo BMRB. ccce eececce 

Please check course in watch interested: 
CO Regular Resideng\Course (in N.Y.) 
0 Home Study 4 ing 


_ 
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WE HAVE THE 
CAMERAS. 


WE HAVE THE FILM / 

















; EY MOUSE 

T DISNEY'S MICK 

Wa SILLY SYMPHONY CARTOONS J 
EXTRA CAN and RE 


A = seats a — this 
O offer applies to mail orders only. 





IMMEDIATE DELIVERY... CASTLE FILMS...EXTRA CAN and REEL 
SPECIALS IN SUPPLIES Ging heaee eee PSS PVE ic? 


ine Kodak Special teie- ; : 

rht $ photo ; wide angle le 442.50 4 Dollina F2.8 Xenar and case 
U s Cine Kod Telephoto for 16 mm Magazine : _Kodak 620 Kodak Anastigmat Special 
~ saps a Sod 1/9’ new F: >» lens 

. Perfex Magazine F2.5 lens, new ° Sport Dolly F2.9 Trioplan ° 
t i ane aber — — tn One Shot Color camera ; K , Meyer Telephoto lens for 8 mm F1.9 focusing 
"8 wun. reel in i rt r ate Gorlitz Aristogmat lens 13.5 ecm. i rim set , mount . 

r . Compur 9 extra holders, carrying case Telephoto lens for 8 mm, F2.7 focusing 
Dollina II Tessar F2.8 in Compur rapid and ,, mount 


case 


~ One 


: 7 Telephoto lens for 8 mm. F3.5 
Falcor Miniature 14 Vest Pocket Special, 2 8 mm. Telephoto lens le” F3 ss 
of and Eveready carrying c Keeps 6.9 1 mm, Telephoto lens Berthi F3.5 
compound shutter 434” F6.8.. . as as Telephoto lens Taylor Hobsot 
6.8 in compound. shutter... . = oes 
F6.8 in compound shutter 3 16 mm Telephoto lens Taylor Hobsor 
Dogmar in Compur shutter . 


Swedish ) 


-@ Wh 


mm. Telephoto lens Dallmeyer 2” 
Series B revolving back 214x31/4 Kodak Univex pecs and case 
rmat film pack adapter case - P aac ie 1 * af . 
Series B revolving back 314x414 Kodak Victor aa tone M de} 5 * 15 ler 
. Mode “ns 
Voigtlander Avus and film pack adapter box 


BAA BEA LEELA. 


N 
Flkay cut film tanks 
rir ” " 


1 


3. 
1 
7 
2 
2 
3 
4 
3 
7 
2 
a 
4 
1 
1 


ement er 
rheatrettes 
rheatrettes 


lastigmat F4.5 film pack adapter and hold- 


A 


ex Series D revolving back Kodak Anastig- ‘ x i Gales 
, J 1 1 i mack ad rs - , ’ 
— 344x414 film pack adapter and ’ Weltur 1% < 3.8 Carl Zeiss Tessar in 
Grafiex Series D revolving back 4x5 Kodak _— and Eveready case coupled 
zm r4.5 } ac’ ad: ser inder .. 
ae t F4.5 film pack adapter and . Wollensak F6.3  Velastizmat ‘in’ shutter 
Ihagee Exakta Model B Zeiss Tessar F2.8 and Zeiss 314x41% box only, Ica 
Ikonta F3.5 Tessar in Compur rapid 
Ihagee Reflex Carl Zeiss Tessar F4.5 film 7 “ - « . 
japter and 3 holders and case... : - Conte EE Se ene FS and case 
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Kodak F Q en z P film camera, double extension film 
Kodak ge M ind case : 5 ac ada “rT, cut film holders and case 
Comaito x + 2.8 Tessar. . ee : fF4.5 Carl Zeiss Tessar in rim set Compur, 
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Kodak An 4 Plaubel Makina IIS deluxe outfit with wide an- 
only 7.5 gle Plaubel F6.8 Tele-Makinar F4.8 and ac- 
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\ 
F CRITICAL movie MAKERS* 


- YR a number of years, Revere 

8 mm. Cameras and Projectors 
have been first choice of movie 
makers with long experience in 
taking home movies. When 
Revere equipment was first pre- 
sented, critical buyers readily 
recognized its many cistinctive 
advantages. They saw in its acl 
vanced features and precision 
craftsmanship the qualities that 
assure liner results. Beginners, as 
well as experienc ed movie makers, 
have voiced their prelerence hor 
Revere equipment in unmistak- 
able terms. 

When the war is won and 
motion picture cameras and pro 
jectors can again be made, Revere 
equipment, embodying many ness 
improveme nts, will again be 
available, providing a standard 
ot perlormance that will again 
make Revere first choice ot critic al 


movie makers. 





Revere 8 


REVERE CAMERA COMPANY, CHICAGO, HLL. 
Makers of Fine © ‘ine Equipment 
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[as COLUMN is being written on 
a sort of yellow filter afternoon, 
one of those days that calls for a 
walk in the country, camera over your 
shoulder. If this typewriter finishes its 
job in time, we’ll be able to take that 
walk, and make a field test of some of 
Walter Burton’s suggestions in this 
month’s lead story: “Pictures in Summer- 
time.” 

That’s the kind of an article that has 
several purposes. It refreshes the tech- 


nical memory of even the experts. It ~ 


suggests a happy approach to the ques- 
tion: “What will I do with my camera 
next weekend?” It makes a convenient 
pocket-piece for the next time some 
nephew says to you: “Uncle, I have a 
camera, but I don’t know what to do 
with it. How do I take pictures in sum- 
mertime?” 

Answer: “Read this article 
at A and goes to Z.” 


It starts 


ier KNOW, we really do field-test 
all kinds of articles, picture ideas, 
products, methods and techniques, here 
on the staff of PopuLtar Puotocrapny. It 
isn’t even half like a testing laboratory, 
but every now and then a reader sends 
in a trick picture made by loading a 
camera with enlarging paper instead of 
film, or one of our staff tries out a new 
rapid fixer, or two of our staff trade cam- 
eras for a weekend (that’s how one was 
converted to the twin-lens reflex). When 
we ran an article on salvage lenses, we 
had a lot of fun experimenting. When 
Robert Eichberg sent us his darkroom 
brainteaser (page 35), we all sharpened 
our pencils. 

Sometimes a feature in the magazine 
gets a field test in another way. Last 
February we printed an article on the 
new Photography Center of New York’s 
Museum of Modern Art, and this column 
gently suggested that other cities might 
well go and do likewise .. . by setting 
up a central meeting place, exhibit room, 
and idea-center. That acorn is growing. 
Some of the members of the Chicago 
Chapter of the Photographic Society of 
America put a second to the motion. Sev- 
eral of the Windy City’s press photog- 
raphers nodded approval. Three other 
persons got together for a lunch and drew 
upa plan. And, as you might expect, that 
great friend of photography, Mr. Stuyve- 
sant Peabody, began in his unassuming 
way to direct the various enthusiasms so 


ee os ee Se De 


that action might result. The tree is 
definitely putting out leaves. 

One of the strong roots, we believe, will 
be the Chicago International Salon, which 
was being judged the same sunny after- 
noon of the writing of these lines. Chicago- 
ans, who do things in an energetic manner, 
are making sure that the judges, the ex- 
hibitors, the hanging, the attendance, and 
the correlated activities of a dozen cam- 
era clubs, will have just the proper ex- 





Visitor-of-the-month: Marie Hansen. 


posures so that the multiple print that 
results will be one more step towards the 
founding of a Chicago Photography Cen- 
ter. All that’s needed is a little more agi- 
tation. ... 


‘YUPPOSE you were a young girl on 

Life’s photographic staff, and during 
the time you were assigned to Hollywood 
you had been “discovered” and screen- 
tested. And suppose you had signed a 
few model releases in your time, and 
color pictures of you invariably turned 
out happily. And suppose that your chief 
interest was in photo-reportage, or docu- 
menting the American scene, and that 
you were getting nearer and nearer the 
top as a photographer. All these sup- 








poses happen to coincide with the true 
life story of Marie Hansen, who dropped 
in to see us a couple of weeks ago. 

When we took her picture, we chose as 
a background one of Steichen’s Naval 
Aviation posters—a giant photograph of 
patrol blimps. After the picture was all 
made we discovered that coincidence is 
always at work. It seems there is a young 
man named David, an officer in the US. 
Navy, and he’s chief pilot on a blimp 
“somewhere on patrol duty.” In fact, the 
picture of Marie-plus-Navy came out so 
well that about a week after it was taken, 
she dashed off and married David. 

Next month: an article by Marie Han- 
sen about vacation picture-taking. 


EERING into the future: We can see 

a carefully illustrated article called 
“Powers on Posing,” wherein the work- 
ings of John Robert Powers’ famous 
model agency and some tips on posing 
your models will be revealed .. . and 
more full-color pages illustrating articles 
on color photography .. . and a rollick- 
ing piece by Weegee (himself). 


HAT-they-have-said-about - photog 
raphy-department: Moholy-Nagy: 
“Photography can be optical poetry.” 
- * * 


Dr. Max Thorek: “Some salon judges 
seem to hate paper negatives as much as 
[ hate the paper-hanger.” 

* * *” 


Napoleon III: “A vulgar invention.” 
* * * 

John Ruskin (about 1890): “I tremble 
to think what would happen if photog- 
raphers were able to take photographs in 
color, seeing what terrible mistakes they 
make now when they have only mono- 
chrome to deal with.” 

* * * 


George Bernard Shaw: “The photog- 
rapher is often like a cod which lays 4 
million eggs in order to hatch one. 

* * * 

Rodin, the Sculptor, paraphrased: 
“There are only good photographers and 
bad photographers.” 

* * * 

Edward Steichen, after photographing a 
woman snob who tried to be contemptu- 
ously patronizing: “It was too bad—lI saw 
she was trying to meat-ax me—lI couldn't 
help it, but when the photographs were 
finished—I had meat-axed her.” 

—John R. Whiting 
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Kodaslide Projector—Under 
the provisions of the W.P.B.'s or- 
der No. “L-267,"" manufacture of 
certain very useful products has 
been resumed. Kodaslide Projec- 
tors, Models 1 and 2A, are such 
products. These compact, effi- 
cient projectors for standard 2” x 
2” Kodaslides are again available 
on orders having a priority of 
AAS or higher. 





For preferred projection 


_ As you may recall, the Koda- 
slide Projector Model 1, with its 
100-watt lamp and 4-inch lens, is 
primarily for home use in con- 
junction with smaller screens. 
Model 2A has a 150-watt lamp 
and 5-inch lens, for which an ac- 
cessory 7 !4-inch lens can be sub- 
stituted. The Model 2A, there- 
fore, is better adapted for longer 
throws which, in turn, are neces- 
sary where larger audiences are 
concerned. 

The price of Kodaslide Projec- 
tor, Model 1, is $18.50; that of 
Model 2A is $36.50. 


Lenses—The W.P.B.'s “L- 
267" made possible the manu- 
facture and delivery of a variety 
of lenses for certain preferred 
uses and users. According to 
production schedules, the follow- 
ing lenses should be available. 


Camera Lenses 
50 mm. £/3.5 for Kodak Ektra 
90 mm. #£/3.5 for Kodak Ektra 
127 mm. #/4.7 Ektar lens in Su- 
permatic Shutter 
No. 32 634” £/4.5 K. A. lens in 
No. 2 Supermatic Shutter 
No. 33 7!5” £4.5 K. A. lens in 


barrel 
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No. 70 203 mm. f’7.7 K. A. lens 
in Supermatic Shutter 


Ciné-Kodak Lenses 


25 mm. f/1.9 for Ciné-Kodak E 
50 mm. £/1.6 Interchangeable 
lens 

152 mm. £/4.5 Interchangeable 
lens 


Projector Lenses 


5” £/3.5 for Kodaslide Projector 
Model 2A 

71,” £/4.5 for Kodaslide Projec- 
tor Model 2A 


Enlarger Lenses 


2” £6.3 for Portable Miniature 

Enlarger 
2” £/6.3 for Kodak Precision En- 

larger 
2” £/4.5 Projection Ektar for 

Kodak Precision Enlarger 
4” £/4.5 Projection Ektar for 

Kodak Precision Enlarger 
51%" £6.3 Projection Anastigmat 

for K. P. E. 

63,” £4.5 Projection Anastig- 

mat for K. P. E. 

Your Kodak Dealer will be 
able to tell you whether your 
business or professional status 
places you in an advantageous 
position, as far as the amended 
L-267 is concerned or, if neces- 
sary, how to apply for an order 
authorization. 


Slide Data—tThere’s a new 
edition of the Kodak Data Book, 
“Slides and Transparencies,” 
now available under the name, 
“Kodak Data Book on Slides.’ 
This book incorporates the new 
style cover and punching system 
which permit it to be inserted as 
a replacement for Section 10 in 
Kodak Reference Handbooks car- 
rying a copyright date of 1941 or 
earlier. 

The price remains at 25 cents. 


Stretching the Fourth Dimen- 
sion—Up to the moment of going 
to press it seems to be generally 
agreed that the Fourth Dimension 
has something to do with Time. 


Hence, when you stretch or mag- 
nify Time about 150 times, you're 
exploring some fairly new terri- 
tory. 

To the E.stman High Speed 
Camera, Type III, this business of 
stretching time is all in the day’s 
work. Naturally, that work at 
present is exclusively concerned 


tine 
Bi 
3000 frames per second 


with the perfecting of wartime 
products and procedures, but 
with Victory, the High Speed 
Camera is certain to find useful- 
ness in many a peaceful avenue 
of research. 

This very special-purpose cam- 
era is essentially a 16 mm. movie 
camera. But it is not even a close 
cousin to the usual amateur 
movie outfit, the top speed of 
which is about 64 frames per sec- 
ond. The range of the High Speed 
Camera is up to 3000 frames per 
second, 

If the subject of high-speed 
photography, especially cinema- 
tography, appeals to your scien- 
tific group or camera club, you 
might be interested in the 24 x 
36-mm. slide-film of the subject 
which has been prepared. This 
lecture covers the field neatly; if, 
in addition, you are able to ar- 
rangeto show the 350-foot 16-mm. 
movie demonstration film which 
actually shows examples of high 
speed work, you'll have just 
about as comprehensive cover- 
age of the subject as the present 
state of the science permits. 
Apply to the Camera Club Serv- 
ice, Eastman Kodak Co., Roch- 
ester 4, N. Y., for further informa- 
tion and bookings. 


EASTMAN KODAK COMPANY 


DETROIT PUBLIC LIBRARY 
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FOR PRECISION 
LooKx to ILE X! 


Precision is something you can’t see. It’s something you experience through per- 
formance. That’s why, until you actually use a product, you don’t really know 
it’s there...unless it’s made by a firm whose reputation for quality and precision 
is established. 

Ilex has that reputation. You can be sure that any product bearing the Ilex 
name is precision-made to give accurate, dependable performance under any and 
all conditions. More than that, Ilex products combine precision with ruggedness 
—one of many reasons why our lenses, shutters, gunsights and other optical 
equipment are performing so admirably in the hands of our Armed Forces. 

When Victory comes and materials are once more available for civilian use, 
look to Ilex for your precision photographic equipment. 


BUY MORE BONDS THAN EVER BEFORE 


Ilex Optical Company, Rochester 4, N. Y. 


TL | 
| 
SHUTTERS AND LENSES OPTICAL INSTRUMENTS 
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Photo bw Fritz Hente 


This delightful picture simply combines good composition and good subject matter with the more mechanical elements of pho- 
tography—lighting, exposure, and proper darkroom technique. Each step augments the previous one, and a good picture results. 


Your pictures will take 
care of themselves if you 


learn photo fundamentals 


by WALTER 


VERY camera club has one or more 
human encyclopedias who know all 
the answers, or at least never let 

a question go unanswered. In the Coma 
Camera Club, Jim Peden was it. Conse- 
quently, he was on the receiving end of 
practically all the problems the club tyros 
could think up, which was more than 
plenty. 

When it got to the point where one of 
the budding photographers ruined an 


E. BURTON 


11x14 print for him by kicking open the 
darkroom door and yelling “Hey, Jim! 
Should the developer be F-65 or F-70?” 
he decided to do something about it. 
First he got rid of the kid by telling him 
to read some handbook for beginners 


with both eyes open. Then Jim draped 
his six-feet-two-inches over an easy chair, 
dragged out his pipe, filled it with Whirl- 
pool Fine Cut, and started thinking. 

The end product was that Jim decided 
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Photo by William Mirsky 


Connecticut Landscape conveys a feeling of peaceful serenity enhanced by the pastel quality of the print. The photographer 
used a 2'/4x3'/4 Ihagee Duplex camera. Darkening of the sky was accomplished by use of a red filter. Shot was taken after sunset. 


For “basic” summertime exposure, 
when using film with Weston rating 50 
(G-E 75), set shutter at 1/50 sec. 


= | 


A medium yellow filter helps bring 
out contrast in outdoor shots, makes 
them look as the eye sees them. 


Stop the lens diaphragm down to f II 
as- shown in the illustration. You 
can use either pan or ortho film. 


A ten-cent exposure calculator, such 
as the one shown, is extremely help- 
ful in determining proper exposure. 


to organize a sort of camera-problem 
clinic. He put it up to Bill Halogen, the 
president. 

“Sounds good,” Bill declared. “I'll back 
you. I don’t think you'll have any diff- 
culty at all. All you gotta do is answer 
a few questions. Nothing like running a 
school, which is hard work.” 

Jim wasn’t so sure it would be a cinch. 
Later, he wished he had drunk the iodine- 
cyanide reducer then and there. 

Jim’s scheme was simple: On one or 
two nights a week he would hold, in the 
club rooms, a clinical session at which 
beginners would be free to ask any pho- 
tographic questions they desired. Jim 
would answer them and if necessary give 
demonstrations to drive home the points. 
It would be a violation of game laws for 
tyros to pester him or any other member 
with questions outside of clinic hours. 

Bill and Jim counted seventeen mem- 
bers who could be expected to patronize 
the clinic... . Seventeen who really 
needed the advice. Of that number there 
might develop five or six serious workers, 
and maybe even a top-flight pictorialist. 

Eactly three people showed up for the 
first clinic session. 

Jim didn’t jump up and down with joy, 
but later he was glad there were no more. 
The trio included a serious-faced chemist 
named Albert Carter; a young fellow, Ray 
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Photo by E. K. Waters Photo by Lester H. Hartung 


Sandlot Baseball was made in a Chicago park with a Dekrello Nettel Simplicity often adds to the charm of your summer pictures. 
camera and K2 filter. Note boy in wheelchair, accompanied by his dad. Here trees, shadows, and a fence are all that are needed. 


Bugle, just out of high school; and Eva 
Stetson, a cute little trick who taught art 
to sixth graders. 

“Anybody care if I smoke?” Jim asked, 
as he lighted his incinerator. He sent a 
smoke ring billowing toward the ceiling, 
and without waiting for anyone to answer, 
continued: “This is your clinic. Ask any 
questions or air any peeves you wish. I 
won't promise to answer them all, for no- 
body alive knows everything about pho- 
tography. But I’ve been in-the game for 
about twenty years; and you can’t slop 
around in hypo that long without soaking 
some of it into your blood. Now shoot 
away.” 

There was a little silence, and the draft 
through Jim’s pipe sounded like water go- 
ing through a _ partly-clogged sewer. 
Finally Little Eva, the schoolteacher, 
broke the ice. 

“Mr. Peden,” she said, sweetly, “how do 
I make pictures in the summertime?” 

Pete’s pipe backfired. He choked, and 
then managed a faint smile. “That’s a big 
order, Eva,” he said. “Could you be more 
specific . . . some particular little point at 
first, about the camera or something?” 

Eva frowned. Then her face brightened. 
“What kind of film should I use?” 

“You mean for making pictures out- 
doors on a bright summer day?” 

(Continued on page 84) 


Photo by Roy Pinney 
Two youngsters go swimming in a pond . . . and it is of just such natural material 
that good summer pictures are made. Anyone with a camera and film can get good 
pictures if he just learns his camera ABC's and puts them properly into practice. 

















Gregor Piatigorsky, Russian cellist, has a soul- 
ful expression during passages of soulful music. 


Grace Moore and Vladimir Gloschman, director 
of the St. Louis Symphony, during a rehearsal. 


Salvatore Baccaloni's coffee thermos is never 
far away; Ormandy is conducting. Below, Paul 
Robeson cups ear to hear quality of his voice. 


Adrian Siegel, 


Cellist and Cameraman. 


Photographs the World’s Great Musicians from 
the String Section of the Philadelphia Orchestra 


By KATHERINE SULLIVAN 


HAT DO musicians do during re- 

hearsal rest periods? Some study 

their scores; some polish up their 
instruments; some just sit and look at 
their toes. Adrian Siegel takes pictures. 

For the past six of his twenty-two years 
with the Philadelphia Symphony Orches- 
tra, the energetic Mr. Siegel has toted 
both his cello and his camera to rehear- 
sals. And whenever he stops fingering the 
strings of his instrument, he starts click- 
ing the shutter of his Leica. As a result, 
he has over 8,000 pictures of famous mu- 
sic-world personalities. Toscanini, Heifetz, 
Mitropoulis, Kreisler, Pons, Eddy, Moore, 
Levant—no guest artist has escaped the 
Siegel lens. 

What makes his pictures so eyeworthy 
is their simplicity and naturalness. They 
have an informal, friendly charm. For 
just as Musician Siegel knows that the 
simplest melodies played on his cello can 
be the most beautiful, so Photographer 
Siegel knows that a simple, unpremedi- 
tated pose can often be the most effective. 
Most of the time his famous subjects are 
completely unaware that they are being 
photographed. Siegel barks no commands, 
juggles no tripods or fancy equipment, 
never deliberately strives for a dramatic 
pose. But his results spell drama just 
the same. He manages to catch the per- 
sonality of his subjects whether in mo- 
ments of spirited action or when they are 
relaxing. 

A dark-haired, quiet chap, Siegel is a 
man of numerous talents. Sometimes he 


leaves the orchestra’s cello section to 
double on the oboe or the English horn, 
And sometimes he puts aside his cello and 


his camera and picks up a paintbrush, | 
Although self-taught, he is no amateur 


artist. His works have been exhibited at 
the Pennsylvania Academy of the Fine 


Arts, the Whitney Museum in New York, ~ 
the Corcoran Galleries of Washington, 


D. C., and the Art Museum, Portland, Ore- 


gon. A year ago, Siegel had a unique one- © 


man show at the Philadelphia Art Alli- 


ance which not only included twenty of — 


his canvases but forty-seven examples of 
his camera art as well; and just last April 
in the “New Workers” exhibit at the Mu- 
seum of Modern Art in New York, one 
wall was devoted to his photographs. 
Probably no one was more surprised 
than Siegel when his photographs stole 
the Philadelphia Art Alliance show. The 
public admired his primitive, often exotic 
canvases, but they lingered to acclaim his 
lenswork. There were shots of Fritz 
Kreisler with his coat off; Lily Pons open- 
mouthed; Edna Phillips seen through the 
shadow of harp strings; Dorothy Maynor 
singing amid men and music stands; Josef 
Hofmann seated informally at the piano; 
Eugene Ormandy chatting with Nelson 
Eddy. One photograph—a striking shot 
of Sergei Rachmaninoff with hands poised 
meaningfully in the electric moment just 
before the orchestra begins a number—is 
now included in the “Action Photography 
Show” which opened at the Museum of 
(Continued on page 86) 


Self portrait of Adrian Siegel, taken with his Exakta. Leica is at his side. 
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Pianissimo Please! Conductor Eugene Ormandy, coatless and without a tie at rehearsal, pleads for that soft, light touch. 


Yehudi Menuhin usually keeps his eyes closed Ormandy, Fritz Kreisler, and Marcel Tabuteau discuss 
while he rehearses his melodic violin solos. the right and wrong way to play a Brahms violin concerto. 








These Gi medical students 
are really in a fog. Rie Gaddis 
of lowa City developed this 
film along with others. After 
transferring them to the hypo 
she switched on the light to 
discover this film still in the de. 
veloper. After fixing it this was 
the result. The completely ex. 
posed and developed fore- 
ground figures were unaf- 
fected. The underexposed 
background received more ex- 
posure when the light went 
on and developed out further. 
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Kurt Hutten of London made this at an amusement 
park. The little girl is standing in front of a distort- 


Reticul 
ing mirror with her teddy bear. Hutten focused on York a 


the reflected image in the mirror and stopped down solution 
as far as possible, shooting by synchronized flash. quality, 
oceurri 


Camera and darkroom stunts open up new fields 


for experiment and result in unusual pictures 


William Ward made this portrait of Camera Columnist John 
Adam Knight by having him hold a reducing glass in front of his 
face. He focused on the glass and stopped down to make the face 
sharp. The oversized hand resulted from using a short focal length 
lens close up. The March, 1944 issue, p. 32, describes similar tricks. 
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Neither a montage nor double exposure is this picture 
by Jack Waldheim of Chicago. A slide of Rockefeller 
Center was put into the projector and used as the light 
source. The idea could be carried out with an enlarger 
and offers all sorts of possibilities of subject matter. 


Reticulation—used here by Constance Bannister of New 
York as a texture screen—is usually the result of one 
solution being unduly warm. Since the picture has good 
quality, the negative developed normally, reticulation 
occurring later from either warm hypo or hot wash water. 


Stroboscopic photography is useful for showing method 
of movement. This picture, by lke Vern of Click Maga- 
zine, simulates that effect by making multiple oxposures 
on one film. Starting with the last position and hav- 
ing the subject work backward produces best results. 


An infrared effect from printing by contact from a pos- 
itive print—the result actually being a negative—will 
give new life to many discarded pictures. The low light 
source in this picture by Eva Luoma of Holliday's Cove, 
W. Va., makes the lighting look normal in negative form. 
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Fifty-odd years ago Mrs. Spence photographed her husband on a Welsh countryside without benefit of expo- 


sure meter or filter. 


Today in her Painesville, Ohio, cottage, she has a photo history of three generations. 


Eighty-four-year old Mrs. Hubert Spence tells 


of her experiences with twenty pounds of camera half a century ago 


Father and baby are eternally favorite subjects. 
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By FRANK OTWELL 


RS. HUBERT SPENCE might be 
a little dismayed by the intrica- 
cies of today’s coupled range- ‘ a night in 
finders and built-in exposure meters. But a? apartment. 
her little white cottage in Painesville, i 
Ohio, is packed with proof that she was 
a photographer years before the photo- 
electric cell was even an embryo. 
Now 84, and as sprightly as most 
women half her age, she lives alone with 
her fat, dignified fox terrier, Keyhole. mental fun 
She still takes an occasional picture, but ' bottle bore 
her former equipment, cumbersome be- While ma 
side today’s compact cameras, has been 
reduced to a Brownie she bought just be- ‘tripod, in 
fore the turn of the century. “We had 
In 1888, the daughter of Herman Chapin rermissic 
(Cleveland’s Civil War mayor) and + “~ Hubert Spence, we 84, tells tyre 
young doctor husband, Hubert Spence, of the trials and tribulations of tripod fe 
, ; a camera fan fifty-five years ago. pod at 
set off for Europe. Besides the usual lug- he doctor 
gage needed for a trip to Europe in 1888, «tas a ca 
the doctor’s wife, a bride of two years, Merior pic 
carried a bulky 5x7 Anthony plate cam- that she knew what she was doing with it. @ propped 
era (a gift from her husband), a bulky “We took pictures of everyone willing OP ty 


, < tad Just oj 
tripod, and several valises filled with to pose,” she said. “The captain was quil€ Bhi... 


Warwick C 
sults of t 
After E 
Owns of | 
“French 
‘Undevel 


from all an 





glass plates, chemicals and photographic flattered and had a darkroom fixed UP 
paper—blueprint and platinum paper for for me. 


the most part. “One young woman on board had the 
Fellow passengers aboard ship were first kodak I'd ever seen, but she didnt 

amazed to see her lugging that big cam- know how to change the roll of film and 

era around and even more amazed to find saved her shots for future travels.” 
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Emulsion on glass plate negative ran because of excess heat. Mrs. Spence comments that Mother Spence, 
to right of porch post, sits untouched by the chaotic effect on the others of the wayward emulsion. 


Landing in Liverpool on Primrose Day, 

he Spences took a cottage in Swansea, 
South Wales. Mrs. Spence strapped her 
amera and tripod over her back and set 
it on a bicycle in search of castles to 
thotograph. Oystermouth Castle, new in 
1100, was her favorite. 

Then she and her husband moved to 
london where the doctor took a course 

study in Guy’s Hospital. His wife 
prowled London, photographing the city 
from all angles. She developed her plates 
at night in a makeshift darkroom in their 
apartment. 

My American plates were exhausted 
ty then,” she said. “And the only place 
leould buy more was in Burlington’s Ar- 
cade. It was there that I discovered, 
when I bought some hypo, that lovely 
Doulton ware had more than an orna- 
mental function. The bottom of the hypo 
0 bore the familiar Doulton stamp.” 


While making pictures in Warwick Cas- 
le Mrs. Spence discovered the merits of 
‘tripod, in spite of its clumsiness. 

‘We had gone to some trouble to get 


be 


sion to take photos inside the cas- 
he laughed. “As I had left my 
"pod at the apartment, I prevailed on 
te doctor to get down on all fours to 
‘as a camera support as in those days 
alerlor pictures required long exposures. 
‘propped my camera on his back and 
t opened the shutter to make an 
‘Xposure when he took a deep breath. 
"arwick Castle on my plate bore the sad 
‘sults of that breath.” 
After England came the cathedral 
Wns of northern France—then Paris. 
French authorities forbade the taking 
undeveloped photographic plates out of 
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the country,” Mrs. Spence said. “I had to 
develop mine as we went along. Short 
stops in those little French towns put me 
hard to it to find darkroom facilities. 
Every hotel room we had opened onto a 
court which was lighted all night long. 


“Fortunately, 


the French beds 








had 


valances around them that reached to the 
floor. So under the beds I crept on some 
of the hottest July nights Ive ever 
known. Red lantern, plates, developer, 


(Continued on page 92) 


Then as now, people aboard ship—from the captain on down—were willing subjects. 
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Backlighting emphasizes texture and separates A mystic quality imparted by the subtle gradation of tone in the face accented 
each individual animal by shadow and highlight. by the strong edgelight makes this not any one particular boy but boys in general. 


Put BACKLIGHTING to Work 


Do not overlook this important technique of using light 





as a tool to enhance the pictorial quality of your work 


Illustrations by Rolf Tietgens, Thomas Farkas, May V. Nordstrom, and Hans Knopf 


By ALFRED HARRIS 


Significant form is outlined as in a drawing by backlight- 
ing, but enough frontlighting must be used to clarify details. 


OW would you like to buy a single tool which could 

be put to many uses in your photographic work—a tool 

you can depend on to add intrigue and drama, to sep- 
arate tones in your pictures, to give shadows—and with satis- 
faction guaranteed? 

Backlighting is the tool in point—and you'll have to go some 
to find a pictorial aid equal to it. For one, it will separate 
similar tones in your pictures where there otherwise would 
be confusion of masses. It does this by penciling a halo of 
light around principal objects or figures. Want a spotlight 
effect? Whether you’re depending on the sun or using flash- 
bulbs or floods indoors you can get it with backlighting. 

Haven’t you often tried to subdue irrelevant shadow detail 
and found it almost impossible to do without subduing your 
subject, too, to the point of extinction? Backlighting will 
help you get the desired effect. Shadows are frequently 2 
compositional. aid—and there’s nothing like a backlight for 
shadows, long or short. Backlighting is a diligent slave—the 
rest is up to you. 

Try it the next time you photograph a group in a difficult 
setting. With front lighting you will find that figures merge 
with the background. 

Take the bicycling picture as an example. Or applying the 
principle in this picture, perhaps you want to photograph 4 
seated group. Assume that you are standing, camera to ey® 
and your subjects are seated so that you are shooting down # 
them. Parts of their costumes, reduced to tones of gray, 
blend with objects ten feet behind them; hair tone may blend 
with the tone of the grass—making for the dullest type af 
photograph. 

Ask the group to face the opposite direction, however, and 











try working against the sun. Instead of a difficult-to-distin- 
guish mess, you now have a penciled line of light around your 
figures—etching each subject prominently. If the sun is out 
jn full force, you will have a fairly heavy halo effect around 
each head—saint or sinner—which gives sparkle and importance 
to each one. Because of this ring of light, all objects in the 
background are relegated to secondary importance. If you can 
dodge skillfully in printing and care to try it on that back- 
ground, you'll find that darkening it will make your backlighted 
figures stand out much more. 

Working against the sun also eliminates squinting on the part 
of your subjects, a factor which has ruined many an outdoor 
picture. 

Backlighting has been used for everything from cobblestoned 
streets to skyscraper gargoyles, but its advantages for por- 
traiture, particularly outdoors, have not been stressed as much 
as they should. 

If you’re photographing an Ingrid Bergman, you don’t have to 
worry much about your light—her fans might even insist you 
don’t need any light at all. But, in (Continued on page 82) 
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Light between the center of interest and the background, 
whether indoors or out, gives third dimensional quality. 


Long, forward shadows give entrance into the picture and tie the separate figures together, while the edgelight out- 
lining each figure separates dark areas, such as the girl's sweater at left, from the same tone of gray in the bank beyond her. 





Photographing tite 


BATTLE OF PRODUCTION 


by RUS 
ARNOLD 


Ray Tetzlaff’s photos typify those of the calm, skillful war-plant 
cameramen who must take pictures without slowing up assembly lines 


Find best angle to show method or machine, shoot, get away quickly. 














N THE converted automobile industry of Michigan . .., in 
I the aircraft plants clinging to the outskirts of Los Angeles 
. in the shipyards of the three coasts and the five Great 

Lakes . . . wherever tanks, ships, planes, guns or munitions 
are hustling off the production line you will find photographers, 

These are hard-working, mysterious, almost glamorous fig- 
ures in coveralls, shooting thousands of pictures you and I may 
never look at, tackling work that challenges the imagination 
and tests the skill. 

Suppose we look in on one of these photographers, say in 
Milwaukee. Here, in a vast 20th-century smithy, the acre 
after acre of A. O. Smith Corporation plants, are thousands 
of mechanized blacksmiths beating ploughshares into block 
busters. But remember, we’re in a war plant, so just keep 
your eye on the birdie, and don’t pay any attention to the 
exciting things all around us. . 

Over this flaming, clangorous production frontline, Ray Tetz 
laff's camera keeps a watchful lens. Whatever happens at 
A. O. Smith that is of any interest or value to the company, 
the public, or the government—for civilian or military moral¢ 
research, engineering, safety, visual education, production or 
historical record—all of this must be photographed. 

Tetzlaff must photograph without slowing production, with 
out getting in anybody’s way or hair, and without revealing 
military secrets. His pictures must be clean and sharp; 
wherever possible they should be dramatic or pictorial. All 
this . . . and no room for retakes, alibis, or waiting to get into 
the mood. 

The day we visit Tetzlaff, a new military item starts rolling 
off its production line in one of the plants, and is being loaded 
into freight cars. The complicated job of loading has been 
carefully worked out by loading experts. But the job of 
unloading at the other’end will be even more complicated, 
with the constant danger of damage (Continued on page 88) 


Self-portrait of Ray Tetzlaff getting set for a shot. 











Extension cords necessary in illuminating so large an area as this must not interfere with the workers. 


Multiple lights must be so placed that they do not form confusing cross shadows. Welding flare does not hide critical surface. 
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This charming ad for Vanta baby garments 
was the idea of Wm. L. Caffrey of H. B. 
Humphrey Co. of Boston. The picture of 
the youngster took careful planning by 
Ruth Alexander Nichols, famous baby pho- 
tographer. Note safety pin at top of ad. 


But no photographic advertisement is 
aone-man job. Each one needs the best 
creative efforts of art director, copywriter 
and photographer. There’s enough credit 
to go around, and Id like to start distrib- 
uting some right now. Let’s go! 

The first nominee for top honors is “The 
Ghost Fleet Sunk by the 7th Column.” 
This is an example of an ad prepared 
under the first system mentioned. It 
comes from the Boston office of Batten, 
Barton, Durstine & Osborn, and was made 
for Liberty Mutual Insurance Co. Arthur 
Wolfrum did the art directing. It was his 
left touch that blended together ideas 


Authenticity is the keynote of this ad 
for National Dairy, prepared by Richard 
Rose of N. W. Ayer & Son. Lighting ap- 
pears to come from the pitiful fire built 
by the soldier. Headline and copy were 
written first, then photograph was made. 


and execution into a whole whose effec- 
tiveness provides an active aid in our war 
effort. 

Wolfrum’s original, rough tissue layout 
sparked both copy and photographic idea. 
The next step was the preparation of a 
comprehensive layout for the client’s ap- 
proval. At this point, Mr. Wolfrum called 
on Robert H. Mason of Creative Photog- 
raphers, Inc. They pored over several 
hundred stock photographs to find just 
two separate negatives of ships, and 
clouds and water, that could be paired up 
in scale, perspective, and lighting. Then 
Mason took over on the technical details. 


It was a tough problem, and we’re fortu- 
nate in having a chance to study the vari- 
ous stages involved in solving it. 

The illustration is a combination of 
two photographs. One of sky and water, 
the other of ships. The section of the neg- 
ative around the ships was opaqued. 
Then the water and sky negative was 


double-printed with the opaqued nega- 
tive of the ships. The opaquing enables the 
water to ghost through the ships without 
extraneous matter from the ship negative. 
But with a ghost fleet emphasized by the 
copy, Mr. Wolfrum decided that a far 
greater number of ships would illustrate 








the headline better. So additional ships 
were retouched on the print. 

This advertisement, whose war message 
is an integral part of the campaign against 
accidents on the home front, has many 
claims to greatness.. Not the least of them 
is the good taste used. Contrast this with 
the practice of using actual war pictures 
to draw attention to products which have 
no bearing whatever on the war effort. 
Ads of that kind, instead of selling the 
product, leave the reader with the feeling 
that he’s been hoodwinked into reading 
the ad by a photograph which has no re- 
lation to the subject. 

The Liberty Mutual Insurance Co. ef- 
fort is honest advertising. It preaches a 


sermon appropriate to the product adver- 
tised—in the most dramatic manner pos- 
sible. 

Fully as honest in its appeal is the 
charming ad for Vanta baby garments. 
When people see a photograph like this, 
they usually think it just happened. 
Baby’s father is in the army. Baby glee- 
fully tries on Daddy’s cap, and tries to 
write him a letter. Someone happens to 
have a camera handy, so someone shoots 
the picture. 

Nothing could be further from the facts. 
The idea for this picture sprang from Wm. 
L. Caffrey of H. B. Humphrey Co. of Bos- 
ton. He designed the ad, then gave the 
layout to Ruth Alexander Nichols, fa- 
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Mac Ball photo stops reader and al- 
most forces him to read every word of 
the headline and copy. Daniel W. Keefe, 
art director of McCann-Erickson, worked 
out this ad for the Stromberg-Carlson Co. 


mous baby photographer. It was up to 
her to fill the designated area with a pho- 
tograph closely approximating the sketch. 
Naturally, you can’t fit a squirming, play- 
ful-as-a-kitten baby precisely into a lay- 
out. But, with such minor exceptions as 
a pencil in the right hand instead of the 
left, and the baby’s eyes directed at the 
reader rather than the letter, Miss Nichols 
has duplicated the sketch. 

Photograph and copy combine to tell 
the story of baby clothes at war, and they 
both do their appointed job perfectly 
While baby pictures have always been ac- 
corded first place as attention-stoppers, 
this ad helps prove how great a contri- 

(Continued on page 98) 


Ad built around photo is of interest 
in that picture first appeared in "Pop- 
ular Photography" and was brought to 
Ipana's attention by Ken Fredericks of 
Pedlar, Ryan & Lusk Advertising agency. 
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Read the short sketch below with 
a critical eye. The author has 


intentionally caused Joe Jerque, 
the hero, to make several errors 
as he goes about taking a series 
of portraits. Some mistakes are 
obvious (such as plugging a pin- 


hole in the bellows with a pin) 
but others may keep you guess- 
ing. Anyway, it’s all in fun. We 
suggest you underline errors as 
you read. You should be able to 
find 19. Answers are on page 83. 





Joe Jerque, Hollywood’s deuce (or at 
least, trey) photographer. Today he 
was to take his first photographs of Gloria 
Glamour — pronounced Glahmooooor — 
the miracle city’s newest cinema star. His 
assignment was to make a dozen portrait 
heads of the lady, and Joe wanted to be 
sure that this would be the finest job he 
ever did. This was his chance to jump to 
fame and fortune and he was going to 
leave no photographic stone unturned 
that might help him in attaining his right- 
ful place among the great portrait artists 
of the world. 

His first step, of course, was to thor- 
oughly check his equipment. From his 
wide variety of cameras, he chose a 35 
mm job. Pulling the lens tube out to its 
fullest extent, he examined it carefully, 
then turned his attention to the bellows. 
Examined under a strong light, it re- 
vealed a pinhole. This he promptly 
plugged with a small straight pin. Next 
he inspected the lens; there was a speck 
of dirt on it, which he attempted to pol- 
ish off with the lining of his necktie. The 
dirt adhered firmly, but he finally suc- 
ceeded in detaching it by scratching at it 
vigorously with the blade of his pocket 
knife, 

Then Joe tested the shutter. He tried 
it at all speeds—one second to 1/1000. It 
worked perfectly, but just to be on the 
safe side, he oiled its leaves thoroughly 
—after having first removed the lens, of 
course. The diaphragm was found in per- 
fect operating condition, so he gave it no 
treatment. Then he replaced the lens 
and dropped the camera into his pocket. 
In his other pocket, he placed the film- 
pack adapter, which he had freshly loaded, 
along with half a dozen flashbulbs, a filter, 
and a lightmeter. He put a cable release 
in his vest pocket, just out of habit. 

Tucking a tripod under his arm, Joe 
felt himself completely equipped for his 
task and set out for Warmer Brothers stu- 
dio where Miss Glamour was paid for dis- 
playing her slick-chick charms before the 
movie lenses. 

Quickly admitted to the presence of the 
ravishing star in her studio dressing room, 
Joe Jerque set to worque. Erecting his 
tripod, he first put on a tilt top, fast- 
ened the camera to the head, slipped the 
flmpack adapter into place, quickly fo- 


[’ WAS a thrilling day in the life of 
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Try This 


HOTO BRAIN TEASER 


by ROBERT EICHBERG 


Illustration by Jane Edwards 


You'll get fun, and maybe even information 


cused on the star’s lovely face, and pro- 
ceeded to take a series of one dozen flash 
shots. He was rather proud that, despite 
his excitement in the presence of the 
star, he did not forget to pull the tabs 
on the filmpack after each shot. 
Scarcely pausing to say goodbye, Joe 
clapped his hat on his head, picked up 
his camera and tripod and dashed hur- 
riedly back to his darkroom. There he 
quickly opened the filmpack, removed the 
film, switched off the light and hurriedly 
tossed the films into the hypo. When they 


Photographer Joe Jerque is irqued by the quirques that lurque in his worque. 


thing doesn't happen soon to perque Joe out of the merque, he's likely to go berserque. 






























































































out of this comedy of photographic errors 





had completely developed there, he 
washed them and fixed them and washed 
them again, and then dried them in the 
air stream from his vacuum cleaner un- 
til it was safe to turn the light on for in- 
inspection. 

To his utter dismay, the films were 
completely black—every shot was under- 
exposed. Poor Joe groaned as he thought 
of having to face Miss Glamour and the 
world and confess his failure on his first 
big-time job. 

SEE PAGE 83 FOR ANSWERS 
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KENNETH PORTER me | 
Popular Photography War Correspondent 
In the European Theater 


G. |.’s submitted more than 


soldiers 
and seve 
ceived 


2,000 prints in competition 


sponsored by the American 
lookout { 


Red Cross in London. Here 


overseas, 


are winning pictures and the prize—a 
prizes W 
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Sgt. Ray A. Wright, above, of Los Angeles, nes see 
Cal., won first prize (a Kodak Medalist of Londo 
camera offered by “Popular Photography") And th: 
for his photograph at left of a Yank and 
a Tominy competing at darts. The Yank 
has just scored a “double-seven" to win. 


Second prize went to Sgt. Sid Avery, of Third prize was won by Sgt. Ned E. Davey of Belmont, Cal., 
Los Angeles, for this shot of a G.I. who's for this photograph of Belgian horses on an English country- 
having trouble getting . phone connection. side. He used a folding camera, Super-XX film, f Il at 1/100. 





IN BRITAIN 


INNING pictures in a_ photo- 

graphic contest for American sol- 

diers in the United Kingdom, a 
contest conducted under a_ necessarily 
unique set of rules, are shown on these 
pages. . 

The contest idea originated in London’s 
“GI. Headquarters”—the American Red 
Cross Rainbow Corner Club in Piccadilly 
Circus—and it was there that most of the 
soldiers who submitted the three prize 
and seven honorable mention pictures, re- 
ceived their awards recently. 

American Red Cross, always on the 
lookout for new methods of providing in- 
terest-provoking recreation for Yanks 
overseas, sponsored the competition. Pop- 
ULAR PHOTOGRAPHY contributed the grand 
prize—a Kodak Medalist camera. Other 
prizes were: second, a $25 War Bond; 
third, $15 in War Savings Stamps, and 
seven honorable mention awards of $5 
each, in cash. 

The judges’ choices appear on these 
pages so that readers may appraise the 
pictures themselves. First, however, it’s 
of interest to know the story behind the 
contest. 

When a GI. in the European theater 
wangles a pass or a furlough, he either 
makes a bee-line for London to see the 
sights he’s read about all his life, or finds 
a quiet hamlet deep in the beautiful 
English countryside where he can sleep 
late and enjoy long walks along narrow 
paths that are centuries old. 

Whichever he does, he wants some tan- 
gible remembrance of his time off, and he 
wants to show the folks back home that 
he’s seen Loch Lomond or the Tower 
of London or Buckingham Palace. 

And that’s not all he wants to show the 


folks back home. If he’s a Fortress gun- 
ner or a ground crew man, he wants them 
to see his pilot and his plane. If he’s an 
infantryman, he wants the folks to see the 
Nissen hut he lives in, the sergeant who 
leads his squad, and maybe even the 
WAAF from Cardiff that he takes to the 
cinema. 

Cameras are all but unobtainable in 
Great Britain. That's why Joe writes 
home begging for the old Brownie and 
lots of film. The army does its best to 
procure film for sale in post exchanges, 
but so great is the demand for cameras 
ranging from the most elaborate to the 
simplest fixed-focus box, that the men 
often have to ask for film from home to 
make certain of having a supply. 

Needless to say, there is little chance 
for the men to develop their own film. 
Nissen hut space is far too precious for 
military needs to allow for darkrooms. 
And even if darkrooms were possible, 
hypo and developer and paper supplies 
just aren’t available. 

For this reason, and because some sol- 
dier might take a picture of secret equip- 
ment and it might fall into the hands of 
enemy agents, the Army Pictorial Service 
of the Signal Corps handles the develop- 
ing and printing of all pictures taken by 
soldiers. It doesn’t cost the soldier a 
penny for developing and one contact 
print of each shot. 

The soldier mails his undeveloped film 
to the Army Pictorial Service. That or- 
ganization processes the film, submits 
prints to censorship, and returns the pic- 
tures to the soldier. With the censor’s 
stamp on the print, the soldier may mail 
his pictures hc me. 

(Continued on page 102) 


Headquarters for the contest was 
London's Rainbow Corner—well known 
to most U. S.. servicemen in Britain. 


Red Cross Executives Marguerite 
Tickle of Carmel, Cal., and Roland 


Sleater check over contest entries. 


Honorable mention went to Sgt. Virgil Haynes 
of Detroit, Mich., for this photo of a figure 
silhouetted against cathedral window reflections. 


Sgt. Andrew Krafcik, whose home is near Cleveland, Ohio, won hon- 
orable mention with this peaceful scene of swans and a pond. There 
were five other honorable mention winners; each received $5 in cash. 





How this Picture was Taken... 


Pr AHIS singular photograph purports 
to show the number of hours 
wasted by women in doing non-es- 

sential things and in buying non-essential] 

articles. The theme, in effect, is: Wasted 
woman-power is the skeleton in the closet, 

The right kind of skeleton was difficult 
to locate; the problem was to find one 
that could move all her joints so that she 
could be placed in appropriate positions 
for photographing. Finally, one was found 
in the anatomy department of a New 
York hospital. The doctor in charge was 
somewhat amused by the whole idea, but 
entered into the spirit of the occasion. 
The skeleton was immediately and affec- 
tionately named Alice. Alice seemed per- 
fect for the occasion. 

Then, arrangements were made to get 
the accessories—maribou negligee, slip- 
pers, pouff, and the silliest hat that could 
be found. 

(It’s one thing to get a hat that will 
look well on a live model, and quite an- 
other to get one that will beautify a 
skeleton. The one that seemed to be just 
the thing was a confection of wispy veil, 
with just a mere suggestion of hat. The 
milliner never was told the exact purpose 
for which her creation was to be used.) 

The doctor sent his assistant to the 
studio with Alice, who came in a knocked- 
down condition and had to be assembled. 
When the assistant completed the job of 
assembling all her bones, Alice was 
dressed—sitting on the pouff, her legs 
crossed, with the negligee draped about 
her shoulders and the saucy little hat 
perched on her head. 

Now for the posing! 

A live model sat beside Alice and did 
the things Alice was supposed to do. Then 
an attempt was made to get Alice to copy 
these positions in her own way. 

All Alice’s joints were movable, but 
some of them did not move in the right 
direction. It was decided to have Alice 
daintily adjusting her chapeau, but this 
was difficult to do. It meant taking her 
arms apart, and figuring out how they 
could be put together again in the proper 
fashion. This was a long, ticklish pro- 
cedure and required the ingenuity of | 
everyone in the studio, plus a spool of 
thread, and the aid of the doctor's as- J 
sistant who decided whether or not the J 
anatomy changes were against the laws § 
of nature. , 

Finally Alice was all set—a dainty and § 
expensive lady-about-town—and it was no § 
problem to photograph her. The keyhole | 
was shot later, and superimposed. : 

The photograph was made by Richard I. | 
Beattie in the Henry Watts Studios in | 
New York for an American Magazine ad- 
vertisement. The advertising agency Wa © 
Benton and Bowles; the art director, Nor- | 
man Thomas. An 8x10 Eastman view 
camera with a 14%)” Ektar lens was used, 
and a 2,000-watt spot and two 500-watt 
spots were used for lighting — 
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Op: IN THE GOOD OLD SUMMERTIME 
cctuce of By Lee Jenkins 
Taking the boys against the dark background not only simplified the composi- 


'G) F tion to bare, story-telling essentials but it also emphasized the contrast of 
t a 2 pa oO nt warm sunlight and cool shadows of summer. (For Technical Data see page 68) 
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ONE PICTURE nas 


to Tell the Story 


by JOHN CALDWELL 


Photo Editor, Newsweek Magazine 


Shortages of film and newsprint actually are 


changing the style in U.S. news photography 
















The author discusses the week's pictures with 
"Newsweek's" managing editor, Chet Shaw. 








DOES YOUR PHOTO TELL A STORY? 
CHECK IT AGAINST THIS LIST 


Is it appealing? Will anyone stop to 
look at it? 

Does it contain all the principles 
necessary to a complete story? 

Does it contain all the elements or 
props (gun, dog, ballbat, etc.)? 

Does everything fit in its setting? 

Does the picture have action? 

Can it stand alone, without caption? 

If you were photo editor, would you, 

yourself, buy it? 
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ARTIME restrictions have target. * 
brought many changes to the field brain mc 


of photography. Every camera fan tion, whi 































knows how difficult it is to secure film, for better 
but few realize the emergency is, in a Of cou 
sense, actually changing the very style photogra) 
of American photography. their lens 
A complete story is told in this picture of a trembling young Negro hiding behind the Sounds like a pretty strong statement, There is : 
protective form of a Detroit policeman while White hoodlums demand his “surrender.” doesn’t it? Well, have a look around you These fel 
and see what’s going on. The War Pro- @ single pi 
Stark drama is brought out in this photo of a U.S. Navy warrior, felled in action, who duction Board order limiting use of news- picture tl 
is being given expert attention by doctors. Here again one picture tells the whole story print has made serious inroads into photo Examp 
vy ae markets. For one thing, rotogravure sec- of ‘em. | 
mete tions have been dropped by many of the ture that 
; country’s leading newspapers, and the ex- you an i 
=> cellent ones that remain have taken hitch- Some t 
am °* in their belts for the duration. Mag- @ York Aq 
ose’ azines, too, have tightened up on picture doors fo. 

> space, and it has to be an outstanding J Perfectly 
pot picture sequence to gain acceptance. To inal day 

meet this situation, picture editors are on the tip 
the lookout for a single picture that brings J wners 
home, in preciously small area, the mes- a part o 

sage it took a half dozen shots to tell in get from 

those happy pre-Pearl Harbor days. bang as 
From the standpoint of the non-selling @ " the pl 
amateur—the fellow who takes pictures Penguins 
for the sheer fun of it—this emergency of the se 
may prove a blessing hiding behind false J ‘a subje 
whiskers, for the photographer who dream uy 
knows his film supply is rigidly restricted 800d pho 
is going to devote more time to thinking taffy -hair 

out his shots before banging away at his 
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Catching Pin-Up Queen Lana Turner in a ridiculous setting—her Pretty girl in welding mask is being taught defense work by a 


clothes paint-spattered—makes this a good one-shot picture. 


target. The situation makes the human 
brain more a part of the camera’s func- 
tion, which is as it should be. It makes 
for better pictures at less cost. 

Of course, the rub is felt most by the 
photographers who make money with 
their lenses. Every picture has to count. 
There is scant room for a “turkey” or two. 
These fellows know only too well that the 
single picture that tells a story is the 
picture that sells these days. 

Examples? Certainly! There are loads 
of'em. First, let’s cite the case of a pic- 
ture that never was taken. It will give 
you an idea of what I have in mind. 

Some time ago, when the historic New 
York Aquarium was doomed to close its 
doors forever, we decided there was a 
perfectly obvious picture story in the 
inal days of that famous institution on 
the tip of Manhattan island. Out-of- 
‘owners who had been to the Aquarium 
4s part of a sight-seeing itinerary would 
get from the pictures the same nostalgic 
pang as New Yorkers who hadn’t been 
‘o the place in years. Anyhow, sharks, 
penguins, sea horses and other creatures 
ff the sea always make interesting cam- 
tra subjects. You could, if you wished, 
ream up quite a shooting script for any 
800d photographer. For instance, a small, 
‘aity-haired boy or girl could model in 

(Continued on page 94) 


young lad. The adoring gleam in her upturned eyes tells the story. 


Our finest manhood is fighting: this war—that's the story this picture tells. It was 
taken by Sgt. O. C. Sweet of Camp Callan, Cal., and was used by Newsweek on its cover. 
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Casino Hotel by Fco. Tastas Moreno of Montevideo, Uruguay, 
reflects the growing modern influence on culture and life. 


A PAN AMERICAN PORTFOLIO 


Herod’s Balcony, by Fabio Camacho of Peru, is the older side 
of a picturesque civilization, in contrast to the top photo. 


°¢¢ NOUTH OF THE BORDER” and on is- 
S lands edging the Americas lie lands of 
magnificent mountain splendor, color- 
ful cultures, and dazzling modern cities 
where photographers from the United States 
frequently find a cameraman’s paradise. 
South of that same border are people— 
just plain people who have hobbies, and 
often this hobby is photography. Sometimes 
their tastes run to the scenic wonders of their 
lands, to the color of their towns and mar- 
kets, to the splendor of their modern edi- 
fices, to their problems of sociology—and 
often to their own children and families. 
On these pages are pictures taken from a 
salon, sponsored by the Pan American 
Union, that has appeared in many parts of 
the country. They reflect the talent, the 
beauty, and the color of Latin America. We 
present this salon as part of the American— 
the Pan American—scene. While some of 
the work is professional, it is mostly the 
product of amateurs who enjoy the beauty 
of black and white and composition. We feel 
that it tells of the universality of the lan- 
guage spoken by that dictionary of a thou- 
sand words—the picture—regardless of the 
dialect into which it is translated — 


(For Technical Data see page 68) 
Llamas by Rafael Gimenez V. of La Pa 
Bolivia, is a telephoto shot of these sh 
creatures. Notice the fine backlight 
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Puerto Montt, by Jorge Opaze of Santiago, Chile, has a foreboding note of sunshine 
The three-masted ship tells the story of another century. 


before a storm at sea. 
Still Life, by Arturo Penalva of Buenos Aires, Argentina, possesses 


excellent contrasts in textures of fruit, cloth, pottery, and wood. 
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Playground, by Domingo Perdono of Montevideo, Uruguay, shows a prosperous resort with 
suburban dwellings like our own; dark shadows give unusual depth to this aerial photo. 


Munecos, by Luis Marquez of Mexico, D.F., combines good tabletop humor with fine 


rendition of cloth texture; the girl-dolf's concern over a toothache is touching. 
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Earth, by Antonio Quintana of Santiago, Chile, 
uses backlighting to emphasize slime and ooze. 
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Cathedral, by Baron Castillo, Ciudad Trujillo, Do- The Tree of Knowledge, by Ricardo Alfieri of 


minican Republic, is a cool haven from the hot sun. Buenos Aires, shows children reading comits: 
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Authority, by Rafael Gimenez V. of La Paz, Bolivia, seems more rigid when abetted 
by the spiked nightstick apparently carried to assist in doing constabulary duty. 





Raft, by Alberto Lenis B, of 
Cali, Colombia, is taken dj. 
rectly into the cloud-shaded syn, 








The Patriarchs, by Luis Marquez of Mexico, D.F., is an excellent study of three ons the cir- 
: : 0. 
cular paddles, found nowhere else in the world, reveal the fishermen are from Lake Pdtzcuar 
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Sacristy, by Paul Stille of Brazil, is a beautifully detailed picture of the interior of the 
Church of Sao Francisco. Tiling, painting, and woodwork indicate colonial art at its highest. 
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Effort, by Edouard Peloux of > 
' Port-au-Prince, Haiti, blows 
= @ tropical note in minor key. 


The Story of a 


Figure-posing is one of many phases of camera outings enjoyed by mem- 
bers of Chicago chapter, Photographic Society of America. Top photo 
shows model on Indiana sand dunes—silhouetted against sky. Lower 
photo shows group near boathouse. Advanced workers serve as advisors. 
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by DON LOVING, FPSa, ARPS 


“It’s a lousy day, but it’s 5 am. You'd better get up 
if you want to go on that field trip!” 

The cold, foggy, drizzly morning ran true to form. For the 
past four years it had been like this on the day of our camera 
outing. Hot coffee and eggs didn’t help much. Fortunately 
the night before had been spent in loading film holders, clean- 
ing the camera, and assembling all accessories—filters, cable 
release,.exposure meter, lens brush, sunshade, and notebook. 
There was nothing to do but grab the camera case, tripod, and 
gadget bag and get down to the bus station. 

Enthusiasm grew as sleepiness was overcome, and in spite 
of the weather the project began to have more appeal. When 
two or more camera fans get together and plan an outing there 
is always fun in store, and usually some good pictures result 
On the way to the station the time was spent in wondering 
whether we should have loaded with fast ortho instead of pam, 


W: opened one eye and tried to assimilate the words, 


‘whether it was a good idea to have brought along the 35 mm 


job for Kodachrome. The weather was still terrible. 

At the bus station we found, incredibly enough, that a half 
dozen of the party managed to get there before us. Another 
cup of coffee did wonders. Then a hurried check showed that 
most of the gang was there and ready for come-what-may. A 
few half-hearted customers did not make it, evidently having 
preferred to stay at home and pound their ears, little realizing 
that bad weather in the city almost invariably affords fine 
weather in the country. One model was unaccounted for, but 
Howard Fredrick soon barged in with (Continued on page 100) 


Dunelight, by Joseph Russo, was made on one of the pho- 
tographic jaunts of Chicago chapter, P.S.A. Low camera 
angle enhances balance, dramatizes airy grace of figure. 
Technical data on color photographs appear on page 68. 
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pti-onics 





Today, every Bell & Howell OPTI-ONIC device is a weapon. Some are 
secret in design and in performance. All are almost unbelievable in 
their extension of human sight and hearing. 


The principles of OPTI-ONICS ... embodied in tomorrow's Bell & 
lowell Movie Cameras and Projectors... hold promise of new results 
id even more enjoyment for every maker of home movies. 


The famous phrase, “What you see — you get,”’ will take on new 
eaning with the advent of OPTI-ONIC refinements in Filmo Personal 
lovie Equipment. Both the “seeing’’ and the ‘‘getting” will be simpler, 
ore failure-proof than ever. 


Flawless, natural color projection will set a new standard of enjoy- 
ent for home movie audiences. OPTI-ONIC sound reproduction will 
tain a true “illusion of presence.” 


Buy MORE War Bonds x = Opty yo7es 
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HOWE 


more than eyes alone can see 
more than ears alone can hear 





These things are possible. They will result from a successful combi- 
nation of three sciences... OPTIcs, electrONics, niechanICS. Bell & 
Howell has effected that combination. 


It is OPTI-ONICS. 


Bell & Howell Company, Chicago; New York; Hollywood; Washing- 
ton, D. C.; London. For 37 years makers of the world’s finest motion 
picture equipment for home and professional use. 


HELP US PLAN THE FUTURE OF OPTI-ONICS 


Engineers with a finished background in electronic or mechanical design 
can find a great future in helping Bell & Howell explore the peacetime 
horizons of OPTI-ONICS. Send complete details and photo to: Chairman, 
OPTI-ONIC Development, 7100 McCormick Road, Chicago 45, Illinois. 


fo bell Howell 


“WHAT YOU SEE—YOU GET”’ 


What electronics gets .. . Bell & Howell lets you see... 


Trade-mark registered 


that’s Opti-onics 


Copyright 1944, Beli & Howe!l Company 
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IN AND OUT OF FOCUS: 


SHORT SHORT 
CAMERA STORIES 





Copying 


If IS AGAINST THE LAW to make pho- 
tographic duplicates of draft cards, just 
as it is of money. In case a person is 
found carrying a photograph of a draft 
card, he, as well as the photographer, is 
subject to federal prosecution. If a draft 
card is lost, the draft board should be 
notified and they will provide the regis- 
trant with a proper duplicate. 


Chiffon 


A GROUP OF SOLDIERS-in-training were 
yawning through a training film on 
camouflage—a British film, at that, bor- 
rowed for the occasion. But those Brit- 
ishers know how to keep the Army’s 
eyes open: smack in the middle of the 
movie a pretty girl came on the screen, 
and she wasn’t wearing camouflage. Not 
any, Then, with wisps of chiffon, the 
film proceeded to show how partial con- 
cealment wasn’t camouflage at all, and 
how real camouflage was very important. 
The soldiers in training got the point. 
Who says the English are not a lively 
race? 


Microfilm 


ENGLAND is perhaps one of the most 
outstanding examples of a country which 
has used microfilming to profitable ad- 
vantage. Ever since 1939, almost all avail- 
able microfilming equipment has been 
operating to capacity to prevent the de- 
struction of valuable records through 
bombings. Through these efforts, very lit- 
tle research material has been lost and 
there has been a great saving of business 
records as well. 


Like Nelson’s Blind Eye 


IN ITALY THE BOYS with the cameras are 
slugging it out with the bombs, the shells, 
the rain, and the mud—but the pictures 


are coming through. The cameramen 
have the spirit which is typified by the 
story of one news photographer who re- 
ceived a message from his home office 
in New York,-on the eve of the landing 
in Italy, recalling him from his assign- 
ment. He cabled back “Your cable re- 
calling me unreceived,” and took off with 
the Army.—A. J. Ezickson, New York. 


Lenses 


A “COATED” LENS does not necessarily 
mean one in which every possible air-glass 
surface has been coated to help reduce 
reflection in the lens elements. In some 
lenses it has been found expedient to 
coat, for example, only one of the most 
<_ 


Flame Thrower, by Corporal Ardean Miller, 
was shot at Fort Belvoir, Va. Flame background 
comes from another flame thrower. See page 68 
for the story behind this U.S. Army photograph. 


concave lens-element surfaces. The first 
air-glass surface which the incident light 
strikes is seldom coated, partially because 
of the fragility of the surfacing media 
which could be wiped away or damaged 
through careless handling of the lens. 


Groundglass 


I WAS MAKING senior class portraits at 
one of the schools in the city for its an- 
nual publication. My subject at the mo- 
ment was the school’s football hero, an 
admirable lad, and good natured, 

A group of co-eds were standing around 
watching me compose him on the ground 
glass. They were delighted at what they 
saw in the camera back, and my subject 
was pleased as they “ohed” and “ahed.” 

I asked him if he would like to see it, 
too. He came around at once. He laughed 
as loud as the rest—and that was plenty 
loud—when he realized that there 
couldn’t be anything to see except the 
stool and background he had left—J. W. 
Wallace, Augusta, Georgia. 


Color on the Air 


TELEVISION WAS SUCCESSFULLY 
BROADCAST in color for the first time 
on August 28, 1940. This occurred over 
Station W2XAB of the Columbia Broad- 
casting System in New York City. In 
color television, three successive images, 
each in one of the primary colors, are 
flashed on a screen so rapidly that the 
observer sees them as one integrated full- 
color picture. 


Post-war Metal 


MAGNESIUM, THAT LIGHTWEIGHT 
METAL which may be used extensively 
in camera production after the war, is 
less expensive per cubic foot than is alu- 
minum. In 1915 magnesium was worth 
about $5 a pound, while today present 
production methods have brought the 
price down to about 224%4¢ a pound. 


Helper 


One TIME when I was exceptionally 
busy I hired a man to help me. On re- 
turning from a job I looked over some of 
his work. Finding it very low in con- 
trast I asked if he was sure he had 
printed the pictures on hard paper. He 
answered, “It felt pretty hard to me.”— 
Paul J. Kaplits, Bellmore, N. Y. 


Stereo Medica 


IN 1859, THE STEREOSCOPE was cred- 
ited with having certain therapeutic pow- 
ers. One expert on the subject advised 
that “Twenty-five glass slides well in- 
spected in a strong light, are good for one 
headache.” Another person claimed that 
the three-dimensional viewing device was 
helpful for correcting crossed eyes! 


Readers are requested to send in con- 
tributions to “In and Out Of Focus.” Pay- 
ments will be made for all items used. 
Address “In and Out of Focus,’ PopuLar 
PHOTOGRAPHY, 540 N. Michigan Ave., Chi- 
cago, 11, Ill. Incidents must be factual. 





Photography without a camera. 





The French physicist, Jacques Charles, is sup- 
posed to have created "photographs" by a silhouette process at the turn of the 
19th century when cameras were still unknown. 
light to enter a dark room in which the subject's silhouette was thrown onto a 
piece of sensitized paper attached to an easel. 
been preserved as there was at that time no way for him to fix the image permanently. 
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He simply allowed a stream of bright 


None of Charles’ shadowgraphs has 
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FIFTY-FOUR 
YOUNGSTERS 


St. Patrick’s College. in Canada, has a camera 


elub under able guidance of Father Leo Devine 


By WHITFIELD D. HILLYER 


This Ottawa, Canada, college fosters a cam- ‘Vy li idia | 
era club whose member age averages sixteen. ray i? Mat te 
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evidenced the tremendous interest 

in photography found at St. Pat- 
rick’s College in Ottawa, Ontario, where 
the camera club is composed of more 
than fifty high school and college stu- 
dents whose average age is sixteen years. 
The director of the club, Rev. Leo De- 
vine, O.M.1., of the language department, 
is assisted by two faculty colleagues 
from the science staff, the Reverends 
Campbell and Zachary. 

Bitten by the photographic bug during 
his own student days in Dublin, Eire, 
Father Devine as long ago as 1936 be- 
came convinced that student photo ac- 
tivity should be encouraged at St. Pat- 
trick’s. In December of that year he set 
up a darkroom for the boys in an unused 
dormitory shower room. This served for 
five years until the present 12x18-foot 
up-to-date darkroom was built without 
the aid of outside labor. Carpentry, plumb- 
ing, and painting were done by the 
boys and the faculty, and the resulting 
laboratory is definitely top-notch. All 
expenses were and still are met by mem- 
bers’ fees plus an annual donation of 
twenty dollars from the student activity 
association and occasional gifts from 
friends of the school. 

Present equipment in the darkroom in- 
cludes two enlargers (a 214x3'%4 Eclipse 
and an Eastman Auto-Focus) ; two easels; 
four developing-and-printing booths, two 
printing booths, and one enlarging booth; 
a Kodak rotary print washer; an electric 
print dryer; a large trimmer; a siphon 
sink; developing tanks; an electric-fan 
ventilating system; a light-trap entrance; 
timers, trays, and other accessories. An 
electrically controlled film-drying cabinet 
was built and installed last fall. 

An unusual item designed and built by 
the club is a demonstrator. This consists 
of a portable table equipped for printing 
Kayaks by Tris Coffin, president of the club, was taken off the Greenland and developing, with two safelights in an 
coast when he shipped on a boat bringing yearly supplies to Hudson Bay ports. overhead box. This home-made demon- 
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strator is moved to the school theater for 
beginners’ classes, where a large group 
of students can witness demonstrations of 
basic photofinishing technique. 

A club survey shows that about half the 
members use box cameras. The remain- 
der own equipment of various types and 
sizes. Father Devine himself is in the 
advanced amateur bracket, owning a 
Miniature Speed Graphic and an Ikoflex 
Il (both synchronizer-equipped), a G-E 
exposure meter, and other accessories. 
Father Campbell uses a Voigtlander Avus, 
and Father Zachary has a Rolleicord and 
synchronizer. 

‘Of prime interest to educators and stu- 
dents alike is the manner in which the 
activities of St. Patrick’s College Camera 
Club are tied in with school subjects 
whenever possible. Father Devine says 
that, for example, one of the club’s main 
objectives is to make the boys realize 
how their photographic problems reach 
back into classroom theory in physics, 
chemistry, mathematics, and art appre- 
ciation. 

A striking example of this curricular 
tie-in came up during a recent club meet- 
ing at which the faculty men dealt with 
the subject of filters. By means of an 
arc lamp, prisms, and filters, all borrowed 
from the school’s physics lab, it was 
shown on the theater movie screen ex- 
actly what happens to light when various 
filters are employed in transmitting it. 

Other club aims are: to provide the op- 
portunity for boys interested in photogra- 
phy to enjoy and exploit their chosen 
hobby to the utmost; to train students in 
the proper method of conducting group 
meetings and affairs; to contribute to the 
ultural background of each member; 
and to encourage co-operation, group ac- 
tivity, and other kindred social virtues 
which help to make better citizens. 

In addition to regular monthly meet- 
ings, held after classes in the school 
theater every first Tuesday, the club 
schedule includes special events in which 
the boys are joined by a 50-member girls’ 
group from Immaculata High School. A 
banner occasion on the club calendar is 
the annual Photo Jamboree, the 1944 ver- 
sion of which followed this pattern: 

More than sixty young people set out 
with their cameras for a winter day’s 
outing, going by train to a village in the 
country outside of Ottawa. A large num- 
ber brought skis, while the remainder 
rode the two miles between station and 
village by sleigh. Each participant drew 
a slip bearing four assignments. Before 
setting out to cover these photo assign- 
ments, the students gathered at the vil- 
lage store for lunch and a group picture. 
Following an afternoon of picture-taking 
in the snow-covered countryside, the 
towd gathered in the evening for supper 
and a humorous and instructive photo- 
juz, which lasted until train time. 

A warm-weather counterpart of the 
Jamboree is the club’s annual Photopic- 
nic held each June. 

During the school year members of the 
lub submit prints on specified dates. 
Those pictures which show promise are 
set aside, and Father Devine confers with 

(Continued on page 104) 








































































































Father Devine, whose camera activities go back to his early life in Dublin, 
directs the students’ photographic efforts in their well-equipped darkroom. 
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Sylvan Solitude, by Don Gasper, 17-year-old member of St. Patrick's College 
Camera Club, is an example of well-planned composition and careful technique. 
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H. E. Berry of Wellesley, Mass., receives No. | Star of the Month 
for this picture that he titled "A Basket of Fluff." He’ made it 
with a 3'/4x4'/44 Speed Graphic, exposiig 1/30 sec. at f 16 on 
Super-XX. Two No. 2 floods and a No. | were arranged for round- 
ness and depth. The tape measure helped to get critical focus. 


PICTURES FROM 


OUR READERS 


All photographs submitted for this department should 
be accompanied by technical data, and the sender’s name 
and address must appear on the back of each print. We 
will return them only if sufficient postage is enclosed. 
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Felix Kubik, Jr. of Chicago, Ill., shot Frank Meitz of St. Louis, Mo., used a 
this picture at 1/50 sec., f 4, with 4x5 Speed Graphic, |/500 sec. at f 5.6 
a Rolleicord || and Superpan Supreme. on Plus-X, and a deep yellow filter. 
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Philip Siegel, Union City, N. J., used a 


Voigtlander Brilliant, 1/300 sec., f 45 
with Super-XX and a K-2 (yellow) filter. 


William Windstein, Pittsburgh, Pa., used 
a Speed Graphic and Super-XX film, shoot- 
ing 1/100 sec. at # 4.5 in hazy sunlight. 


nel 


Richard Malvin, a Brooklyn, N. Y., high- 
school student, made this with a Rol- 
leicord on Plus-X, 1/25 sec. at #1! 








Cpl. W. E. Moats, Fairburn, Ga., us- 
ing a Ciroflex and a red filter, ex- 
posed 1/75 sec. at # 11 on Super-XX. 


ai 
No. 2 Star of the Month goes to Leo J. Heffernan of New York for 
this photo called "Preview of Heaven." A single flash on exten- 


sion illuminated the subject from the far side of the harp. Expo- 
sure of 1/50 sec. at f 16 on Plus-X film was made with a Medalist. 


Lawrence Tanzer of Brooklyn, N. Y., mace 
this photo which, we are certain, any- Mrs. B. Doucha of Cleveland, O., sent us this picture, made with 
one who makes large blowups will enjoy. a Hawkeye camera on pan film, of her son and his buddies in Iran. 


R. S. Howard of Milton, Wis., used an John Ehrenreich, Flushing, L. I., N. Y., August Hettig of Nukualofa, Friendly 
Argus Reflex, 1/200 sec. at # 6.3 and used a Speed Graphic and flash synchro- Is., took this with a Kodak folding 
Yerichrome film to make this picture. nized at 1/200 sec., f 8 on Super-XX. camera, 1/100 sec., # II, pan film. 
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SEPIA PRINTS MADE QUICKLY 





Toning and fixing can be done simulta- 
neously on contact papers, if free sulphur 
is formed in the hypo bath. To make this 
dual-purpose bath, heat your fixer to 
125°, then add just enough glacial acetic 
acid to allow the resulting white precipi- 
tate to spread evenly through the bath. 
Develop prints in the usual way, neutral- 
ize them in short-stop, then put them in 
the toner-fixer, still at 125°, for 15 min- 
utes. This idea does not work on enlarg- 
Tracy Diers, New York City 


ing papers. 


CABLE RELEASE EXTENSION 
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Many uses will be found for a long cable 
such as the one pictured. It is 
candid shots, na- 


release, 
handy for self-portraits, 
ture photographs, and when the photog- 
wants additional freedom of 


This one was made with an 


rapher 
movement. 
ordinary cable release and an automobile 
choke cable (6 feet long) that can be pur- 


chased at most auto supply stores. Sketch 
at left shows the method of attaching the 
choke cable to the camera cable release. 


William C. Forrest, Merchantville, N. Y 


PRINTS SAVED 


Potassium ferricyanide will save overex 
posed prints. When a print comes up too 
dark, don’t yank it from the 
but allow it to develop for normal time 
no matter how dark it becomes. Fix the 
print, then transfer it to a tray of wate1 
in which you previously have mixed 
enough ferricyanide to give the 
light yellow color. When the 

cleared sufficiently, 
few minutes, then wash it in the normal 
Hal Thomas. Canada. 


developet 


water a 
print has 
place it in hypo for a 


nanner. Toronto, 


BUTTER DISH KEEPS SPONGE CLEAN 
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FINGER STAIN 








Viscose sponges used by photographers to 
swab water off negatives and 
prints must be kept free of dust and dirt 
if they are to perform their work proper- 
ly. A simple way to keep them clean is 
to store them in glass butter dishes of the 
covered type, such as the one shown in 
the illustration. The dishes still can be 
purchased inexpensively at most variety 
and department stores. I found one for 
only twenty cents that holds my sponge 
neatly.—Lionel Wurts, New York City 


excess 


PREVENTIVE 


Toothpicks help me keep my fingers out 
of the developing solution and thereby 
eliminate finger raise 
one corner of the print by slipping the 
toothpick under it, 
index finger on the 
pressing it 


stains. I simply 


place the tip of my 
edge of the print, 
against the toothpick, and 
remove it. I’ve been using this method 
never a stained finger, 
and find it less cumbersome 
print which many persons seem 
to prefer.—Sam Elston, New Orleans. La. 


for years with 
than using 


tongs, 





PAPER CONE MAKES 
EFFECTIVE PRINT DODGER 


4s gitaleee 


CREPE fc 


A funnel made from a sheet of black 
paper rolled into a cone makes a useful 
print dodging or burning-in device. The 
cone is used beneath the lens in much 
the same manner as when dodging with a 
piece of cardboard. The advantages are 
that it confines all light within the cone 
except for the tip which is about an inch 
in diameter (see illustration), and allows 
much better visibility of your printing 
surface. Several funnels should be made 
with a variety of tip openings to provide 
for any burning-in problem that may 
arise. Permanent funnels can be made 
from cardboard painted a dull black, o1 
lined with black paper.—Lowell C. Fer- 
guson, Oakland, Calif. 


HALL TREE AS BACKGROUND SUPPORT 





background for 
taking portraits is to use a hall tree. In 
this way it is not necessary to tack the 
shade on the wall or bother about using 


An easy way to hang a 


special fixtures. Leave the shade-stick in 
the hem of the shade for rigidity —W™ 
Swallow, Brooklyn, N. Y. 











S 


é 


H. B.., 
tures of 
ing than 
with an 
gone fur 
you stoo 
when yc 
have go 
sketch. 












iy 


= 
f 


complete 
they wo 
picture. 
By she 
forms ar 
sides, th 
turbing i 
The lig 
been spc 
the right 
range lit 
der stray 


n 2. 
baby in 
as it lin 
that you 
the room 
Since his 
since he 
spot, you 


ca 
. 


lack 
eful 
The 
vuch 
th a 

are 
one 
inch 
lows 
iting 
nade 
vide 
may 
nade 
c, OF 


Fer- 


ORT 


H. B., Kalamazoo, Mich.—Casual pic- 
tures of children are so much more pleas- 
ing than the usual standing snapshot, but 
with a nice start like this you could have 
gone further in planning the picture. Had 
you stood three or four steps to the right 
when you made the picture you would 
have gotten the angle indicated in the 
sketch. The child’s head would then be 


Photo by H.B 


The sketch at the left 
indicates how the same 
view would look had it 
been taken from just a 
few feet to the right. 


completely clear of the tree branches, but 
they would still form a frame for the 
picture. 

By shooting the fence from an angle it 
forms an entrance into the picture. Be- 
sides, the white horizontal lines are dis- 
turbing in the present composition. 

The lighting is good but would not have 
been spoiled had you moved further to 
the right. It is usually preferable to ar- 
range little details like the child’s shoul- 
ler strap as they are distracting. 

a= * * 


R. P., Chicago, Ill.—Photographing a 
baby in a highchair is an excellent idea 
as it limits his range of movement so 
that you do not have to chase him all over 
the room and change focus at every turn. 
Since his action is necessarily limited, and 
since he is perfectly at ease in such a 
spot, you can plan your picture carefully. 


Instead of using one bridge lamp which 
produces a strong highlight but leaves 
half the baby clothed in black, arrange 
another lamp (which should be of less 
intensity than the main light) on the op- 
posite side to fill in these inky black 
shadows. Then, while he plays in his 
chair, safely within the range of the cam- 
era, you can wait for the right expression 
to come along, and be sure of seeing both 
sides of it after you develop your film. 
7” * * 


H. F. C., Nelson, B.C., Canada—Your 
difficulty here is more one of printing 
than of picture making. The composition, 
with the girl silhouetted against the white 
of the water, is pleasing. To crop closer 
to the figure would take away from the 
mood of the girl’s solitude with nature 
and would not improve the picture. 

The halftone reproduction exaggerates 
the contrast, but that is the greatest fault 
in the photo. It is practically always 
necessary to burn in foamy, turbulent 
water when it is framed by dark, shadowy 
trees. No film has enough latitude to give 
adequate printing tone in the shadows as 
well as highlights on so long a range 
of tones. Since your negative contains 
complete shadow detail, make a test strip 
to determine the best printing time for 
that area. Then make a test strip for the 


Photo by A. F.C. 


whitest part of the water. Expose the 
whole negative as long as the shadows 
require and then expose the water further 
by manipulating a couple of pieces of 
cardboard to cover the shadow area. You 
can also use a piece of cardboard with a 
slot cut into it so that light can come 
through to the water area. The fore- 
ground could also print darker to give a 
supporting base to the composition. Be 
sure to keep your dodgers moving when 
burning in. 
” * ~~ 

J. W. B., Dallas, Texas.—Because of 
fond memories of a spot we frequently 
associate beauty with it although when it 
comes to making a picture we cannot 
translate that beauty into black and 
white. A photograph becomes only a 
record of the place or of an incident. 

To begin with, there is a double dis- 
crepancy here. Willows, which denote 
peace, make a strangely paradoxical frame 
for a boat streaking through the water. 
The boat is just as jarring to the eye as 
the sound of its motor is to the ear. Be- 
sides, willows are associated in the mind 
with close shots of a shore—a view where 


Photo by J.W.B 


we see the whole tree drooping into still 
water. Their inherent character does not 
fit with distant views. 

And distant views are always a source 
of trouble in photography. The eye fo- 
cuses on a single clump of trees or a bit 
of shoreline. The camera does not. It 
gives you the entire mass in a thin line 
that has neither contour nor interest. 

Take a picture from a bridge of a boat 
streaking underneath—of a bit of shore- 
line with willows weeping into it—of 
water that is either calm and reflecting or 
else turbulent—or of an angle view of 
shore line where perspective is enhanced 
by the shore diminishing into the dis- 
tance. But do not expect to make a pic- 
ture from all these themes on. one film. 

* *” * 

Mrs. J. W. P., W. Englewood, N. J.—The 
No. 2 flood on one side, close up, and 
the No. 1 flood on the other side, further 
off as a fill-in, have given the dog a silky 
luster that makes for a good picture. The 
only trouble is the hotspot on top of the 
dog’s head. The light which was three 
feet from the head was actually five feet 
or more from the feet. This light should 
have been maneuvered so that it was the 
same distance from the whole body. Then 
the top of the head would not appear too 
white as it does in the original picture. 

The real criticism here is the line of the 
couch cutting through the dog’s head. 
This was a poor choice of background be- 
cause the only remedy—to shoot from a 
greater height, would have thrown off the 
perspective of the dog. Next time try to 
get him to pose on a table a little in front 
of a blank wall. 





Photo by Mrs. J. 
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TRADE NOTES AND NEWS 











HE GIANT SPEED GRAPHIC (a 35 mm film or the equivalent, with no 
dummy) built by Folmer Graflex Corpo- change in developing time Urell Fast Fix 
ation as a decoration for the 9th Annual is a clear liquid bath which fixes film in less 
Exhibit of the N. Y. Press Photographers’ than 3 minutes Urell US6 paper develope! 
\ssociation is believed to be the largest ex- gives good results on all types of paper, 
ct replica of camera ever made. It was will not stain, and is said to produce prints 
of good quality under exposures varying as 

* “ ; much as 400% Both developers and the 
fixer are sold in concentrated form and re- 





quire only the addition of water to prepare 
for use, Further information and _ prices 
will be sent on request to the distributor. 
WINNERS of War Bonds in the DeVry 
Corporation’s 1943-44 Motion Picture Cam- 
era and Projector Design Competition are 
is follows Camern design; 1st prize 
George J. Heim, Milwaukee, Wis.; 2nd 
prize Douglas GC. Sites, Havre de Grace, 
Mad 3rd prize, Robert C. Denny, Fresno, 
Calif Projector design Ist prize, Fred- 
erick A. Amster, Mt. Rainier, Md.; 2nd 
prize, Bud Mulkey, Fairbury, Nebr.; 3rd 
prize, Irving Krauss, New York, N.Y. 
Other prizes were awarded for suggestions 
pertaining to mechanical refinements of 
3 ot # camera and projector 
§ « . 
THE ARMY-NAVY I’ Award was pre- 
Huge camera featured at N. Y. press show. Sonciedl ics) Kis Gans Gat “sen cs, cee bis 
, " : . lia Cael wl Photo Supply Company, Ine., at ceremonies 
al gee w+ daagghnl a ct srt Mt held in the Eastman Theater, Rochester, 
bike alae a pipeline Diagn 2c or cpp dhe N. Y., on May 14th. The citation was made 
ith Speed Grapl or Graflex “Big in recognition. of outstanding achievement 
asthe The photograph shows New in the production of photographic sensitized 
Governor Thomas E. Dewey award- iiterials for the armed services. 
the prize t thie ftic il pre ieW the 
7 t} Be iavenea AN HLABORATE stage production, 
‘Dawn's Early Light.” was recently staged 
: = . in the Eastman Theater, Rochester, N. Y. 
ONATIO Ol Pit wastman Kod to pay tribute to Bausch & Lomb war 
“ompany 6 mm library of approximate workers and the 2,630 company employees 
ov silent” classroom films to the Un now in military service, including 15 who 
ersit f Chicago for distribution througl 
that nstitution iffiliate Eeneyclopedia 
Dritannik lilies Ine was announced re- 
ntlv b t! board of directors of the af- 
bate Th ction brought to completion 
! educational project undertaken more 
n fifteen ears ago b Kodak for the 
Irpose of establishing classroom motion 
pieture on a practical basis In accepting 
the Eastman gift, Robert M. Hutchins, pres- 
lent of the University Lid Britannica 
kiln s now In uch commanding po 
tion in this field as to have a clear re- , 
onsibility for the continued development Novel ballet dramatizes science of optics 
nd exp ion of this edue onal facility on darkened stage at Bausch & Lomb show. 
The film on nization will have the full 
x perience nd knowl e of the University have given their lives. A novel feature of 
to draw upon the show was a ballet number entitled 
“Bright Miracle,” which dramatized the 
\ NEW LINE of photographic chemi science of optics On a blacked-out stage, 
formulated by Urell. Ine manufacturing the dancers traced, with fluorescent rib- 
hemists, i mnounced by Miller Outealt bons, the paths of light rays through va- 
cs 267 S. Alexandri Los Angel. Calif rious lens forms. At the end, a white ray 
rell U44 is a finegrain developer contain traversed a prism and dispersed into a bril- 
' no parnphenylenediamine, is non-stain liant spectrum. The attendance at the six 
! nd non-tonrxte Negative ipable of performances exceeded 21,000 
mmense enlargement ire said to be ob- 
tainable with normal exposure time, and one ANNOUNCEMENT IS MADE of the new 
juart ff develope nd replenisher ire Albugraph” Silver Pencil for writing in 
punaranteed to develop t least 50 rolls of photograph album Vrovided with a lead 








July, 1944 


that produces writing of high visibility on 
album stock, the Albugraph works like an 
ordinary pencil, and avoids the smearing 
and blotting often encountered with inks 
It is ideal for adding titles, comments, and 
sketches to the pages. The silver lead does 
not rub off under ordinary conditions but 
can be easily erased. The Albugraph is digs. 
tributed by the L. R. Biber Co., 1974 Broaa- 
way, New York 23, N. Y. 


IN RECOGNITION of the company’s war 








production achievements, the _ Army 
and Navy awarded the coveted “E” to Op- 
tical Research, Inc., of Long Island City, 


N. Y¥. The organization, which is affiliated 
with U. S. Instrument, Inc., was founded 
in 1939 primarily for research and develop. 
ment in the field of optics and in 1941 jin. 
itiated plans for large-scale output of pre- 
cision instruments to fit war needs. The 
iward was made at a colorful ceremony held 





Army-Navy "'E"' pennant recently awarded 


to Long Island City, N. Y., optical firm. 
it the Hotel Commodore, New York City, in 
April. Shown in the photograph are, left to 


right, Ik. A. Berlant, Optical Engineer, U. §. 
Instrument; Victor A. Spencer, Executive 
Director, Optical Research, Inec.; Major J. 
G temick ; Lt. Col. Chester Mueller, U.S 
Army Ordnance, New York District, who 
made the presentation; Dr. William Fein- 
bloom, President, Optical tesearch, Inc 
Lt. John Cassidy, USNR; and Dr. Turner 
O. Veith, Sales Manager, Optical Research 


PERSONALS: Willard D. 
rector of the Photography Center, Museum 
of Modern Art, New York City, has ‘joined 
the staff of Look magazine as Photography 
Director. He will be in charge of the staff 
of photographers and will handle various 
new projects. .. Alferd J. Levit, phote 
distributor, Nashville, Tenn., has suspended 
business during his service in the U. § 
Navy. . . James F. Bell, chairman of the 
board of General Mills, has been elected to 
the directorate of Eastman Kodak Com- 
pany . Everett P. Hall, controller and 
assistant treasurer of The Folmer Graflex 
Corporation has been elected to member- 
ship in the Controllers Institute of America 
—- Arthur L. Gale, formerly editor of 
Vovie Makers magazine has joined Willard 
Pictures as a partner of the firm, and has 
been appointed General Manager. The com- 
pany is engaged in making Navy training 
films, and educational pictures for the U. S. 
Office of Education. 


Morgan, 4di- 











CALENDAR OF PHOTOGRAPHIC EXHIBITIONS: 





SALON WRITE FOR ENTRY BLANK TO 


6th Annual Finger Lakes Salon of Photography, Cayuga Museum of History and Art, Auburn, New 
Dene CGO COED 6.064.606.6000 000006060608 Yor 


1944 Annual International Salon of Muncie Joe Sanders, Salon Chairman, Muncie Camera Club, 
Camera Club*...... $day Shi @ Gre eas wigs alata SSS WH. Comte, DEwete, Biss 6 o.6 6. 00:0sccenscees ‘i 
Sth Annual North American Salon of Photog- Nicholas De Lucia, Salon Chairman, 5211 San Fran- 
panes, Geentn Cumnee SAe s vcccccecsvccevcess cisco Blvd., Sacramento, Cal.......... cocccccccce 
sth Annual Saton ot the Concordia toto Club,|For details see “What the Camera Clubs Are Do- 
Mitre 317, Concordia, Argentina.* BURGE wheat dindh Wieln ase acotdandeay aes arate. aoe ke ea ver 


Indianapolis International Salon, Indianapolis\Clark S$. Wheeler, Salon Secretary, Indianapolis 
CE aa re a re a a a ad C. C., 931 N. Meridian St., Indianapolis 4, Ind. 


Sth Annual Tri-State Salon of Photography, Am&- James F. 1000 Fisk Bldg., Amarillo, 
re CT cbs ce beeea ue cewemer .  MMMles-& o imcie tale cabled 68a ua-dstheune aewenaeaie aes 


Rittenberry, 
Nees et hedeanebeneen Texas 
53rd Toronto International Salon of Photography,|F 


. L. Harvey, Salon Secretary, The Toronto Camera 
The Toronto Camera Club 


Club, 2 Gould St., Toronto, Camada.............. 
rd Annual International and 10th Western Cana- Henry Bawden, Salon Chairman, Manitoba Camera 
dian Salon of Photography, Manitoba Camera Club, 318 Smith St., Winnipeg, Manitoba 
0 ore 
5th Annual International Vancouver Salon of Pic- W. S. Kals, Salon Chairman, P.O. Box 566, Vancouv- 
torial Photography, Vancouver Photog. Soc. er, Canada 


*Salon conducted according to the recommended practices of the Photographic Society of America. 











ENTRY | ENTRIES | CLOSING ; DATES OPEN 
FEE ALLOWED DATE — THE PUBLIC 
$1.00 | 5 | June 23 |June 24—July 24 
$1.00 4 | July 15 __ July 30—Aug. 5 
$1.00 _ a | July 21 _|Aug. 1—Aug. 31_ 
July 31 Sept. 1—Sept. 15 
$1.00 =e Aug. 12 |Aug. 27—Sept. 24 
| 
$1.00 | 4 | Aug. 24 Sept. 10—Sept. 24 
= a Boa 
$1.00 4 _|_Aug. 31_|Sept. 11—Sept. 23 
$1.00 4 Sept. 30 |Oct. 14—Oct. 28 
| 
— — 
$1.00 4 Oct. 7 |Nov. 3—Nov. 23 





See page 69 for schedule of POPULAR PHOTOGRAPHY Traveling Salons 
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A Chin 
Animal Group— Ist Prize 
by Samuel Falk of the N. ¥. Times _ 
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She'll Be So Nice Ta Come Home To 
Features Group—Grand Prize; 
War Group — Ist Prize 
by Arthur Sasse—International News Photo 





Ali In White 
Pictorial—2nd Prize 
by Bill StahI—N. Y. Mirror Photo 


Double Header 
Sports— Ist Prize 
by John Rooney~Press Association Photo 


Spot News— 3rd Polis Re oe 
by Seymour O. W; o- 


Triple Play 
Features Group 
by Joseph Costa—N. Y. Daily News Photo 


25 out of 26 PRIZE WINNERS—499 out of 500 of all entries .. . GRAFLEX-made! 


This proud record for GRAFLEX-made 
Cameras exists only because the men be- 
hind the cameras handle theirassignments 
with skill and a precision matching that 
of the instruments they use. 

GRAFLEX does it again! Yes, but equally 
important, the press photographers do it 
again and again, continue to roll up rec- 








ords and raise the standards of news and 
pictorial photography. 

Our hats are off to all photographers— 
in Service or assigned to the home front 
... for doing a magnificent job in chron- 
icling the War and in recording pictori- 
ally life athome... for the nation’s press. 


THE FOLMER GRAFLEX CORPORATION, 
Rochester 8, N. Y., U.S. A. 








GR AFLEX gets great pictures! 


’ 
VISIT GRAFLEX 


(ee 


INFORMATION CENTERS forall GRAFLEX users, at 50 Rockefeller Plaza, NewYork 20, N.Y., and 3045 Wilshire Blvd., Los Angeles 5, Calif. 
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CLOSEUP FOCUSING 


When focusing the camera lens for closeups, from 


what point on the camera is the measurement 
made? | have no means of groundglass focusing 
and must be guided by the markings on the focus- 
ing mount of the lens. 

ANSWER: The measurement is made from 
the side of the lens barrel or mount, as 
nearly as possible midway between the front 
and back elements 


PINHOLE FOCAL LENGTH 


How do | calculate the focal length of a pinhole 
which is used in place of a lens in a simple camera? 


ANSWER: Unlike a lens, the pinhole has 
no focal length, but theoretically may be 
placed at any distance from the film The 


nearer the film to the pinhole, the wider the 
angle which will be included in tne picture. 


SEPARATE DIAPHRAGM 


With a lens-in-barrel, and no between-the-lens iris 
diaphragm, ‘is it preferable to reduce the aperture 
by placing a "‘stop"’ in front of the barrel or be- 


hind it? 

ANSWER In most instances the diaphragm 
should lie between the elements of the lens 
if it be a compound system However, in 


a case such as you mention good results can 
be obtained by placing the fixed diaphragm 
in front of the lens, mounting it flush 
against the front edge of the barrel in such 


i way that no light can reach the lens ex- 
cept through the “stop” aperture It is im- 
portant to mount the “stop” as near the 


lens as possible, since when it is too far 
distant from the lens (either in front or in 
back of it) you will get a vignette effect 
To find the approximate f value of your 
stop, measure its diameter, then divide this 
into the focal length of the lens Thus, a 
4%” stop used in conjunction with a 4” lens 
would have a value of f 16. 


CITRIC ACID BATH 


What is the value of a citric acid clearing bath 
after washing film, and how is it used? 


ANSWER: While the type of bath you 
mention rarely is «necessary in ordinary 
photofinishing, it has special value when 
used to cleanse negatives which have been 


developed by the pyro or pyro-soda methods 
Such development leaves a yellowish stain 
throughout the negative, the stain tending 
to increase printing time unduly A citric 
acid bath replaces this non-actinic yellow 
stain with a greenish cast which affects 
printing timé scarcely at all. One good 
bath of this sort is made of 1 ounce of Po- 
tassium Chrome Alum, 1 ounce of Citric 
Acid, and 20 ounces of water. It can be 
used after fixing or after washing, but the 
film should be rinsed thoroughly after the 
citric acid bath also 


DESENSITIZER 


Just how valuable is a desensitizer bath before de- 
velopment, and is it advisable to use one? 
ANSWER: If your negatives ars 

fairly accurately, so that 


exposed 
good average den- 


fror a safelight of the pre 


sity is obtained through development by 
time and temperature, there’s not much 
point in your bothering with desensitization. 
The use of a desensitizer permits you to 
levelop panchromati films by 


‘ I inspection 
under the rays " 


cribed ariety. Thus you can watch the 
image build up, and prolong or curtail de 
velopment cording] required. This is 
helpful in the case of films which you feel 
mav have been considerably over- or unde 


eA POst d 
ENLARGER LIGHT 


Is it practical to increase the light intensity in my 


enlarger so that chloride papers can be used for 
projection printing without requiring lengthy ex- 
posures? 
ANSWER In most cases we'd advise 
nst tepping up the intensity of your 
enlarger light, since the resulting increased 
i son ipt t poi t tive If you can 
ybtain or 1 ke a ifety filter of heat-ab 
sorbing gl ou can increase the lamp in- 
tensit a easonable amount without much 
fear of “cooking” the negative, but other 
wise ou'd better either avoid slow chloride 
pupers or try to obtain a fast enlarging lens 
which will permit shorter printing time with 


the present light 
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- LETTERS TO 








HE EDITOR 





Movie for Democracy 


Dear Editor: I would like.to hear from 
any of your readers who are interested in 
producing motion pictures. If there are any 
comments or questions concerning the film 
“A Movie for Democracy” which I recently 


directed and which was written up in the 
May issue, I would be very happy to hear 
them. 


SAMUEL M. SELTZER 
934 Stewart Avenue 
Ithaca, N.. Y. 


Camera Fans in Uniform 


Dear Editor: Photography is, and always 
has been, of prime interest to me, but I was 
surprised when I came into the Army over 


a year ago to find so many camera enthusi- 
asts in uniform. I also knew that our train- 
involve the use of 


ing would many visual 





= 


“ 





pi? 





aids, 


chief among them the 
but was amazed to learn that a great deal 


training films, 
of Army education is dependent, either di- 
rectly or indirectly, upon the photographic 
industry. I am sure that you will agree 
with me when I say that we will see a 
tremendous boom in our favorite hobby upon 
the ending of this war. I am enclosing a 
shot of myself engaged in my favorite in- 
door sport—enjoying your swell mag. 
Cpl. E. M. CONRARD 
Arcadia, Calif. 


The May Issue 
Dear Editor 1 enjoyed your May issue 
particularly The cover is excellent, the 
article on snapshots good, and “Four Prob- 


lems in Color” superlative! May we see 
more of the pictures entered in the Firs 
American Color Slide Salon? The sample 
was good—now give us a full serving. 
M. C. WILLIAMS 
North Hollywood, Cal. 
@ \Ve plan to run more and more color pic- 


ture from 
ind ina 


other color salons, color clubs. 
vidual color workers.—EpD 


Canadian Congratulations 


Dear Editor 1 just received my Apri 
i ind notice that POPULAR PHOTOGRAPHY 
s even years old Many happy returns 
J ive a fairly complete file of the magazine 
and every winter this file gets culled over 
by the R.A.F. boys around here. We have 
a grand time looking over the old copies. 


Some of the boys are very keen 

d practically all have cameras. 
S. WARDLE 

Penhold, Alberta, Canada 


amateurs 


@ Thanks for your congratulations. We're 
also glad to know about the reception Pop- 
ULAR PHOTOGRAPHY receives from the R.A.F 
boys ED 


Largest Camera Club in the 
World 


Dear Editor: I have been at the “Worlds 
Largest Camera Club,” otherwise known ag 
the Chicago USO Chapter at 131 Sout) 
Wabash Avenue, since it started and ¢a; 
safely say that no other publicity that has 
been done has brought in as many servi 
men as your article. Comments of the hk 
run something like this, “So this is th 
largest camera club in the world!  Jysg 
wanted to see how you do things here, 
want to be able to tell the gang at hon 
that I have worked in the largest came 
club in the world. I read about this club jy 
POPULAR PHOTOGRAPHY and have an hourt 
kill between trains.” I believe that ea 
time I have been in the club since the article 
was published in the April issue there has 
been at least one man who came in for the 
first time as a direct result of reading it 

Whenever boys who have worked in the 
World’s Largest Camera Club tell us wher 
they are being shipped that they are going 
to miss the club more than anything else jr 
Chicago I think it is a worthwhile project, 
don’t you? . 
JANE EDWARDS 

Chicago, II. 





@ Worthwhile? Yes, even wonderful, we 
think—Eb. 
Box Cameras 
Dear Editor: Among all the articles | 


have enjoyed in POPULAR 
the past, I was most 
article “One Man anda 
April issue. 

Articles such as this show what can be 
done by a photographer willing to take the 
time and effort to master the means at his 
disposal. Let’s have more articles like tl 
one. 


PHOTOGRAPHY jr 
impressed with the 
Box Camera” in the 


Cpl. CHARLES E. FOX 
Orlando, Fla. 


An Aussie in Canada 


Dear Editor: You may be interested ir 
the photograph taken by me last month of 
a friend of mine. He was at that time 
trainee of the Royal Australian Air Force 
stationed at No. 7 Service School, Macleo 


7 








Alberta. 
the R.C.A 
tured to 
have found them a truly 


As a photographic instructor of 
.F., I have for the last year lec- 
hundreds of Australian boys ané 
fascinating peopl 
I think this boy is suited particularly Wé 
to represent the Australians in this country. 
PAUL ROCKETT 
No. 2 Bombing and Gunnery School 
Mossbank, Sask., Canada 


Covers and Colors 


Dear Editor: The covers get better and 
better month. Also, I particularly 
like the color pages in recent issues. 

LOIS FITZGERALD 
San Francisco, Cal. 
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WHO ALSO SUPPLY TO THE DEALERS OF AMERICA THE 
WORLD-FAMOUS BOLEX CAMERAS, BUSCH PRESSMAN 
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FOR MEN WHO REALLY KNOW PIPES 


WELL traps 





R® sucks in tars 
| and bitter juices... 





“SURELOK”’ coupling 
won't loosen; holds 
filter instem when — 








Selected Lightweight Briar 


FilterWell is the most 
satisfying pipe $1 ever 
bought. Safeguards 
smoking two ways with 
easy-to-replace filter 
that absorbs “Nico-Tars” 
(tobacco sediment)... 
and an in-built well that 
prevents “back - firing” 
of moisture into mouth. 
Result: sweeter, cooler 
smoking in a clean, 
ever-dry pipe. 


HENRY LEONARD & THOMAS 


OZONE PARK, N.Y. 
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What the Camera Clubs Are Doing 





Photographic Town Record 
Well Started in Hammond 
By photographing all churches, schools, 
buildings, and individuals having a bearing 
on the history of their city, members of the 
Hammond (Ind.) Camera Club are compil- 
ing a valuable record for the local archives. 


Prints are uniform in size, and are to be 
bound permanently and kept on file in the 
public library. Even during the film short- 


age Hammond photogs are managing to get 
out and take an occasional shot for the 
records, thus making a distinct and public- 
spirited contribution to the city’s lore. 


Send 16 mm Movies of Home 
to Men on Foreign Duty 


Learning through a V-Mail letter from a 
member now on duty as a U.S. Army doctor 
in England that as yet he hasn't located 


an 8 mm movie projector overseas, members 
of the Syracuse (N.Y.) Movie Makers have 
undertaken to film local people and scenes 
in 16 mm and send the results to him and 
to other local medicos in his unit It seems 
that whereas there are plenty of 16 mm 
projectors available to servicemen in the 
British most of the doctors’ families 
at home own 8 mm equipment. Thus the 
Movie Makers are filming the desired foot- 
age for them entirely in 16 mm. 

The project is entailing considerable time 
and expense on the club’s part (although 
film is supplied by the doctors’ families), 
one average night’s work recently having 
required some 50 miles of travel. However, 
it is felt that something worth while to 
everyone concerned is being accomplished. 
The plan can be copied by groups and fam- 
ilies anywhere in the country, and is certain 
to be appreciated by the service people who 
view the movies from home. 


Newark Club in 66th Year 

Organized in 1888, the Newark Camera 
Club, Ine., recently took new quarters at 8 
W. Park St., Newark, N. J. Julius Graether 
has been elected president to guide the 
group through its 66th year of existence, 
and William L. Woodburn is secretary. Club 
activity is being continued unabated through 
its third wartime period. 


Isles, 


Color Group Acquires 
International Flavor 


The Chicago Color Camera Club, until 
recently known as the Chicago Area Color 
Camera Club, has become truly interna- 
tional in scope due to a recently-inaugurated 
associate membership plan. In less than 
two months the group acquired over fifty 
non-resident members by this means, and 


to these people the plan offers participation 
in monthly slide competitions, criticism serv- 


ice, and publications of interest to color 
workers. The response has been widespread, 
having come in the form of applications 
from all parts of the continental United 
States, Alaska, Hawaii, Canada, and Mexico. 

Having already taken in 100 local, or 
resident, members, the club has announced 
that limited facilities have necessitated 


closing the local list, and that future expan- 
sion will be confined to the associate group 
exclusively. It is expected that the organ- 
ization’s services and influence will continue 
to be extended through the latter branch of 
membership. George W. Vanden is presi- 
dent of the club, and can be addressed at 
620 North Michigan, Chicago 11, Il 


Des Moines “Y° Camera Fans 
Doing Real Job for USO 


Another of the 
members devote 


active camera clubs whose 
time to USO activity is the 
Y.M.C.A. Movie and Camera Club of Des 
Moines, la Located near a large reception 
and training center for women of the WACs, 


the Lowa group assigns members to be on 
hand from 8 p.m. to midnight each Saturday 
at the local service center, during which 
time the clubbers shoot portraits of uni- 
formed women and men almost constantly. 
On one such occasion as many as 250 por- 
traits were taken Club members furnish 
their own lights and cameras, with the USO 
supplying materials Prints are mailed 
gratis to parents or friends of the subjects. 


Hoosier Salon a Suceess 


A competent jury, composed of Don Jame- 
son and Jack Hutchison of the Indianapolis 
Camera Club, and Francis Brown, art di- 
rector of Ball State College, recently judged 
the annual spring salon held by Muncie 
(Ind.) Camera Club. A large number of 
prints was entered, and reports are that the 








quality surpassed that of any previous shoy 
At press time the Muncie group was hard at 
work on arrangements for the Muncie Ip. 
ternational Fair Salon, which attracts er 
tries from distant points and is viewed b 
thousands of people from Indiana and ad 
joining states. Officers of the Muncie clu 
for 1944 include George Pasotti, president 
and Maurice Fisher, secretary. 


Minneapolis Cine Club 
Puts on Annual Spring Show 


Despite scarcity of film, shortage of gas; 


line, and other wartime hindrances, men 
bers of the Minneapolis Cine Club put or 
their sixth annual 16 mm Spring Show re 


cently in the auditorium of the Minneapolis 
Woman’s Club. More than 10,000 feet of 
film were reviewed by the committee in ge- 
lecting this year’s show, and a total of som: 
2500 feet of good movies made the grade, 


Chicage Camera Club 

to Resume Its Annual Salon 

After a lapse of several years, the Chicag 
Camera Club this year is once again spor 
soring its print salon, which is expected t 
contain the customary fine work by photog- 
raphers all over the country. In its well 
situated headquarters in the heart of the 
Windy City’s downtown section, the clu 
has good facilities for hanging about 30 
mounted prints Entries will be limited t 
four monochrome prints per person, mounts 
must be vertical, and the show will includ 
only one class. Closing date is October 1) 
and individuals and clubs not on the mailing 
list will be sent entry blanks upon request 
In this regard, write to DeWitt Wines, Chi 
Camera Club, 137 N. Wabash Ave 
Chicago, I 


U. S. Photogs Urged to Enter 
Latin-American Salons 


In keeping with the Good Neighbor pol 
icy and as a photographic project, camer 
fans in North America are urged to enter 
prints in a considerable number of. salons 
to be held by our Latin-American cousins 
who, as might be expected, are quite as ar- 
dent about their photography as we up here 


CALZO 


Although word concerning definite closing 
dates for several of these shows did not 
reach us until too late for inclusion in this 


issue of PoP PHOTO, you still can ship prints 
south for entry in a circuit of shows to be 
held during the remainder of this year. B) 
mailing prints prior to the end of June, yo 
can make the deadline for a number of out 
standing South American salons. Address 
them to the Foto Club Bandeirante, Rua Sa 
Bente 357, 1 Andar, Sao Paolo, Brazil. 
Shipping instructions call for entering 
four prints, unmounted, with an entry fe 
of $1. Send these by parcel post only, i 
a package as light as possible and not 
exceeding 18” in the longer dimension. Bs 
sure to include a standard entry form—yo 


can copy any recognized version—and re- 
quest that your prints be forwarded to th 
next salon on the schedule. The packag' 
should be marked: “Free of duty—phot 
graphic prints for exhibition: only, to be 


finally returned to sender.’ 


Argentine Club Announces 
Sth Annual Salon 


Foto Club will hold its 5th A! 
nual Salon between the Ist and 15th « 
September The secretary has announce 
that conditions of entry will be similar t 
those ruling on American salons, which \V 
assume to mean that four prints may 

entered, and that the entry fee will be $ 


Concordia 


Last day for receiving prints is July 3lst 
but it is doubtful that entry blanks can b 
obtained in time for their use For this 
reason entrants are asked to make up 
blank, following the standard form. Col 
tributors are also asked to authorize U 


exhibition of their pictures by other A! 
gentine associations. Follow shipping ! 
structions outlined in the preceding ite! 
and mail your package to Concordia Fot 
Club, Mitre 317. Concordia, E.R., Argentine 


National Show Sponsored 
During First Year as Club 


Considerable planning and hard _ wor! 
were required to make the recent Whitins 


ville (Mass.) Camera Club’s 1944 Nation 
Salon the real success it was, and a note- 
worthy angle on the project is that it was 
boldly undertaken during the club’s first 
year of existence total of nearly ‘! 
prints was entered by 181 exhibitors, an 
230 prints survived the final judging. The 


(Continued on page 108) 
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The Fairchild £-56 


You have doubtless seen this and other pictures of aerial cameras in 
wspapers, magazines and in many advertisements. But do you know 
o developed the aerial camera — and produces, by the thousands, 

: vital instruments of war and peace? 


It is the company founded by Sherman M. Fairchild, who developed 
the prototype of the modern aerial camera during the last war. 


From aerial reconnaisance photographs taken with Fairchild cameras 
at altitudes up to seven miles, our Army and Navy glean vital infor- 
mation about the enemy. They determine, accurately, the position and the: R178 
caliber of guns, the location of radio installations, the count or enemy 
troops, naval vessels, etc., the nature and depth of submerged off- 
shore obstacles, and other data essential to successful combat. In addi- 
ion, they speedily prepare from aerial photographs accurate maps 
ssary for offensive action on land, at sea and in the air 


For all of these purposes, Fairchild makes these extremely accurate, 
ie cameras. A few of them are illustrated at the right. They are 
umeras used to make the aerial pictures you see ev erywhere ... 
ly the aristocrats among precision cameras. 
the K-18 the K-198 





A few of the modern Fairchild cameras, developed in 
cooperation with U. S. Army Air Forces and the Bureau 
of Aeronautics of the U. S. Navy. 


CAMERA 


AND INSTRUMENT CORPORATION 


RQ 


VAN WyckK BOULEVARD, JAMAICA 1, N. Y. © New York Office: 475 TENTH AVENUE, NEW YorK 18, N. Y. 


THE STORY OF AERIAL PHOTOGRAPHY IS THE STORY OF FAIRCHILD CAMERAS 
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‘WHO'S WHI 
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News & Comments 
about Photography 
and Photographers 


Conducted by 
H. P. SIDEL, director 
of THE SCHOOL OF MODERN PHOTOGRAPHY 


@ Day Letter 


On the letterhead of 





one of the most famous 


‘flat-tops”’ in Uncle Sam’s Navy, J. N. “Skip 
Day, Photographer’s Mate 2nd Cl., writes me to 
sk for five sets of articles written by the in- 
structors at the School of Modern Photography 
for his shipmates doing camera work. It seems 
ike only yesterday that Day said farewell to us 


ill, He's moved along nicely in photography and 


should profit from the valuable military photog 
raphy experience he is getting. Writes Day, 
Popular Photography Magazine manages to find 
its way out here now and then, and according to 
r ads, | would say you have been busy.” 
Yes, we have been busy, helping other young 
men to qualify as military photographers, train- 
ne Many young women to take the place of male 
photographers on the home front, giving special- 
zed instruction to many professionals and all in 
managing to minister to the camera require 
ents of the largest enrollment in SMP history 


@ Who's Soar 


Young Helen Soar is the talented dauchter of a 
motion picture photographer from the Hollywood 
Gold Coast. Intent on developing a photo career 
jor herself, and not unmindful of today’s un- 
recedented opportunities for distaff-side photog- 
raphers, Miss Soar made the most of her instruc- 
tion at SMP. (See photo, opposite page.) When 
the Pepsi-Cola people asked my associate, Wil- 
iam Lathrop (who in his spare time is impre- 


sario of the Placement Bureau), whether he had 
i bright and promising photographer to do news 


1 publicity shots for their house organ, he 
popped the question to Miss Soar. She’s doing 
! ely at -eDs1 Cola 
@ G.|. Round-up 
It’s no military secret when former SMP stu- 

flents drop in at the School. Visitors in khaki, 
ive drab and navy blue add a touch of color 
ind furnish many an interesting conversation 
piece My “Girl Friday”’ tells me they don't 
ome to see me, but to get a whiff of the labs 
i handle the new equipment, look over the 
ew crop of eamera hopefuls tall photog 
phy in general and future prospects in particu 
i Personally, 1 still think they come in to 
fee this camera instructor turned correspondent, 
but entre nous, perhaps they have heard of my 
offer to let no visiting G.I. man or gal leave the 
School without hooting them first. Gallery 
f furloughing G.L.’s below reads, left to right, 


Shapiro, photo division of Medical Corps; 


Ed Carlson and John Walker, U.S. Army Photog- 
raphy and Corporal Francis Di Paola, photo di- 
vision of Chemical Warfare Service, handclasp- 
ing SMP instructor, Mary Lowber-Tiers 





@ Hutchins on “Portraiture” 


Dynamic, dramatic John Hutchins, my ace por 
traiture instructor, delights in dropping a bomb 
shell into the most complacent of conversations. 
Discussing Portraiture with “‘Hutch” the other 
ivy, the maestro began to wax eloquent and 1 
lant in successive waves. Said Hutchins, ‘the 
terrific demand fo portrait photography has 
ilied the progres f portraiture as an art. To- 
y it get a likeness and the hell with the art 
s a hurry-up, bang-’em-out process with no 
ne out for iny thin artistic.’ My record 
N hat when it comes to portraiture, folks 
ind take 1 ict 4 n Johr Hutchins 
off » portraiture His last two articles 
! ht over 2500  frant eall for compli 
! tary pies Believil iL you and you ar 
\ Ww t ] ww what Hutchir tt 
wit por vy am 
mn row l ! f 
h dow l \ 
I I 
! 4 below i< 
Phe School of Modern VPhoetography 
136 East Sith St 
° ' Oo ] tu s 
N “eeveer OS ee ee ee 
A rT Leri ee TL TTC TOTE TT ] 
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PAGE 39—PICTURE OF THE MONTH 


Lee Jenkins, an instructor of entomology at 
the University of Missouri at Columbia, 
made the picture of three farmer boys with 
a 34%4x4% Model D Graflex and a 180 mm 
Schneider Xenar f 3.5 lens. He exposed 1/90 
sec. at f 11 on Agfa Superpan Press film in 
diffused sunlight. 

Jenkins informs us that he came across 
the boys one day while visiting a farm. 
were just about to climb down from 
perch and he asked them to stay a 
moment while he made a picture. He ar- 
ranged their feet and asked one to put a 
straw in his mouth. Of course, each one put 
a straw in his mouth The picture appeared 
in the Columbia Missourian in March. 


PAGE 46 


Antonio Quintana of Santiago, Chile, made 
the picture, which he has titled “Tierra,” 
with a 9x12 Zeiss Ikon equipped with a 
15 em Meyer Double Plasmat lens. Film 
used was Eastman Super Panchro-Press, 
and he exposed 1/10 sec. at f 18 in direct 
sunlight. 

Ricardo Alfieri of Buenos Aires, Argen- 
tina, made this picture with a Model II 
Rolleicord. He exposed 1/75 sec. at f 5.6 on 


Eastman Super Panchro-Press in daylight, 
shooting into shadows. The picture shows 


an outdoor library in a Buenos Aires park. 


PAGE 49 


Edouard Peloux, a photoengraver 
Port-au-Prince, Haiti, used a 2%x4\4 
dak Monitor for the picture ‘“Iffort.”’ 
exposed 1/50 sec. at f 11 on Verichrome 
film. The picture was made inside with 
sunlight coming through an open door. The 
subject is his three-year-old son trying to 
play his daddy’s trumpet. 


from 
Ko- 


He 


Technical Data not available 
tures in the Salon Section. 


for other pic- 


COLOR SECTION 


PAGE 51 
Joseph Russo, formerly of Dixon, Ill, now 
in the Armed Forces at New Delhi, shot 
the Kodachrome from which this picture is 
made, during a PSA outing. He used a 4x5 
Deardorff Camera and a 13.5 cm Zeiss Tes- 
sar f 4.5 lens. Exposure of 1/100 sec. at 
f8 on Daylight Type Kodachrome was made 
in late afternoon in direct sunlight with no 
reflector except the natural reflection from 
sand and water. This photograph was a 
prize-winner in POPULAR PHOTOGRAPHY’S 
1942 Picture Contest 
PAGES 52 AND 54 
The pictures on these pages were selected 


separately, the one of the two children com- 


ing from Free Lance Photo iphers Guild 
and the flame thrower coming from the 
United State Army Pictorial Service. By 
“a coincidence they proved to be by the same 
photographer Ardean Mille: They serve 
as in interesting comparison of the kind of 
work a mun dos in peacetime and in war- 
time 

Miller, now a corporal, ha been in the 
Signal Corps, Army Pictorial Service, for 
two yeu Although still in his early 
twenties, he ha already spent ix years In 
the color department of Eastman Kodak 
Compuny where he got in on the ground 
floor, so to speak, with Kodachrome. There 
he had occasion to do a great deal of ex- 
perimentation with it and many improve- 
ments in its use are a direct result of his 
findings. Nearly a third of the color photo- 
graphs in the Kodachrome exhibit at the 
New York World’s Fair were Miller's. 

In order to equip himself with ideal work- 
ing conditions, Miller had the roof of his 

USE iivered to provide a reflecting sur- 
face for model photography outdoors. The 
well-rounded quality of much of his peace- 
time work is traceable to this extraordinary 
setup 

Hi ba round of photographic study 
hi contributed largely to his subjective 
method of taking pictures. He does not cap- 
ture a moment in his manner of taking pic 
tures, but rather poses ll the necessary 
elements to his story in such a way as to 
include the facts as a picture rather than 
¢ new story. In other words, Miller is 


not a reporter but a commentator, who adds 
his own interpretation to pictures. 

The picture of the two children was taken 
at Forest Hills Beach Club, Long Islan 
with a 4x5 Speed Graphic. Exposure of 1/; 
second at f § was made on Daylight Type 
Professional Kodachrome in bright sunlight 
in the middle of the afternoon 

The flame thrower is an 8x10 shot mad 
during practice maneuvers at Ft. Belvoir, 
Md. It can -e noted that this picture lacks 
the reporter’s touch of reality and drama 
It is a pictorial presentation that tells jn 
different words the same _ story that the 
news protographer relates by stark reality 





THE JULY COVER 


Little Miss Randi Johnson, of Mt. Vernon. 
N. Y., the model for this month's War Bond 
cover, is an old hand at modeling, as she 
has been averaging four appointments a 
week for the last two and a half years. 
Her mother is not one bit hesitant, how- 
ever, about interrupting a job for Randi's 
necessary nap, and she carefully packs and 
carries the child's lunch in glass jars so 
that she can be a normal, healthy girl and 
have her career, too. 

The photographer, Harris Rodvogin, is 
now a Navy photographer and is serving 
somewhere in New Guinea, according to 
Black Star, his agent. Mrs. Johnson, Randi's 
mother, told us the story of the making of 
the picture. 

The idea for the picture was the photog- 
rapher's. Rodvogin used a red blanket as 
a background and placed an extension lamp 
behind the child, facing the blanket, to 
keep its tone even. One flashbulb was used | 
at the camera and another, in a reflector, | 
was placed a few feet behind and to the 
right of the camera. 

Popular Photography's art director, Her- 
man Brollin, had a carbro made from Rod- 
vogin's color transparency. This print was 
cut out and placed over an actual War 
Bond furnished by the Treasury Department 


and made out to Mr. and Mrs. America. 
The shadows were airbrushed in and the 
platemaker worked from this composite 
print. 


The idea that War Bonds you buy now 
will purchase photographic material for the 
Armed Forces today—and will pay for your 
camera of the future in a distant tomorrow 
—carries out the theme of the Treasury De- 
partment's Fifth War Bond drive, for which 
ail magazines have been asked to feature 
a War Bond on their covers. More than 
nine hundred magazines are saying on their 
covers: ‘Buy one of these Bonds today!” 








Enlarger Counter Balance 
OME of the older type enlargers have 
no counter balance springs. If you 
own such an enlarger, your strength and 
patience may often be taxed in raising 
or lowering to the a <sae 
desired position. Wr Gy 
An effective meth- ; 
od of fixing your Gf | 
enlarger so that it |/ \ | 
may easily be ad- || ] 
justed to any posi- 
tion is to make a 
counterweight  ar- | 
rangement. This | 


consists of two pul- 
leys, a piece of 
clothesline rope,and 
a weight. 

The: rope is attached to the frame of 
the enlarger lamp and extends up over 
the two pulleys. The weight is suspended 
from the cord after it is run over the 
second pulley. It is advisable to place the 
second pulley far enough away so that 
the weight does not interfere with mov- 
ing the enlarger.—Ruby Thompson, Boise, 
Idaho. 
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Balance set up. 
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Popular Photography’s 
Traveling Salons 


oPULAR PHoToGRAPHY Traveling Salons, 

which are made up of the prize-win- 
ning pictures from our annual Picture 
Contests, are available free of charge for 
exhibit at libraries, museums, department 
sores, banks, Army camps, USO Centers, 
y any other organization or institution 
gpen to the public. If a PopuLaR PHoTOG- 
eapHy Salon has not been exhibited in 
your city, ask your librarian, department 
store manager, or banker to write Pop- 
cLAR PHOTOGRAPHY Traveling Salon Dept., 
540 North Michigan Ave., Chicago 11, 
lll., for information. 


Fourth Salon (1942) 


\uburn, N. Y., Cayuga Museum of History 
and Art, Aug. 14 to Aug. 28. 


28. 









‘amp Barkeley, Texas, Aug. 14 to Aug. 


‘amp Grant, Ill., Aug. 14 to Aug. 28. 





eveland, Ohio, Photo Art Guild, June 19 
to July 












‘orpus Christi, Texas, Nixon Studio, June 
19 to July 3 





jixon, Ill., Illinois Northern Utilities Co.. 
June 19 to July 31 


‘ort Benning, Ga., Aug. 14 to Sept. 25. 





‘ort Bragg, N. C., Sept. 11 to Sept. 25. 









rt Custer, Mich., Sept. 11 to Sept. 25. 











rt Eustis, Va.. June 19 to July 31 








ens Falls, N. Y., Glens Falls Camera Club, 
July 17 to July 31. 


















p Hulen, Texas, July 17 to July 31. 







w London, Conn., New London Camera 
Club, Sept. 11 to Sept. 25. 


w York, N. Y., Haber & Fink, Inc., June 
19 to July 3. 





Schenectady, N. Y., Schenectady Photo- 
raphic Society, Aug. 14 to Aug. 18. 





ester, Mass., Denholm & McKay Co., 
Sept. 11 to Sept. 25. 
Third Salon (1941) 


ince, Ohio, Alliance Photographic So- 
iety, Aug. 14 to Aug. 18. 









\ppleton, Wis., Appleton Camera Club. June 
19 to July 3. 





Shelby, Mississippi, Aug. 14 to Aug. 


llicothe, Ohio, Young Men’s Christian 
Association, June 19 to July 3. 






ilver City, Ind., Military Academy, Sept. 
ll to Sept. 25. 


rence, S. C., Army Air Field, June 19 
to July 3 


tt Preble, Maine, July 17 to July 31. 


inter Field, Alabama, Sept. 11 to Sept. 25 
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3. Shooting for big game in 
professional photography is 
just-graduated smp hopeful, 
Joseph Gonzalez. His bril- 
liant student photos (see 
P.P. March, °44) earned him 

a recommendation by the 
sMP graduate placement bureau 
to Williard Studios. Says he, 
“Doing technical and training 
pictures for Williard is fasci- 
nating.” 

















4. Professionally excellent portraits, such as the one bv 
HAROLD MOYER (right) are not unusual at smp. Guided 
by famed portraiture virtuosi John Hutchins and Helene 
Sanders, his progress was breathtaking! Only six months 
after graduation from smp he is doing a magnificent job 
with big-time Robin Carson Studios. As more and more 
SMP graduates win quick success, the SCHOOL OF MODERN 


PHOTOGRAPHY is deservedly acclaimed ‘‘America’s Finest.” 










.ingsport, Tenn., Tennessee Eastman Cam- 
era Club, Aug. 14 to Aug. 28. 


rfolk, Va., United Seamen's Service, Inc., 
Sept. 11 to Sept. 25. 







range, Texas, USO Camera Club, June 19 
to July 3. 






ling, Pa., Berks Camera Club, July 17 
r3 





ss. T. Robinson, Ark., June 19 to 







ph, Mo., Rosencrans Field, July 20 
to August 4. 







ld, Ill., July 17 to Aug. 28. 






Mily ukee, Wis., Public Library, Sept. 11 


+ as 











1. No secret is the simple formula that bas 
helped New York’s great cosmopolitan sCHOOL OF 
MODERN PHOTOGRAPHY to mould hundreds ot 
camera careerists into accomplished photograph- 
ers. Miss HELEN Soar (see above) is a typical product 
of the wonders achieved by smp success formula. 
In a few months the results of the School’s unique 
personalized instruction, in studios and labs of 
inspired modern conception, were apparent in 
Miss Soar’s work . . . helped her land a promising 


news and publicity photos for Pepsi-Cola. 


2. 1, Sally Piper, do solemnly swear to do my 


camera-shootin’ best for Uncle Sam, says this Wac- 
bound young smp graduate. She defers a promis- 










































immediately after graduation, “shooting” 








career (see student photo) to gain stripes and 
experience in her country’s service, 
as have the more than 200 recent 
graduates who now hold ranks 
up to Colonel as _ military 
photographers. To  service- 
men-to-be SMP offers in- 
tensive, day or evening, 
study in Basic Photog- 
raphy. 























be 


PH GONZALEZ | 


yy, 

















5. Intormation Please! Into this recep- 
tion room have walked thousands of 
starry-eyed youngsters and career- 
ists of all ages. Questions most often 
asked: ““What about tuition fees?” 
The answer is genuinely surprising. 
“Specialized courses or complete 
study programs, either day or even- 
ing, are exceptionally moderate.” 
Visit the School, or write for outline 
of courses. Address H. P. Sidel, 


lirector. Dept. P.7. 


MODERN PHOTOGRAPHY 
136 East 57th St., New York City 
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HOME TOMORROW 


--- AND WOUWE) OF THE MOST PRECIOUS SUBJECTS 
OF ALL... WITH BETTER-THAN-EVER EQUIPMENT! 








Many a soldier is proudly sending home off-duty movies of unusual subjects 
taken with his Universal Ciné Camera. But he knows that his most priceless 
movies will be those of his own children... taken by him after peace 
comes. Universal’s at war, too, making fine military optical instruments 

. learning new skills, pioneering new methods of production. Count on these to 


be translated into a series of truly great cameras and photographic 








equipment! Expect your next camera to be a Universal! 









ag, MIVERSAL LameRA [oRraRATION reais <F 
P : | NEW YORK cHicaco HOLLYWooD ss %, fi e ik 





we're prouder of! Peacetime Manufacturers of Mercury, Cinemaster, Corsair Cameras and Photographic Equipmen! 
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Link in an ordinary house fuse, when 
blowing out, looks like molten tallow. 
It was caught at 4,000 frames a second. 


° OLA ° Mo 10 


> ta 


i 0c (kt! 


High speed camera moves film at 79 miles an hour, exposes for 33 millionths of a sec- 
ond to record equipment flaws. Here it photographs vocal cords in action. Mirror :di- 
rects light to mouth, another relays it to throat. Camera shoots through hole in mirror. 


8000 FRAMES A SECOND 


By ANDREW M. LAVISH 


Photos by Bell Telephone Laboratories 


AS rationing may have slowed down 
© the photographer’s car to a mere 35 
- miles an hour, but photographically 
speaking he can go twice as fast if 
equipped with a new high-speed movie 
camera. Yes, the film travels at the rate 
of 70 miles an hour in this revolutionary 
camera that is one hundred and sixty 
times faster than a wink. And it is ca- 
pable of 8,000 winks a second. 

Developed to study the split-second ac 
tion of high-speed war machines, the ul 
tra-speed camera can be driven at the ter 
rific top speed of 8,000 frames a second. 
Driven at half its maximum speed, o1 
4,000 frames a second, the camera stopped 
the action of a fuse blowing out to show 
the fuse link melting slowly as though it 
were tallow. With its exposure period 
only thirty-three millionths of a, second, 
the camera will permit research engineers 
to bare the innermost secrets of mechani- 
cal parts moving at lightning speed when 
the photographs are projected in slow mo- 
tion. The possibilities are unlimited. 


The camera, called the Fastex, is made 
by Western Electric Company for Bell 
Telephone, and is now being used to re 
veal faults in communications equipment. 
In an investigation of signal relay devices 
used in transmitting telephone messages, 
the all-seeing lens reported that a re- 
bounding of a movable part after initial 
contact sometimes caused malfunction. 
This could not have been disclosed by any 
means other than slow motion photog- 
raphy. Bell Telephone technicians also 
have made photographic studies of the ac- 
tion of vocal cords in producing speech, 
and have watched through the camera 
eye the explosive short circuiting of wires 
carrying a heavy current of electricity. 

Unique in other respects, the camera 
can be adjusted for film travel ranging 
from three to 70 miles an hour. It is 
readily adaptable for either black-and- 
white or color photography, and can be 
used to photograph self-luminous objects. 

(Continued on page 79) 








Zoom titles are made by placing the title in the mask 
holder which is then moved forward to bring it into sharp 
The easel is hinged for making flop-over titles 


focus 


ment. 


Barrel roll titles are made with a wooden reel attach- 
The title is revolved by rotating the hand crank. 
A dowel through the drum rests on wood blocks for support 





Mask cards fit into a slot between pieces of quarter- 
round on a slide that is zoomed toward the lens for the 
pleasing opening transition seen at left of next page 


This attachment gives many slice effects, such as the ar- 
row slice seen at center of next page. Scenes can be 
opened by raising the card, and can be closed by lowering it. 


TRANSITION TRICKS 


By JAMES OSWALD 


Illustrations by the author 


Zooms, wipes, and slide effects—in almost endless variety—can be worked 


into your home movies by using simple devices you can make at home. 


need for a 


versatile cine accessory 


ONG having felt the 

| really 
4 which would enable me to apply 
to my own movies the endless variety of 
fascinating which characterize 
which should 
be a part of every good movie, I set out 


to design my own device for accomplish- 


effects 


professional movies, and 


ing this purpose. The instrument was 
constructed at a cost of almost nothing 
1 shall describe it here with the help of 
the accompanying photographs 
Obviously, this gadget was designed 
for my own particular camera, and there- 
fore it would be folly to attempt to give 
any specific dimensions, as they would 
vary with each different camera make 
and model. The only dimension which 
may remain constant is the length of 


the board, which happens to be 24 inches, 
but even this can be changed to meet 
your own requirements. Since the basic 
idea may be applied to any camera, either 
8 or 16 mm, magazine or roll loading, | 
believe it will be sufficient to outline 
only the principle involved. 

From the illustrations, it will be seen 
that the main body of the device consists 
simply of an ordinary board, one end 
upon which rests the camera, the other 
end a sort of “frame” or aligning device. 
The camera is so placed on the board 
that the lens is in line with the exact 
center of the board. A tripod screw holds 
the camera in place and wooden blocks on 
each side prevent possible shifting. On 
the far end of the board is mounted the 
frame or aligning guide, which serves 


to determine the field covered by the 
camera at that distance. The size of 
this opening is pre-determined by actual 
photographic tests of a ruled card tem- 
porarily placed in this position after the 
camera itself has been mounted in its 
place. Extreme care must be taken to 
see that an accurate test is conducted, 
lest the margins of the permanently af- 
fixed alignment guide will eventually 
appear in the picture It goes without 
saying that the exact center of the cut 
out opening must be in a direct line with 
the camera’s optical axis. It is preferable 
to hinge the guide, for reasons which 
will be seen later. 

Out of two pieces of quarter round, | 
built the sliding holder for the masks 
used in making zooms. Two pieces of 





Rectan 
mask, | 
ward if 


quarter 
blocks 1 
board f 
is left 
round t 
terchan 
Ing an 

The I 
the S1Z 
which ; 


Rectangular zoom results when sliding 
mask, cut to that shape, is drawn to- 
ward lens. Other shapes may be used. 


juarter round are nailed to two guide 
blocks which follow the edge of the main 
board for a steady zoom. Enough space 
is left between the pieces of quarter 
‘ound to permit different masks to be in- 
hanged without the necessity of mak- 
new holder for each desired effect. 
masks are simply stiff black cards 

ze of the alignment guide, into 

iN opening is cut in any desired 


Arrow slice adds another 
fessional movie touch. 
diagonally to give 


novel, pro- 
Card can be cut 
another variation. 


shape. 


Ordinary jet black album paper 
pasted on sheets of regular cardboard 


will do. Although some striking effects 
in Kodachrome are possible with the use 
of colored poster paper, generally speak- 
ing, black borders are to be preferred, 
even with Kodachrome. As for possible 
shapes, a few, but only a few, suggestions 
accompany this article. Your own imagi- 
nation is the only limit. 


Sawtooth wipe is 
apart two cards with 
Smooth cards give 


made “by drawing 
jagged edges. 
split curtain effect. 


With the masks complete, the chosen 
one is slipped into the holder, and placed 
at the far end of the board, directly in 
front of the alignment guide. With ev- 
erything in readiness, the holder is slowly 
drawn toward the camera as it is run- 
ning, gradually bringing into view the 
entire scene, of which only a small center 
portion was at first visible. As _ the 

(Continued on page 76) 
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FOTOSHOP 


DOES THE UNUSUAL 
‘AGAIN! 


We announce with pride the completion 
of the most modern Sound Studio in New 





York, equipped to produce Sound Record- 
ings, Sound Film and to put sound on film. 


Now, you can make your home movie 
g library tell its own story. 


We welcome your inquiries. 
Estimates furnished promptly to 
individuals, industrial firms, 


schools and organizations. 
Write today. 


3 


FILM SLIDES 
FOR HOME PROJECTION , 


Fotoshop will put your snapshots of any size f 
into 2”x2” Film Slides, in Black-and-White or 1 
Color for home projection. 
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' Limited quantity of Slide Projectors available. t 
; Send for special Film Slide Bulletin - 

J . J 
| 4 
' Ylood SLensos?' 
] »s 
i SEE FOTOSHOP FIRST t 
I Full line available for all purposes. § 
| | 
i ° i 
a i 
! PHOTO FINISHING i 
; Always Our Specialty ; 
t a | 
i 1 | 
F OTOSHOD: 
i | 
i 18 E. 42d ST. (Dept. P-64) | 
i NEW YORK, N. Y. i 
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Show DONALD DUCK Home Movies 


4s 









Every Always 
Film The 
| 
Packed _ “STAR” | 
-_ 
With Ps Whenever 
- 
- . 
Laughs a Shown 
fe" 
DONALID DUCK ' always s wel ' visitor } every | 
HOME MOVIF show Screen Isc a Mickey Mouse Oswald 
Rabbi } Monke i Bosk feature cartoor 
GET THESE FEATURES 
100 Ft. 6™™M $3.00 200 Ft. 10MM $6.00 
Fast & Furious 1452-8 Donald's Day Off 1454-8 
The Fireman 1453-8 The Fiying Trapeze .1455-8 
See At Your Dealers Or Order Direct 


Write For Catalog and Prices to 
HOLLYWOOD FILM ENTERPRISES, INC. 
6060 Sunset Bivd Dept. 101 Hollywood 28, Calif. 
RE ARI RE AIT OE AI A TT E TY 
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Five Tips On 
MOVIE SPLICING 


C 


ment solvent that acts on the 

celluloid base, not on the emul- 
sion. Therefore, the emulsion on one 
piece of film at the point of the splice 
must be removed entirely or the 
splice will not hold. Also, the proper 
amount of cement must be applied, 
At least thirty seconds should be al- 
lowed for the welded splice to dry. 


| Movie film is welded by a ce. 


Too much cement is just as bad 
? as too little. It will not only 

make a smeary splice, but in 
time will warp the film at the point 
of the splice (see illustration) and 
will cause the film to jump in projec- 
tion. This may cause loss of loop in 
the projector and result in torn film. 
If the film is not aligned properly the 
claw pull-down can tear perforations. 


with a small brush furnished 

with the adhesive, but if its use 
makes it difficult to judge the proper 
amount of cement to use, a small 
glass rod will be found a decided im- 
provement. Some cement bottles 
have these glass rods attached; other- 
wise a glass rod such as an iodine 
applicator can be easily substituted. 


3 Film cement usually is applied 


Emulsion scraping should not be 
4 done hurriedly. Emulsion 

scraped off in an area greater 
than that where the splice is to be 
made results in a splice such as is 
illustrated at left, and will show a 
white flash when projected on the 
screen. This is most likely to hap 
pen when the film is wet before 
scraping, and it becomes too moist. 





pecially when scraping dry, will 


h A hurry-up job of scraping, & 
result in broken perforations due 


to too much pressure on the scrapel. Bausch 
It also can tear the film from the pilot ping Ec 
pins, as shown at left. Even an inch of a te 
film lost in this manner can be ser ~ sm 
ous. A good splice should be 4 " 
strong as the film itself. Splicing time 


is time valuably spent.—Geo. Carlson 


ations. 


nished 
its use 
proper 
smal! 
ed im- 
bottles 
other- 
iodine 
ituted. 


not be 
lsion 
preatel 


before 
moist. 
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BAUSCH & LOMB LENSES 
INWAR WORK......... 





Bausch & Lomb Multiplex Map- 
ping Equipment helps strategists 
interpret aerial reconnaissance 
‘hots as they plan far ahead for 


Victory, 


Popular PHOTOGRAPHY 


(Alan Your Pthoas Lens Veedy WOW! 


IN EXACTING 35 MM MOVIE WORK, 


Bausch & Lomb produced the Baltars 
specifically for the technicians of the 
great movie studios—they asked for 
the finest lenses that could be made, 
regardless of cost. For studio work, 
the development cost for such a lens 
is but a fraction of the tremendous 
investment in just one film. There- 
fore, in designing this line of lenses 
for superlative color work—as well 
as for black-and-white—Bausch & 
Lomb was asked to set new standards 
in defining power, resolution, free- 
dom from flare, coma, astigmatism, 
spherical aberration and curvilinear 
distortion. The Baltars meet the rigid 
requirements of modern film emul- 


YOU’LL WANT A BALTAR 


sions with freedom from chromatic 
errors. 

There’s no reason for you to be 
content with less than the superb 
performance these Hollywood-qual- 
ity lenses afford you. Investigate 
them now so you will be ready to 
order when they become available— 
after Victory. 

Certain Bausch & Lomb lens equipment can 
be purchased now, with proper WPB rating. 


BAUSCH & LOMB 


OPTICAL CO. * ROCHESTER, N.Y. 
ESTABLISHED 1853 


f Cptical Gless and a Complete Line of Cptical Instruments for Military Use, Education, Research, Industry and Eyesight Correction and Conservation 
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ATTENTION 


8MM. & 


16MM. 





Témm. REVERSIBLE FILM 
PANCROMATIC SUPER DOUBLE X IN- 
DOOR-WESTON 60—outdoor—Weston 100 


—I100 ft. 

PANCROMATIC SUPER X INDOOR-WES- 

TON 24—Outdoor—Weston 50—100 ft. 

OUTDOOR—Weston 8—I/00 Ft. abet) i 

PANCROMATIC OUTDOOR—Weston 12.. 3. 
Developed Free 


* 
8mm. REVERSIBLE FILM 


” 
Nea oO 


INDOOR—Weston 60—25 Ft. Double... .. $2.00 
SUPER X—Weston 24—25 Ft. Double..... Ko 
OUTDOOR—Weston 8—25 Ft. Doubie 1.25 
——_ Free 
NEGATIVE FILM 
Panchromatic Negative—i00 Ft. .......... $3.50 


® 
8mm.—FINISHED FILMS—1é6mm. 
Silent Features, Comedies, Disney and Felix 
Cartoons, Westerns, Sports, Health, Chaplin, 


UE vas. -ceedeneeedascageceasaseconnees iWac Ft 
& 
SOUND FILMS 
Crown of Thorns, 8 Reels.. ............... $100 
Is ca «ccna tedeeaeeeeeen Ss 
Mother Cabrini, 8 Reels................... 150 
St. Anthony of Padua, 9 Reels........... 100 
Messenger of Blessed Virgin, 9 Reels...... 100 


The Immortal Saint (Joan of Arc), 6 Reels 75 
Entertainment Films—new prints—per Reel 10 
Write for Free Catalog 


EXHIBITORS FILM EXCHANGE 











630 Ninth Ave. New York 19, N. Y. 
m. Mm. 


35 film 


—released for civilian sale by the War 
Department. Guaranteed fresh and 
finest quality Agfa’s Ultra-Speed Pan. 


$500 


stock. All orders shipped 
same day received. Include complete 
name and address. Send order today 
with remittance enclosed to: 


PARKO COMPANY 
NUNN BLDG., AMARILLO, TEXAS 


100 ft. mailed 
prepaid on re- 
ceipt of 


Film is in 











{ get Perfection in your 


COLOR MOVIES 
with this 


P-B FILTER KIT 


For all 8mm B&H, Keystone, 
Revere and Cinemaster 3.5 





cameras. 

Eliminate glare and light streaks! 

Penetrate haze for clearer background! 

Convert Kodachrome ‘“‘Type A’’ to daylight use! 






(Kit contains Screw-in shade, Fii- 
ter holder Haze 

$ 0 yg filter, Type A 
incl.) Conversion filter 


WHILE THEY ind Filter Pouch.) 
Last Sent post-paid 

if cash with 

rder or sent 

cC.O.D on re- 
ceipt of $1.00 





HOLLYWOOD 
MOVIE 
SUPPLY 
?. ©. Box 870 
HOLLYWOOD 


28, 
CALIFORNIA 
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Transition Tricks 
(Continued from page 73) 


“zoomer” nears the camera, the masked 
outline gradually grows larger in size 
until it finally leaves the camera field en- 
tirely, exposing the full view of the se- 
lected scene to the camera’s lens. 

I have added another attachment to the 
outfit, which is optional, and in no way 
has to do with the zoom feature. As 
can be seen in the photographs, this is 
an auxiliary lens board which is placed 
directly in front of the camera. It serves 
to hold a number of different supple- 
mentary lenses or filters, for special work. 
It too, is hinged to fold out of way of the 
viewfinder for focusing. 

Any number of different focal length 
lenses are readily adapted to fit the auxil- 
iary lens board. I also have fitted to it a 
diaphragm from an old view camera to 
provide irised wipes. 

A few other attachments add to the 
versatility of the apparatus, which I was 
determined to incorporate into it. In ad- 
dition to zooms, wipes, and special effects, 
the device also serves as a titler, accom- 
modating almost any size title card when 
used with the proper supplementary lens. 
Zoom titles and flop-over titles are pos- 
sible as well as titles incorporating varia- 
tions of the effects possible in straight 
filming, outlined above. From this I 
think it will be agreed that variety is al- 
most unlimited. 

For anyone who contemplates building 
a similar instrument, I cannot stress too 
strongly the importance of having the 
exact center of the mask in a direct line 
with the exact center of the lens all the 
way through the zooming area. On 
this feature hinges the success or failure 
of the job, largely. 

What to call the strange, odd looking 
accessory, I am at a loss to know. Up to 
now I have termed it the “effectograph,” 
for no other reason than the fact that I 
don’t know what to call it!—f 
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THE GREAT IMPERSONATION. 16 mm sound, 7 
reels. $17.50. Available from Bell & Howell Co, 
180! Larchmont Ave., Chicago 13, Ill. ; 

A new, up-to-the-minute version of RE 
Phillips Oppenheim’s classic tale of counter. 
espionage. talph Bellamy, Evelyn Ankers 
and Kaaren Verne are the stars. 

+ 


° * 

WHEN JOHNNY COMES MARCHING HOME, 4 

mm sound, 8 reels. $17.50. Available from Beli 

& Howell Co., 1801 Larchmont Ave., Chicago 13, |i, 
A soldier hero home on furlough tries to 

avoid béing lionized, and comes under th 


lll 
if 
} | 


3 


4 


“protection” of a group of teen-age young- 
sters. Allan Jones plays the role of the sol- 
dier, and Donald O’Connor, Gloria Jean, 
and Peggy Ryan are a couple of the young 
“protectors.” 
. + . 
MAN WOUNDED. 16 mm sound. Sale price $19.50. 
Loans at service charge from British Information 
Services, 30 Rockefeller Plaza, New York 20, N. Y. 
A film showing ‘how surgery and nursing 
have been brought up to the front line ir 
this war. The dispersal of casualties, and 
the methods adopted to restore patients t 
good health again are also illustrated. 
e 


° . 

HIGHLAND DOCTOR. 16 mm sound. Sale price 
$24.00. Loans at service charge from British Infor- 
mation Services, 30 Rockefeller Plaza, New York 20, 
. ¥. 


A story of the famous Highlands and 
Islands Medical Service of Seotland.  Indi- 
cates how modern technological develop- 
ments make possible a higher quality of 
medical care for people in remote areas 


of Great Britain. 
7 . + 

THE ERUPTION OF MT. VESUVIUS. 16 mm [00 ft 
headline, $2.75; 16 mm 360 ft. complete, $8.75; |é 
mm 350 ft. sound, $17.50: 8 mm 50 ft. headline 
$1.75; 8 mm 180 ft. complete $5.50. Available for 
rental, Castle Films, Inc., 30 Rockefeller Plaza, New 
York, N. Y. 

Crowded from the front pages of Ameri 





“Hold it, you 








guys! When I yell ‘Cut’ | mean stop acting!" 
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can newspapers by events on_the battle- 
fronts, the eruption of Mt. Vesuvius in 
March actually was the historic volcano’s 
most destructive outbreak since 1872 and 
ome cameramen in Italy realized its im- 
ortan The result was an exceptionally 





fine coverage of the eruption, which has en- 
ibled Castle Films to provide collectors of 
historical home movies with a tensely dra- 
matic picture. 





FIGHT FOR ROME. (Prices and lengths as above). 
Castle Films, Inc., 30 Rockefeller Plaza,.New York, 
N.Y. 
Two historically important chapters in 
the mid-winter record of the war are pro- 
vided by Castle Films in one home movie. 
Fight for Rome and Russia’s Smashing 
Offensive, both in the same film, give the 
ome movie collector some of the war’s 
spectacular photography. The landing at 
Anzio and the battle for the beachhead is 
with some of the bombing and shell- 
fir oured on the American lines in a vain 
nies ivor to blast the Yanks back into the 
sea. The destruction of the Nazi fortress 
in the ancient Benedictine Monastery is 
1 feature of the film. The second half of 
the film provides thrilling glimpses of the 
Army in action. The most recent fight- 
ng on the Russian front is seen as the vic- 
orious Red Armies drive the beaten Nazis 
ick into the Balkans. 
« e . 


LET FREEDOM RING. 16 mm sound, black and 
white, $21.00. | reel. Nu-Art Films, Inc., 145 West 
Sth Street, New York City. 


Y 
e€ 





The American Bill of Rights is presented 
vith familiar scenes taken from history and 
vday life. 
e + . 


SLIGHTLY HONORABLE. 16 mm sound, 9 reels. 
Available from Commonwealth Pictures Corporation, 
729 Seventh Ave., New York 19, N. Y. 


\ sophistic: ated and amusing story of 
hn We bb, lawyer and suave man-about- 
WI ind his law partner and pal, Rus 


Sampson. The two lawyers get involved in 
exciting and different murder mystery. 
vay the solution is worked out makes 

ng entertainment Pat O’Brien and 
erick Crawford are the stars in the 


PARADE OF THE PAST. 35 mm and 16 mm. Avail- 

able from Fun Film Library, 545 Fifth Ave., New 
York 17, N. Y. 

remarkable motion picture dating 

the very dawn of the industry is now 

eleased for the first time as a signfi- 

torical screen presentation which 

not only the far beginnings of the 

of Kinetoscope days, but also drama 

and tragedy which marked our 

ifty years ago. The film is an inter- 

nd buoyant description of the first 

ne in the progress of the motion 


SET HEP TO LOVE. 16 mm sound. Available from 
‘er O. Gutlohn, Inc., 25 W. 45th St., New York, 
‘ Jean and Donald O’Connor are the 
this film The story centers around 
entures of a youthful concert star 
iries of it all and runs away. Gloria 
is the child-celebrity and her un- 
ble voice is heard in several well 
elections 


“ ° a 
MY FAVORITE SPY. 16 mm sound. Released by 
N.Y 


for his own wedding, Kay Kayser, 


Walter O, Gutlohn, Inc., 25 W. 45th St., New York, 


Popular PHOTOGRAPHY 77 


Excel. 


NEWEST FILM 
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NATURE’S GREATEST 














PHENOMENA 
































ON YOUR HOME SCREEN. 
































MAKE THIS A MUST 



































FOR YOUR FILM LIBRARY! 
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Prepare yourself for thrills-and chills galore as you run this film 
through your projector .- . You'll see, in life-like realism, one of 
Nature’s greatest volcanoes blowing its top in the most violent eruption 
in a generation! You'll see the incandescent stream of hot lava 20 to 30 
feet high, surging down the mountain side and slowly spreading de- 
struction over the countryside, tearing asunder cities, villages and 
homes as it relentlessly creeps forward, ever forward. 

Expert cameramen have filmed this fantastic event with close-up 
shots of the eruption at the very crater of Vesuvius taken from the air. 
Intimate shots taken from ground level show you the tremendous 
effect of slow, certain blazing fury as it inundates miles of homes as 
the populace gathers in religious ceremony to pray for salvation. 

Every moment of this film is thrill-packed with tense excitement... 
it'll be one film in your library you'll pronounce a genuine spell binder! 

Make sure you get this Excel film today. 


Excel MOVIE, PRODUCTS 





YOUR 
DEALER 
HAS THESE 
IN STOCK 


if he can’t 
Supply You 
USE THIS HANDY 
COUPON 














































































































































































































4230 W. DRUMMOND, CHICAGO 39, ILL. 

















EXCEL MOVIE PRODUCTS, Dept. 16 

4230 Drummond Place, Chicago 39, Illinois 

Gentlemen: Enclosed find $ nee 

World" ‘Eruption of Vesuvius." 

16 mm. 

D Highlight 100feet $2.75 HD Complete .. 360 feet $8.75 

0 Digest . 200 feet 5.00 ef) Sound 350 feet 17.50 

8mm. 

DD Highlight..... 50 feet $1.75 Complete 180 feet $5.50 
O Digest ... itohect $2.75 


ceoneke Please send me *‘News-of-the- 
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WERE $3.95 


@ it is a color-corrected illuminated 
viewer 

@ it magnifies 35mm Kodachromes 
or Black-and-White in 2” x 2” slide 
mounts up to 3 diameters 

@ it has a magazine which holds 14 
Kodachromes safely and dust-free 





This is the famous Gemlite Pocket Magazine Viewer that’s in daily use among 
thousands of fans. Originally priced, and still worth it, $3.95, you can now own one for 
the sensationally low figure of $1.19, without batteries. Hurry your order. 






....Vest Pocket Mirrolite Viewer.:............. 


cree meme: RR, NAT RT ND OS 
AMERICAN BOLEX CO., INC. 
21 FIFTH AVE., NEW YORK 17, N. Y. 


Please send me the following: | 
...-Gemlite Pocket Magazine Viewer. . 


rere, Fo | 
59 ea. 











Another“Smash” value! 1 ....Black-out Lite.......... afrases ccectecsccs Me Oh { 
Vest Pocket Mirrolite Cas M d COD 
Weer and Glach-cnt ] C) Cash oO oneyOr er 0) C.0.D. I 
Lites; were $1.25... y NAME ng j 
now only 59c., without ADDRESS 

batteries. _.... a STATE l 


"IT WILL PAY YO 


— “Se We, 





OU TO DO BUSINESS WITH ME” 





= op oe oe —— = ne eee ams c= Se RS LT TT 


—Wike Wolk 





| NEED PLENTY OF CAMERAS 
TO FILL MY SHELVES! 


AUTOMATIC SAVE 
THREADING MORE THAN 50% 
4 All Metal 


800 Ft. & 1200 Ft. 
REELS and CANS 


800 Ft. All Metal 
REELS and CANS 


+165 
Set of 3 Units, $4.50 


1200 Ft. All Metal 
REELS and CANS 


230 


of 
Units, $6.50 © 





8MM 
REEL & CAN 


List, .90 Set, 
in Lots of Six, 


55c 


Per Set 
REEL & CAN 
List, $1.15 Set, 78c 


In Lots of Six, 
Per Set 














The finest splicer available 
fectly 













{ STILL PAY TOP 


PRICES FOR EVERY CAMERA | CAN LAY 
MY HANDS ON! 
BUY UNTIL YOU GET MY GENEROUS OF. 
FERS. 


DON'T SELL, TRADE, OR 


15 YEARS OF SQUARE DEALING! 
F 
auromare SPLICER 


Sq 


Cuts clean, splices per- 
Complete with generous bottle of cement. 


See Our Classified Ad tor More “‘Buys” 


CAMERA CO. 





119 S. Dearborn, CHICAGO 4 
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the ace bandleader and entertainer, reaches 
the church to find that Uncle Sam has called 
him to the colors and he must report that 
very day. He becomes involved in the “In. 
telligence” Service amid a daze of girls ang 
undercover plots. 


THE STEAM LOCOMOTIVE. 16 mm. Released by 
the New York Central System, 466 Lexington Ave, 
New York, N. Y. 

This new sound motion picture dramat- 
ically describes the mightiest self-moving 
power plant yet built by man. It has been 
carefully planned to add considerable knowl- 
edgé to that glamour which surrounds the 
mighty railroad locomotive in the minds of 
the public. 

7 e = 


KNIFE AND FORK SERIES. Produced by the Na. 
tional Film Board, Ottawa, Canada. Distributed in 
the United States by the National Film Board of 
Canada, 84 East Randoiph St., Chicago, Ill. 

The Knife and Fork Series deals with food 
and nutrition and has special application 
to wartime food problems. Among the films 
contained in the Series are The Main Dish, 
Vitamin-Wise, and Coupon Value. 


MR. PRESIDENT. 8 mm short, $1.75; 8 mm feature, 
$5.50; 16 mm short, $2.75; 16 mm feature, $8.75; |6 
mm sound, $17.50. Official Films, Inc., 625 Madison 
Ave., New York 22, N. Y. 

This film is a pageant of American his- 
tory, bringing half a century of presidents 
to the home movie screen—from the admin- 
istration of McKinley to the third term of 
Franklin D. Roosevelt. McKinley, Theodore 
Roosevelt, Taft, Wilson, Harding, Coolidge, 
Hoover, and F. D. R. and some of the most 
memorable events of their times are in- 
cluded in the film. 

. e + 


BIG LEAGUE BASEBALL. 8 mm short, $1.75; 8 mm 
feature, $5.50; 16 mm short, $2.75; 16 mm feature, 
$8.75; 16 mm sound, $17.50. Official Films, Inc., 625 
Madison Ave., New York 22, N. Y. 

Big names from the professional base- 
ball diamond demonstrate their specialized 
plays on the home movie screen. Carl Hub- 





bell, Dean, Gabby 


Tobin, 
Hartnett, Dolph Camilli, Leo Durocher, Joe 
Medwick, and many other big baseball stars 
are presented in this action-packed produc- 
tion. 


Johnny Dizzy 


Walter O. Gutlohn, Inc., 25 W. 45th St. 
New York, N. Y., announce that they have 
been authorized by the Bureau of Publi 
Relations of the War Department to make 
available a selected list of U. S. Army pic- 
tures for showings to various groups, in- 
cluding schools, churches, civic clubs, fra- 
ternal organizations, Chambers of Com- 
merce, the American Legion, Veterans of 
Foreign Wars, and others. These 16 mm 
sound films, which range from 6 minutes to 
15 minutes running time, have _ hitherto 
been restricted to war plant showings. The 
first release represents an imposing list of 
pictures which contain many feet of actual 
combat taken by the daring, skillful cam- 
eremen of the Signal Corps, Army All 
Corps, and other branches of the service 
A nominal rental charge of $1.00 is made 
for three reels or less. The Gutlohn organ 
zation has the contract to distribute the 
U. S. Army films in the following states 
only: New York, Maine, Virginia, Georgia, 
North Carolina, Louisiana, Kentucky, Con- 
necticut, Vermont, West Virginia, Alabama, 
South Carolina, Mississippi. 

The Gutlohn organization also announces 
that it is the distributor for several neW 
Polish documentary films which tell a real- 
istic and thrilling tale of Poland’s suffering, 
its cultural and industrial contributions, as 
well as its heroic efforts to combat the 
Nazis. Some of the films are in full color. 
Complete information regarding these films 
can be obtained from the Walter O. Gut- 
lohn tirm. 
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3.000 Frames 
a Second 
(Continued from page 71) 







Slower speeds often are used to study 
new equipment under stress and impact 
conditions under polarized light. Medium | 
speeds of 1,500 to 4,000 frames a second | 
are useful in photographing automatic op- 
erations, and the controlled breakage of 
parts. Vibrations, resulting in noisy op- 















Inside view of camera shows simplicity 
of design. Film moves continuously, elim- 
inating necessity for claw pull-down. | 

| 




















eration of machines, often are located by 
this high-speed photography. 

The object under study is illuminated 
by a continuous concentrated light from 
high intensity lamp filaments instead of 
the intermittently flashing gaseous dis- 
charge lamps as in the case of strobo- 
scopic cameras. This basic principle en- 
ables the Fastex to photograph self-lumi- 
nous objects such as fusing lamp fila- 
ments, or to make high-speed analyses 
by polarized light. The wide choice of 
light sources permits the use of many 
film types including color film up to 1,000 
frames per second. 

A number of features distinguish the 
fastex from other types of high-speed mo- 
tion picture cameras. For example, it em- 
ploys continuous film drive, as distin- 
guished from the stop-expose-advance cy- 
le of the professional and amateur slow 
notion cameras. Exposure of successive 
rames in the new camera is accomplished 

























KIN-O-LUX, INC. * 105 WEST 40th STREET * NEW YORK 18, WN. YY. 

THE KEY TO PHOTO WHAT SHOULD 
SATISFACTION! 

YOU INVENT 


Our FREE BOOK telis you what today's in- 

ventive market nccragg Pte to put down, 
tent and sell your idea Scores of let- 
ers in our files attest to ‘the modern demand 
























SPROCKET 






Compensating prism rotates clockwise 
to keep the image sharp throughout ex- 






FINE GRAIN 





























5 th ti 2 fil est’ 2 ed ‘Patent Att long waitesie» as en 
Osure on e@ continuously-moving Tiim. ; stered Patent ttorneye will help you. Get 
s cE _ a otec 
isos Processed and Vaporated |) oi eM ctr tavention?° lus spseia docs 
Each ure enlarged ment free, nvention ecorc 1’ on whic to 
to. BY4x41%. |, Genuine Moen-Tone age prints. — ana dencribe your invention. Write 
: . . : . 8 Exposure Exposure, ° 
a revolving prism acting as an optical M P - 101 M n Bid La Wis. McMORROW & BERMAN 
Oen heto Serv oen Crosse. Registered Patent Attorneys 
mpensator. Hence the images travel in — t. 244-P Albee Building, Washington 5, 0. Cc. 
ynchronism with the film past the film 







te during the exposure period. Men 
Although the Fastex was originally de- 


Learn Motion Picture Projection 
‘igned as a tool for Bell Telephone Labo- 












tator sty Interesting—High Pay 

‘tories, other research organizations . 

‘ave now found it valuable in their work. | Hollywood Sound Institute, Inc. 
“ost of these involve secret war projects | P. O. Box 1711—Hollywood, Calif. 
“Ad cannot be described here.—® 














FOR 
PERFECT 


FOCUS 
day and night 





With these two Kalart products you can be 
sure of perfect focus by day and by night. 


BY DAY—use the Kalart Deluxe “E-1” 
Range Finder. This model incorporates 
many new features in line with post-war 


planning. 


BY NIGHT 


ditions 


or under adverse light con- 
use the Kalart Focuspot in con- 


junction with the “E-l” Range Finder. 
Focuspot throws two light beams through 
Range Finder. These beams, superim- 
posed on the subject, put your picture in 
sharp focus. 

Write for literature des ribing these Kalart 
precision products. The Kalart Company 
Inc., Dept. 77, Stamford, Connecticut. 


KALARKT 
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“WF YOU can picture yourself as a bil- 

liard ball with people standing on 
three sides of the table ready to take a 
poke at you, you can get an idea of what 
it is like going around the Anzio beach- 
head making pictures,” says William C. 





AP Pool Photographer William C. Allen 
(camera in hand) talks with German pris- 
oners (seated) captured on road to Rome. 


Allen, AP photographer in Italy. “We 
hold flat ground and the Germans are on 
the hills which overlook our whole area. 
You can’t hide from them. They shell the 
place 24 hours a day, not in the same 
place, but scattering shots here and there. 
... ‘Villa Virtue,’ the press headquar- 
ters where I lived, led a calm life for a 
long time. Many shells exploded near us 
but it was not even hit—until the morn- 
ing of March 16. We were all in bed when 
we heard the sound of ackack guns and 
diving planes. Walls and plaster came 
crashing and covered almost everyone in 
the place except me. The only damage I 
suffered was a broken groundglass in my 
Graphic from the concussion. ... The 
bombs changed the layout of ‘Villa Vir- 
tue’ a little. What used to be four sepa- 
rate rooms is now a big dormitory as the 
walls were blown down and all the pinup 
girls were casualties. Three days after 
the bombing I was relieved by another 
photographer. As I was driving to the 
docks with Bill Strand of the Chicago 
Tribune to leave the beachhead a shell 
fell just to our right and fragments zinged 
past us. That is the beachhead way of 
saying goodbye.” 


* * ~ 


Ww. the famous New York 
news photographer whose specialty 
is crime and fire picture-taking and whose 
home opposite police headquarters is 
equipped with an alarm bell, sadly states 
that things are different now in the pic- 
ture game. “There is hardly any crime 
now and the cops and detectives don’t 
like it,’ bemoans Weegee. “And besides 
when they do make an arrest the story 


» PRESS 


& FLAS 


By A. J. EZICKSON 
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and pictures don’t get into the papers: 
too much war news! My free lance pho- 
tographic business has taken a nose dive, 
Gone are the days of auto crashes, fires 
and gang killings. The different gangs 
seem to have signed an armistice for the 
duration. When I recently dropped into 
a police station house with my camera 
the police sergeant was so glad to see me 
he gave me a cigar... .” 
* o* * 
HE Still Photographic pool, repre- 
senting the three major picture agen- 
cies in the United States—Associated 
Press, International, Acme — and Life 
magazine, has 16 top-flight cameramen 
ready to cover the biggest story of 
all time—the invasion of Europe. For AP 
there will be Jack Rice, Horace Cort, 
Peter Carroll, Harry Harris and Bede Ir- 
vin; International will be represented by 
Fred Parker, Hugh Broderick, Herbert 
Scharfman and Frank Jurkowski; Acme’s 
men will be Bert Brandt, Charles Corte 
and Andrew Lopez; Life has Frank Scher- 
schell, Robert Landry, Ralph Morse and 
Robert Capa. Heading the pool operations 
will be Charles A. Smith, who has been 
an International bureau manager for 
many years. I. K. Butler, of the New 
York office of AP, will work with Smith 
in coordinating the entire operations. 
oe * ea 


NLIKE natives of some Pacific is- 
lands, those on Emirau Island are 
not at all averse to having their pictures 
taken, reports Corporal Carl D. Ohman, 
Jr., Marine Corps combat photographer. 
“When I have one native all set for a 
picture, all his relatives and friends in- 
sist on getting into camera range also,” 
says Corporal Ohman. “I have to use a 
lot of diplomacy to get the pictures Ll 
want without hurting too many feelings.” 
Corporal Ohman’s home is in Cloquet, 
Minn. 
a” * * 
HEN a ship sank under him off the 
Italian coast, Sgt. George Tapscott, 
formerly of the Daily Oklahoman, Okla- 
homa City, now of the 45th Division 
News, not only managed to save his 
Graphic and case, but photographed the 
entire event on Graphic and Rolleicord. 
Tapscott has been serving with the 45th 
Division News three years. His first over- 
seas shots were printed from engravings 
made of the inner zinc lining of an unpop- 
ulated casket. 


_ e _ 
— nurses at the Masonic Home in 
St. Louis awoke Mrs. Elizabeth 


Frances Truxell on her 100th birthday 
recently, one of them told her: “The man 
from the paper is coming to take your 
picture.” Mrs. Truxell was silent for 4 
moment, then she arose and said, ex 
citedly: “What! In my nightgown?” 
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HREE Minneapolis Star Journal and | 

Tribune staff photographers are car- 
rying their cameras with them into the 
armed forces.... Paul Siegel is a 


Photographer Second Class, with the 

Navy Air Corps and now in the South A H E M A [ 

Pacific. .. . Photographer First Class | 

Joseph Linhoff is in advanced military 

training with the Seabees and will leave still raone find the Camera and Photographic 
soon for active duty. ... After com- | 

pleting some preliminary schooling, Pres- 
ton Reed is slated for officers’ training 
in the Signal Corps. 


Equipment you are looking for . 


AHEMATC 


still has Cine Cameras, Sound Projectors, Filters, 


\ MODIFICATION of their Super Pan- Sunshades and 1001 Photographic Darkroom Items 


chro Press sheet film has been devel- 


ped by Eastman Kodak Company, result- 
ing in an emulsion which is considerably 
has formed a special Department that takes orders 


| 
| 
faster than any they now make. The film | 
will probably be designated as Kodak Su- 
per Panchro Press, Sports Type, and will | 
be at least twice as fast as the regular | 
Super Panchro Press, Type B, although | 
sightly more grainy. To date only ex- | 4 ; , 
perimental coatings have been made, and now for post-war or ea rlier delive ry. Details 
trade trials have been too limited to pro- . 

vide complete working daia for publica- | furnished on request. 

tion. It is expected that the film will be 

ready for general distribution about the 

time of the June political conventions. 

Announcement. will be made when it is 

wailable from dealers. 


CHICAGO AD ART AWARD | | AREMAC 


Patriotic themes had a prominent place | 
in the Annual Exhibition of Advertising | 


Art sponsored by the Art Directors Club 
f Chicago, representing advertising agen- 


AVAILABLE FOR IMMEDIATE DELIVERY 
WITH AAS PRIORITY OR BETTER 


Brand New 4x5 Ann. Speed Graphic, Ektar F 4.7, Supermatic Shutter, 
Kalart R.F., Graflex Flash Synchronizer ...$206.00 


Brand New Kodak 35 F3.5, Coupled Range Finder and DeLuxe 
E.R. Case 


G.E. DW 48 Meter and Case... ee : 
Victor 40 B—16 mm S.O.F. Projector-Brand New 


The above equipment i4 alsa auailatle for civilians 
outside of those doing WAR WORK. Write to us 
for particulars on how to get a priority rating. 
AVAILABLE FOR IMMEDIATE DELIVERY 
WITHOUT PRIORITY 


Brand New Bolex H 16 F 1.5 $254.50 
Brand New Bolex H8 F1.9 
Brand New Bolex L8 F3.5 


Also available is a complete stock offLEICA, ZEISS and other imported equipment 
s and other producers of advertising | 


tte’ Here Mathalie Bell of ‘River AREMAC CAMERA CO. 
art student, gazes at the medal 


mer ie ahs cee coun a 1 East 43rd St. - New York 17, N.Y. - Tel. MU 2-8684 
t. It is the work of Graphic Illustrators When in Long Island—visit our BRANCH in HEMPSTEAD 


of which Victor B. Wells is art director, 
and was produced by B. W. Schenker for 249 Fulton Avenue, Tel. Hempstead 2020 


heldon-Claire Company.—® 
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WE’LL PAY — 


GUARANTEES 
TOP PRICE! 


Rolliecord — Super Pilot — Foth Derby — 


Argus — Argoflex — Ciroflex — Maxima 
tar — Plan Primar — Robot — Voit Bessa 
liant — G. E. & Weston Master Meters 


Projectors — Still Projectors — Late Model 


Retinas — Linbox Technika — Plaubel 
11S—etc. 


SEND THEM IN AND WE'LL SEND 
CHECK BY RETURN MAIL Anything 
Bantam f.8 to a Plaubel Makina Deluxe, 
hoduk Brownie to a Cine Kodak Special 


P. S. If your camera is not like new o 
in the more desirable category, we w 
you proportionately the highest possible 
Or if you have a new camera we will | 
a premium of 10% eiling! 





WITHIN 15% of RETAIL! 






OUR NEW BUYING PLAN 


Yes, we’ll pay you cash up to 15% of retail 
for the more desirable used cameras and 
equipment . . . and it’s easy, there’s no fuss- 
ing, no dickering, no shopping around — no 


“if’s,” “‘and’s” or ‘‘but’s’”’—no taking chances. 
All you have to do is just look up the O.P.A. 
ceiling price, deduct 15% and there’s the 
amount in dollars and cents we’ll pay for de- 
sirable cameras and equipment in like-new 
condition . . . send in your equipment at 
once. We send you a check for full amount 
by return mail; or ship express C.0.D. with 
examination privilege 

No guess work: even if you don’t know the 
ceiling—send it in; in addition to all those 
listed in O.P.A. Bulletin, we have the ceil- 
ings for most all other cameras and equipment 
ever placed on the market 

Following Are Particularly Desired: 


Ektra— Medalist—Kodak ‘‘35’’—Bantams—Vigilants 
— Monitor — Speedex — Memo — Rolleiflex — 


Contax & Leicas — Anniv. Graphics — Perfex — 


Kodaks — Kodascopes — Keystone & Revere — Bell 
& Howell Cameras — Ampro & Projectors — Sound 


ers 2'4 x 344 and up — Dolly — Dollina — Exakta 


— Wirgin — Gewirette — thagee Duplex — tkoflex 
— tkontas & Super tkontas — Kodak Duo—620 & 


USE THIS HANDY SHIPPING LABEL 


(just cut out glue onto your package) 


Chrome 


— Net- 
& Bril- 
— Cine 


Enlarg- 


Makina 
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Put Backlighting 
to Work 


(Continued from page 29) 


general, the pretty girl you photograph 
has one or two “unattractive angles.” If 
your subject isn’t really good-looking, 
your difficulties are increased. 

Again backlighting, like the Rover Boys, 
comes to the rescue. With the harsh, at 
times cruel, rays of the sun no longer 
striking her face mercilessly, the girl 
now has a fightin’ chance. The soft flat- 
tering light from a skillfully placed re- 
flector or diffused light from the sky half 
conceals irregularities and illuminates the 
face without stifling facial expression. In 
effect, glamour is substituted for stark 
reality. That halo effect around her head 
will work wonders too. 

So far no mention has been made of a 
sunshade, but you're licked from the start 
if you haven’t one. Of course, you might 
work from a doorway or have someone 
shield the lens with a coat or newspaper— 
but it’s so much simpler to get a good, 
reliable lens shade, test it, and set your 
mind at rest. Penalty for failure to do 
this is fog of 697 kinds, half circles, 
streaks running in 6% different ways, 
washed-out tones and finally—circles un- 
der your eyes. 

Another important fact to remember is 
that your troubles rapidly multiply if 
you start off by working against a strong 
sun with no provision for reflecting light 
into your windows. 

Working against the sun with almost 
any subject means that your exposure for 
the foreground may be two stops more 
than for the background. Greater con- 
trast than this should be avoided for a 
well-balanced picture with transparent 
shadows and highlight detail—except for 
silhouettes, but that is a separate subject 
which we are not treating here. The rea- 
son for setting the maximum contrast 
range at two stops is based on the limita- 
tion of film emulsion latitude. The best 
film developed in a super-soup for under- 
exposure, overexposure, and what-ails- 
you still can’t have more than a 2-stop 
difference if you want to keep your hair 
from turning gray. 

For example, you shoot a street scene 
which requires f 11 and 1/100 second ex- 
posure in bright sunshine with Super-XX 
film and wish to introduce an important 
foreground object with backlighting. 
Since there is not much front reflection, 
you find that you must open up to f 5.6 
and 1/100 second. If you do, everything 
hit by the sun will be overexposed while 
that stop of f 5.6 for the foreground part 
will be just right. But with correct proc- 
essing plus careful dodging you will get 
your picture. 

If your range were three stops or more, 
that is, if you had to open up to f 4.5 or so 
—4you'd really wish you had been drafted. 
Phe foreground object will be fine but 
everything around it will be so burned up 
that there wont be any background. 

“Of course, if you use flashbulbs for re- 
fleetion, you can expose for the back- 
ground and let the flashbulb take care of 
the foreground object. 

Can you use a compositional aid? Of 
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course you can, and the sun will help 
your photography as well as your victory 
garden. You’ve often had trouble com. 
posing a number of different objects in , 
pleasing pattern, or, for that matter, , 
single object. The solution is simple 
shadows. 

For, when you have one or several 
shadows emanating from your center of 
interest you immediately have tangible 
helpful guides for framing your composi- 
tion. The position of the centers of inter. 
est will be governed by the length of 
the shadows—a very long one will mean 
that the subject will be high in the frame. 
A short shadow would naturally force 
your object to center or below center. 

You’ve seen innumerable photographs 
of parades shot from a high angle, featur- 
ing long shadows cast late in the day by 
marching lines. Block out those shadows 
created by backlighting and you have vir- 
tually no picture at all. 

Occasionally, you find yourself striving 
for a very dramatic lighting effect for a 
portrait, outdoors, and find that sunlight 
does not yield the proper results. Use, 
then, the sun as an edgelight and one 
flashbulb on an extension to give you any 
modeling you choose. 

Indoors a flashbulb concealed behind a 
single person or section of a group will 
yield the same effect as the sun outdoors. 
It will single out the center of interest in 
a way no other aid can achieve. A flash- 
bulb must, of course, be used at the cam- 
era too, to balance the illumination of the 
foreground. 

Another place where backlighting plays 
an important role is in bringing out con- 
tour. An edgelight is as good as a pen- 
cil outline in a picture. 

Still another use for backlighting is to 
give depth. The picture of the fisherman, 
in sharp focus but with an edgelight 
makes you aware of light and space be- 
tween him and the background. 

In commercial photography and in some 
phases of pictorial photography backlight- 
ing is indispensable for bringing out tex- 
ture. In the picture of sheep the back- 
lighting not only separates each animal 
but it also brings out the wool and ground 
texture. 

Printing of pictures distinguished by 
backlighting is not a simple matter. In 
many cases, the use of a normal exposure, 
normal developing time, and normal bro- 
mide paper will give you flat, dull results 
Emphasis of the counterlighting effect is 
what your prints need, and this involves 
departure from your usual standards. For 
fullest brilliance try this procedure: ex- 
pose for the shadows, if they predomi: 
nate, being careful not to be too generous 
in this respect; cut your developing time 
somewhat so that highlights will not block 
up while you obtain a negative with suf- 
ficient detail in the shadows. 

Then use a No. 3 or medium contras! 
enlarging paper for your prints. Wit) 
full exposure in the enlarger, this emu! 
sion grade will snap up your photos 
darkening the shadows somewhat but giv- 
ing your highlights brilliance plus. You! 
projection exposure may, of course, be ‘ 
compromise or involve some dodging, ° 
that your highlights retain detail an¢ 
your shadows do not go black. 
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Another valuable procedure when you 
are shooting against the sun and your 
highlights predominate, making the use 
No. 3 paper somewhat risky, is to ex- 
pose fully for the shadows and develop 
normally. Then a print on normal paper 
will yield a long range of tones, detail in 
shadows, and—because of your full ex- 
posure—sufficient brilliance in the light 
yortions of the photograph. 

You run no risks in employing back- 
lighting. Its utility range is as versatile 
as the scope of your picture-making.—& 





ANSWERS TO PHOTO 
BRAIN TEASER 


(First see story on page 35) 








HECK your list of errors found in the 
C story on page 35 with these correct 
answers: 

1. You’d hardly choose a 35 mm camera 
as the ideal for portrait work. 

2, Cameras normally are not provided 
with both lens tube and bellows. 
Pinholes are patched with a bit of 
blacked adhesive tape or a drop of 
rubber cement mixed with lamp- 
black. 

4, Necktie linings never should be used 
to clean lenses; use lens tissue or a 
lens brush. 

Joe also succeeded in scratching his 

lens beyond repair; optical glass is 

much softer than window glass. 

§. Never oil a shutter, or a diaphragm 
either. They are designed to work dry. 

1. Joe should have handled his lens—if 
at all—before cleaning it, instead of 
afterward. 

8. A camera should be protected with a 
case or at least a lens cap before it is 
dropped into a pocket. 

). A 35 mm filmpack would be pretty 
cute, but there just aren't any. 
Completely equipped? No flashgun! 
No lens hood! And a dozen flash shots 
with six bulbs is quite a record. 

ll. If Joe had used pack, he should have 
focused before inserting adapter. 

12. But Joe forgot to pull the slide on his 

filmpack adapter—as who hasn’t? 

Joe should have switched the light off 

before removing the film. 

The usual sequence is developer, 

rinse (or short stop), hypo, and wash. 

Using hypo first will remove all the 

latent image. 

Films are “fixed” in the hypo bath. 

lf. The air from a vacuum cleaner is 

usually so dusty that it will ruin nega- 

tives. 

Films can safely be inspected after a 

couple of minutes in the hypo; it is 

not necessary to wait until they are 
partly dried—or even washed. 

The films would have been clear, as 

the hypo would have removed the sil- 

ver salts. And, anyway, Joe never 

did develop them. 

If Joe had developed the films prop- 

erly, they would have been black, in- 

dicating great over-exposure, caused 
when they were removed from the 
pack with the light on. 

‘).Maybe writing this thing was a mis- 

take, too!—Author.) 
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This new, timely, illustrated booklet is chock-full of helpful hints for 
both military and civilian photographers. It tells you how to con- 
serve your camera and your photo equipment —shows you proved 
ways to care for them now while it’s so difficult to buy new equip- 
ment. Here are valuable aids on the care of lenses—shutters—bellows 
— cameras — enlargers — tripods —exposure meters —synchronizers — 
range finders, ete. The booklet has been prepared by Kalart in 
cooperation with leading camera technicians and manufacturers. It 
is yours FREE! Because of paper shortage, quantity is limited—so 
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Pictures 
in Summertime 
(Continued from page 21) 


She nodded. Jim settled back comfort- 
ably in his chair. This was more like it. 
“Well,” he drawled, “you can use either 
pan or ortho. .. .” 

“What’s pan or 
piped up. 

Jim sat up straight again, and took a 
deep breath. “The daylight you meet on 
a normal summer day is made up of a 
lot of colors—yellow, blue, red, and so on 
—scrambled so they produce what you 
call white light. Your eyes see all the 
colors in their proper balance, unless you 
have faulty vision. Some camera films see 
all the light just about the way your eyes 
do. They are called panchromatic or pan 
films. There are other films that cannot 
see the reds, and they are called ortho- 
chromatic or ortho films. Then there are 
the color-blind films that are sensitive 
mostly to blue; but you can forget about 
them for the present. Stick to ortho and 
pan films for your summer pictures. 
About the only difference between the 
two which you need consider, is that the 
ortho film will record red barns, scarlet 
dresses, and pink lips in tones that look 
too dark in the print. My personal choice 
is panchromatic film for all shooting, be- 
cause it stands ready to record anything 
you are likely to encounter. Its red sen- 
sitivity makes it suitable for artificial- 
light shooting, too.” 

“How do we know a panchromatic or 
orthochromatic film when we meet it?” 
Al, the chemist, asked. “I mean when we 
go to buy film at a store.” 

“Most pan films are marked on the box 
with the word ‘panchromatic, or with a 
word that incorporates the abbreviation 
‘pan, such as Panatomic-X. Most ortho- 
chromatic films have the word ‘chrome’ 
in their names, as Verichrome and Plena- 
chrome. If in doubt, ask the store clerk: 
he will be glad to put you straight on such 
matters.” 


ortho?” Ray Bugle 


“Are there any precautions necessary 
in handling either kind of film?” the 
schoolteacher asked. 

“Not particularly. All photographic film 
should, of course, be handled so it won’t 
be light-struck. That means you shouldn’t 
load or unload your camera in bright sun- 
light. Find a shady spot, or at least turn 
your back to the sun so your own shadow 
protects the camera. And when you de- 
velop panchromatic film, do it in total 
darkness—at least until development is 
half over or better; then you can turn on 
the green safelight lamp for a brief in- 
spection. It’s a good idea to let ortho- 
chromatic film develop for a while in total 
darkness, too; then you can inspect it by 
a red safelight.” 


“How do you set the jiggers on the 
front of the camera?” the Bugle boy 
wanted to know. 

Jim frowned. “Jiggers! You mean ... ?” 


“I mean the things that make the ex- 
posure fast or slow, and that change the 
size of the hole in the lens.” 

“In other words, shutter-speed and lens- 
aperture adjustments,” Jim said. He un- 
folded his camera, and pointed with his 
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pipe stem to the shutter-speed scale on 
the ring-set shutter. “By moving this 
knurled ring, I can set any of the en- 
graved numbers opposite the index mark. 
The number 1 indicates 1 second, 5 in- 
dicates 15 second, 100 is 1499 second, and 
so on. The ‘B’ stands for ‘bulb. When 
the mark is opposite it, you press the 
shutter button to open the shutter, and 
release the button to close it. When the 
shutter is set at ‘T’ or ‘Time,’ you push 
the trigger to open, and then push a sec- 
ond time to close. Use ‘B’ and ‘T’ only 
for prolonged exposures, as in making 
night shots. . . . Here, I'll set the shutter 
at 25, to give an exposure of 145 second. 
Now, when I snap the shutter, light falls 
on the film for 45 second. Is that clear?” 

Everybody nodded, and Jim continued. 
“Here, at the bottom of the shutter, is an- 
other scale with the numbers 4.5, 5.6, 8, 
and so on; and a pointer that can be set 
at any of them. This is the lens-aperture, 
lens-stop, or lens-diaphragm scale, which- 
ever you want to call it. The numbers are 
called f-numbers, and represent the quo- 
tient obtained when you divide the focal 
length of the lens by the diameter of the 
opening in the iris diaphragm... .” 

“What’s an iris diaphragm?” Bugle bu- 
gled. 

Jim took another deep breath. “The 
dingbat in your eye that opens and shuts 
according to the strength of the light, and 
makes your eye pupil big or little, is 
called the iris. In the camera lens, about 
halfway between front and back, is a 
similar gadget made of overlapping pieces 
of thin metal or other material. When I 
move this pointer along the f-number 
scale, the leaves of the iris diaphragm 
slide over each other in such a way that 
the hole becomes smaller or larger.” Jim 
took the back off the camera, opened the 
shutter, held the camera so light would 
pass through the lens, and moved the 
aperture pointer back and forth. “See the 
hole change in size?” he asked. 





“He's only pretending. 
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Bugle nodded, and Jim continued. “Ag 
I was saying, the f-numbers are really 
measurements of the light-passing ability 
of a lens. You can think of them as be. 
ing comparable to the size of a garden 
hose, 34”, 1”, etc., (except that the large; 
the f-number the smaller the opening) 

“So you have two ways of varying the 
exposure on a film in the camera. First. 
you can change the shutter speed to per. 
mit light to fall on the film for a short 
or long time. Second, you can change the 
size of the diaphragm hole, so that more 
light or less light will reach the film jn 
a given time. Thus exposure resolves it. 
self into a matter of balancing the shut. 
ter speed against the light-passing capac- 
ity of the lens. It’s a lot like squirting, 
say, fifty gallons of water through a hose. 
You may need only one minute to do it 
with a large hose, while a smaller one 
would take five minutes. 

“What's the best way of selecting th 
settings—of determining exposures, in 
other words?” Carter, the chemist, asked. 

“An exposure meter or an exposure ta- 
ble or calculator, until you have enough 
experience to guess your shots, as I often 
do. With so many films of different speed 
on the market, and with light conditions 
so variable, the beginner almost has to 
depend on some kind of an exposure 
guide. If you have plenty of dough, you 
can buy a good exposure meter such as 
one of the photoelectric types—that is, if 
you're lucky enough to be able to find 
one! If you have only a dime, you can 
get just about as good results by buying 
one of the little Kodaguides the Eastman 
people put out. These are made to match 
various kinds of Eastman film, but can 
be used with all of the other makes of 
film which have similar speed ratings. 

“What's a speed rating?” 

Jim felt in his vest pocket to see if his 
box of aspirin was still there. Then he 
said, “All standard films are tested for 
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He doesn't have any film either!" 


———— ae 
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speed, and given a number to indicate 
eat speed. It may be a Weston number, 
¢-E rating, or one of the older Scheiner 
or Din numbers. Tables available from 
any photo supply store give these num- 
pers for any film you are likely to use. 
The numbers can be compared, without 
the use of a meter, to indicate relative 
sim speeds. When you use one of the 
gveral dozen varieties of exposure met- 
ers available, you have to set its slide-rule 
sale at the speed number of your film. 
Id like to make a suggestion: When you 
are making an exposure of a scene you 
want to be sure of getting, take an extra 
shot at about twice the indicated meter 
exposure. I’ve found that most speed 
ratings are a bit too optimistic; or maybe 
i's the lousy developer I use.” 

Eva, the school marm, spoke: “I’ve got 
ne of those electric meters, but when I 
get outdoors and want to take a picture, 
[hardly know where to aim it. The di- 
rections say one way is to go up to the 
subject and point the meter at it. But the 
other day I wanted to take a picture of a 
building on the other side of a river, and 
Id left my canoe at home. Do you 
know any simple method I could have 
used?” 

Jim sat up, for here was one of his pet 
subjects. “I use a scheme that differs 
from most printed directions I have seen,” 
hesaid. “I call it the indirect method be- 
cause I seldom point the meter directly at 
the subject I am photographing, even 
when I am close enough to touch it. In- 
stead, I measure the light reflected from 
an arbitrary ‘target’ that is illuminated 
the same as the subject. 

“Take your case as an example, Eva. I, 
too, have no canoe, and so cannot pad- 
dle to the house and take a reading. So 
I stand at about the spot from which Ill 
shoot the picture, and point the meter, at 
: 45-degree angle, toward the green grass. 
Im facing the house when I do this. I 

the meter-scale arrow opposite the 
reading from the grass, and then check 
ff the exposure, which may be oo .sec- 

nd at f 8.” 

“Why the green grass? 
Bugle. 

“It happens that green grass has a light- 
reflecting value that is about halfway 
tween the darkest and lightest tones in 
the average subject. Therefore, if you 
‘xpose correctly for the grass, you are 
ikely to get the greatest possible number 

‘usable tones correctly registered.” 

“Where did you learn that stunt, if I 
may be a bit nosey?” the chemist wanted 
to know. 

“Blessed 
laughing, 


9” 


You’ve guessed 


if I remember,” Jim said, 
“T've used it for years, and 
‘ound it to be about as reliable as any. 
‘think some fellow who gave a talk on 
Kodachrome at a club meeting mentioned 
‘some years ago. But I’m not sure. I 
wish I could remember, for I’d like to buy 
ima cigar. A four-bit cigar.” 
What if there is no grass?” Eva asked. 
Then you'll have to find some other 
‘ermediate-tone target. Some kinds of 
te earth will do, though most earth. is 
0 light. An asphalt pavement can be 
ised. a photographers carry a gray 
ad with them and use it as a target. 
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OPA CLASS 1 a ee er | ee ee $ 3.95 
35mm Contaflex Sonnar F.2 and Case..........- $243.00 4 x5 Graphic with 6%” Kodak Anast F4.5 
35mm Robot 1 Tessar F2.8 and case............ 127.00 #3 Supermatic Kalart R F, Graflex 
35mm Robot 1 Primator F3.5 & case............ 97.50 Flash Gun, holder adptr., case......... 239.47 
35mm Leica Standard Chrome F3.5 and Case... 112.75 4 x5 Ann Graphic 127mm F4.7 same Unit... 239.47 
35mm Leitz V1118, extra Condenser, & 85mm 2%x3% Busch Pressman Box .........seeeeeeee 59.50 
F2.5 Projection lens.............. err 125.00 2%x3% Busch Pressman with 444” Wollens Anast 
35mm Leitz Projector for strip Film......... coe 65.00 F4.5 Betax Shutter, Mendelsohn flash.. 120.50 
35mm Agfa Memoscope Projector.........s+ssee 11.25 2%x3% Busch Press with Coated Velost F4.5; 
385mm Leitz Self timer and case........cecece .. 20.00 1/400 Rapax Shutter & Mendelsohn flash 140.50 
10 in. Leica Cable release, New........seeees ee 1.95 2%4x3% Busch Pressman with 105mm _ Doppel 
Sones Taits Gamamar FS oc. sccccccccvcessece +. 96.00 Anast F4.5 Comp Rulex & Mendelsohn... 130.50 
Dole Tigi DEY FBS cis scsscesecnisesicecs 57.60 2%x3% Busch Pressman with F6.3 1/200 shutter 92.50 
SOmen Takin Wiehe FOG noice ccc sccsccveccccees 52.80 2%x3% Busch Pressman with F4.5 shutter 1/200 105.00 
35mm Double Spring Sept Camera Stellar F3.5 3%4x4%4 Ann Graphic Tessar F4.5; Kalart R F 
Motion and Still: 250Xposures........... 55.00 Mendelsohn Gun, 6 holders, adapter, 
35mm Leica D Hektor F2.5 & Eveready......... 160.50 case, filters, shade, etc.......cccecesees 239.47 
Kalart Flash Gun for Leica D; Synchronized... 16.00 2%4x3% Baby Graphics, complete, on hand: AA-5 
Sf eee eee 39.00 or better necessary. 
16-100 ft. 35mm Agfa Ultra speed: Oct., 1944, 101mm Coated F4.5 Rapax 1/400........eeeeee- 70.00 
NE oak oinncsiec tse écsnimusaan hate each 5.40 6%” Velostigmat F4.5 Coated lens Rapax 1/400 95.00 
Weston Meters #720 Cine or #650 Universal. 19.25 6%” Velostigmat F4.5 Botax....-cccccccccecce - 51.00 
6x6 Cm Korelle Reflex Model 2 Tessar F2.8, Case 118.00 Genuine Leather Cases for all make of cameras, 
6x6 Voigh Brilliant Skopar F4.5 Comp.......... 30.00 ——— x 
#120 Zeiss Icarette L Tessar F4.5 Comp........ 77.50 ae 
#120 Icarette D Tessar F4.5 Comp............. 59.50 Sion 2 * 
#118 or 518 Packs; Ica Nixia A Dominar F4.5 99.50 AA-5 or Over, for the following items: 
#122 Contessa Nettel Tessar F6.3 Comp........ 39.50 4x5 Ann Graphics with 5” or 6%” lenses 
3%4x5% (#122) 3A Kodak, Kodak F7.9........ 12.50 Sol Heiland Guns ON 
9x12cm Voigh Avus Skopar F4.5 Comp.......... 69.00 Solar Enlargers HAND 
9x12 Welta Omfa Anast F4.5 Rulex. : . 65.00 Omega Enlargers 
3%x5% Roll film Graflex 18cm Zeiss Tessar F4.5 
RF Sabet PaO PUOtE DAY SR Tt ND 90.00 Sound Projectors: AMPRO, BELL & HOWELL, VICTOR 
SUxd% GraGier Series B PAS. .<ooecceccoeeess 74.50 Filmo autoload masters, Speedsters, Filmo 70 DA’S, 
3%x4% RB Series B P45 K A............5... 96.00 Wollensak Movie lenses, Cine Kodaks, SVE projectors, 
4 x5 RB Series B F4.5 K A..........0000. .to.00 | 
National Graflex II Tessar B & L F3.5......... ae eS ee Se rele 
4x5 Pre Ann Graphic K A F4.5 Comp.; Kalart 16mm Filmo #70” class 1 & Case...... eevecees 75.00 
R F, Abbey Flash Gun, 1 holder & Adapter 16mm Victor V Box.. ee TO ee 
Clea @ Bleue Gita ett vnc cececiescoecoene cc 178.25 16mm Filmo 121 Cooke F2.7 class 1............ 77.50 
4x5 Graphic Graflex Back 5% K A F4.5 Comp.: 16mm Filmo Titlers for #70’s & 75’s.........- 22.50 
Kalart R F Mendelsohn Gun, 1 holder, & Soman Malet NeW: Bae 2. cscincvecvccivcsesocivcess 200.00 
Sie Ce ee 178.50 Geach: Betas: Bie TE sv c.ccocdn cceveesosvcgees 200.00 
4x5 Crown View epecial base, Packard Shutter, 8mm L8 New Model Box.......-+.. cccccccsere 75.00 
ie OU ee 57.50 8mm Perfex Magazine F2.5 New......eesesenss 69.50 
Ga¥ Deardor® View Camera.........-.......... 94.00 Assorted lenses for above boxes. ............+- On Hand 
5x7 B&L Tessar F4.5 Barrel for Crown View... 65.00 Special Job-Lot of assorted Sound t6mm 400 ft. 
2lcm Zeiss Tessar F4.5 Barrel for Deardorff.... 84.50 Films; Excellent up te date features, each.... 13.95 
Professional Discounts on: FLASH BULBS—FILM EXTRA 
PACKS—CUT FILMS. KID CARTOONS IN COLORED SLIDES 
NO PRIORITY NECESSARY With viewer...... $4.95 12 Slides only...... $2.50 

















CONWAY CAMERA COMPANY 


34 N. CLARK ST., CHICAGO 2, 


Member of 





ILLINOIS 


NATIONAL PHOTOGRAPHIC DEALER'S ASSOCIATION 
BETTER BUSINESS BUREAU OF CHICAGO 
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Single or Double Frame 
18 exp. 75c - 16 exp. Split 55c 
36 exp. Reloads 50c 


e * 
All miniature and split size film finished In our 
famous 3 1/4 x 41/2 Beauty Prints—deckled, em- 
bossed margin and embossed date. 


When film is scarce and every snapshot is doubly precfous 
makeevery shot count! Don't takea chance and spoil good 
film by poor developing and printing. Today» more than 
ever, our careful, efficient, prompt service is your best pro- 
tection against wasted film— your best assurance of pride 
and satisfaction with your pictures. Send roll and money 
or write for FREE mailers and samples—also complete 
Price List. eeee 

Artistic Contact Finishing. 8 exp. rolis com- 
plete set of My ~~ a |, wide- 
margin ints. Credits for failures. FREE En- 
targement Coupon it. 


MAIL-BAG FILM SERVICE 


“Sat sounds like the best bet of all, for | Dept. 28 e Box 5440A e Chicago 80 








TAKE iT IN 
STEREO! 


HAT’S the 

way the Army and Navy take 
pictures! No “flat” print can 
compare with a stereoscopic 
transparency made and enjoyed 
with the Stereo-Tach and Viewer 
Outfit No. 101 and your 35mm 


camera. Still 
available at .... «| 22.50" 


* Plus tax; slightly hig of the Rockies. 
See your dealer order from 


ADVERTISING BISPLAYS, INC. 


Dept. W-3 Covington, Kentucky 
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Here is a book of 
books to soften the 
hearts of the most so- 
phisticated. It is a 
sparkling parade of 
fun and frolic. THE 
BEDROOM COM- 
PANION will give 
you many hours of 
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$398 


ONLY Postpaid 
Belongs on every 
man's personal 
bookshelf 


Walter Winchell 





Says: 
“Gayer Than DeMaupassant!" 


A witty, racy, chuckle-provoking collection 
of gay tales, merry jingles, drawings and 
Art put together in one volume. 


ACT QUICKLY GENTLEMEN 


Rip off the coupon, mail it now and enjoy 

the rare gems and hilarious esquirish art. 

PB estes ese es ee eee 
ARDEN BOOK CO., PUBLISHERS, Dept. 217 

§ 386 Fourth Ave., New York 16, N. Y. 

r O.K., rush gait BEDROOM COMPAN- g 
ION. I’m no arajah: I’m bored. Here’s 
the mazuma forg this bonanza. It will delight J 
or my money b in 5 days. 


I enclose $1.98, Send it postage free. i 
7 j} Send C.O.D. IL ay $1.98 plus Postage. 5 

| eer &. beetocctoeeseeooeee i 
' BOG1068. ccccvoce eccece 


DE ditcnes coeee ie Fare C0608. cc ecceeees 
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the card can be held against the subject, 
in many cases, to make sure the illumina- 
tion on the target is the same as that on 
the subject.” 

“I have a question,” Bugle said. “What 
are filters and are they necessary for sum- 
mer photography?” 

“Filters are colored pieces of glass, gela- 
tin, or plastic that change the color of 
light reaching the film. Normally they 
are used over the camera lens. Filters 
are helpful when it is desired to record 
the sky darker than normal, make clouds 
show, eliminate atmospheric haze, and 
lighten green grass and leaves. Until you 
learn more about the finer workings of 
filters and films, I'd suggest that you try 
only a medium-yellow filter, such as a 
Wratten K2. When used with panchro- 
matic orthochromatic film, it will 
make clouds and water scenes look nat- 
ural, keep haze from appearing too promi- 
nent, improve the appearance of leaves, 
grass, and flowers, and usually will pro- 
duce better rendering of sand, wood, 
stone, and bricks. There is another filter, 
the Wratten X1, that many photographers 
like, but it works well only with such 
panchromatic films as Super-XX, Plus-X, 
and Panatomic-X. With a K2 filter, you 
have to increase exposure 1! to 2% times. 
An X1 requires three to five times normal 
exposure.” 

Al Carter, the chemist, spoke. “I’ve 
owned a camera for less than a week, and 
I haven’t had time to digest all the infor- 
mation about exposure, film speeds, and 
such things. Can you suggest a simple, 
foolproof setup that will give me some 
usuable negatives of a golf tournament 
I’m going to attend tomorrow?” 

Jim toyed with his pipe for several sec- 
onds before answering. “The weather’s 
fair, so you probably will have sunshine, 
and will be shooting during the middle of 
the afternoon. Therefore, I’d suggest this: 
Load your camera with Plus-X film or its 
equivalent, set your shutter at 1/50 sec- 
ond, and your lens diaphragm at f 11. 
Don’t try any high-speed shots. Stick to 
people standing still or walking generally 
toward or away from you. If you must 
take a picture of a player swinging, set 
the shutter at 1/200 second, open the dia- 
phragm to f 5.6, and press the button 
wnen the cluk is approaching the top of 
the swing; or else get the duffer to pose, 
and use 1/50 at f 11. If you want to dark- 
en the sky a bit and maybe improve faces, 
put a K2 filter over the lens and shoot 
1/50 second at f 8. 

“T’m assuming that the sun will be more 
or less behind you, giving what we call 
front lighting. If the light is coming at a 
grazing angle from the side, double the 
basic exposure I gave you at first to 1/50 
at f 8, without filter. If the sun is behind 
the subject, increase the exposure four 
times (1/50 at f 5.6). If the subject is in 
open shade, or in hazy sunlight, double 
the basic exposure (1/50 at f 8). If the 
sky is cloudy, double it again (1/50 at 
f 5.6). Probably, by now, you're thor- 
oughly confused, so I'll suggest that you 
get one of those ten-cent Kodaguides I 
mentioned, or some other exposure table 
or calculator, and study it carefully. You'll 
learn a lot. For instance, you'll find that 
pictures over water or along a_ beach 


or 
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require only one half to one fourth 
much exposure as average subjects 9, 
land, with sunshine conditions the same” 

Jim looked at his watch. “There ay, 
some other angles of summer shooting yj 
could talk about, but it’s getting late, x 
I'll mention only one: Always use a len; 
hood. Such a hood, or sunshade, yj 
keep stray light from sneaking into yoy 
lens. It will permit you to shoot almos 
into the sun without getting a lot of quee; 
spots and circles on the negative. It wil 
improve sharpness in almost any kind 
picture. Besides, it will protect the len; 
from accidental bumps, rain, and eye, 
from flying pebbles and sand.” 

Jim laid his pipe on the table, and be. 
gan fishing in his vest pocket for the 
aspirin box. “Well, I guess that’s all we 
have time for tonight,” he said. “Clas 
dismissed.”—}® 


Adrian Siegel—Cellist 
and Cameraman 
(Continued from page 22) 


Modern Art in New York City, and is a 
present traveling about the country. 

All of these pictures were taken with: 
Leica, with a lens opening of f 2, a shut. 
ter speed of 1/20 of a second, and all top 
lighting. Siegel uses fast film, either Agfa 
Ultra-Speed Panchromatic or Dupont Sv- 
perior No. 3 for the majority of his work 

Siegel never had a formal lesson in pic. 
ture taking or making. He started out 
with an old box camera and took so man) 
pictures with it that he decided he might 
as well develop them himself to save time 
and money. As he mastered the dark- 
room technique, he grew more and mor 
interested in photography, and began t 
study and read about it. He commenced 
snapping pictures of his fellow musicians 
and then of the guest artists who played 
or sang with his orchestra. Soon friends 
were begging for prints. 

Thus when Siegel and his wife went 
house-hunting in Philadelphia, the lord o 
the manor-to-be had only one request. ‘l 
don’t care what kind of a house it is a 
long as I can have a studio and a dark- 
room; the rest is all yours,” he announced 

The house they moved into fulfilled 
Siegel’s requirements exactly, but now he 
says his studio is beginning to bulge with 
equipment. Besides his Leica, he is e> 
pecially fond of a vestpocket model Ex- 
akta with built-in synchronized flash 
Then he has a 1A Kodak, a 5x7 view can- 
era with Goerz lens, a 2%4x3% Graflex 
and an old-style 344x414 Graflex. He uses 
a Solar enlarger for 214x314 negatives and 
an Elwood enlarger for 5x7 negatives 
His double extension Ihagee-Duplex fo! 
sheetfilm comes in handy for copying mv: 
sical scores. 

Siegel had no thought of photography 
when he chose his career at the age 
eight. He wanted to play the cello, an¢ 
with an early show of the determination" 
that marks all his efforts, he was a masté! 
of the instrument and playing on the com 
cert stage at fourteen. Later he playe 
with the New York Symphony Orchest! 
and twenty-two years ago he joined the 
Philadelphia Orchestra. 

He has also found time for amatel! 






July, 







dramati 
the Littl 
up pain 
things 
sic and 
delphia 
were nc 
sults.“ 
ment to 
sketchec 
they cou 
Siegel 
much sé 
panions. 
names Ik 
who pla 
pictures 
Not or 
sic perst 
in the l 
culated 
Britain 
chooses 
their rel 
In 194: 
award ¢ 
most, ou 
hance t 
Orchest 
Siegel 
raphers 
“One | 
make yo 
slow vo 
plenty c 
equipme 
vorite b 
learn to 
plenty of 
defects. 
find you 
An oc 
cocksure 
phian. ( 
f shots 
per by 
tures all 
up on hi 
veloper, 
nd time 
Lauritz 
he was ¢ 
candid s 
“Bette 
want my 
a finger 
would h 
time. TI] 
coming 1 
“Don’t 
ing pict 
r have 
lor you, 
Writers 
Well, ph 
t what 
Ina mill 
smokest; 
grocer, I 
Ousiness 
fustome: 
Everyth: 
lust look 
In his 
Pose a ‘ 
tween r 
Parts wi 
take pict 





1944 





rth a 
Cts on 
same 
Te are 
ing we 
ate, 
a lens 
e, wil 
O your 
almost 
r queer 
It will 
Kind 1) 
ne len; 
1 ever 


ind be. 
for the 
all we 
“Class 


list 


nd is at 
y. 
| with 2 
a shut- 
all top 
er Agfa 
ont Su- 
; work 
1 in pic 
ted out 
30 Many 
e might 
ive time 
e dark 
1d more 
egan | 
menced 
usicians 
» played 
friends 


fe went 
> lord of 
uest. 

it is as 
a dark- 
1ounced 
fulfilled 
+ now he 
lge with 
he is es 
odel Ex 
d fast 
ew call 
Graflex 
He uses 
Hives and 
egatives 
plex | 
ying mu- 


tography 
e age 

ello, and 
ninatio! 
la maste! 
the con: 
b playe? 
rchestré 
ned the 






amateu! 


















July, 1944 


dramatics and for a while danced with 
the Littlefield Ballet group. Then he took 
up painting on a dare. One of the first 
things he did was try to merge his mu- 
sic and painting by drawing the Phila- 
delphia Orchestra. His fellow musicians 
were not too enthusiastic over the re- 
sults. “I didn’t have the technical equip- 
ment to draw the men,” rues Siegel, “I 
sketched them in somehow, but they said 
they couldn’t recognize themselves.” 

Siegel finds taking their pictures a 
much safer way of portraying his com- 
panions. No one objects; even the big 
names look around to see if “that fellow 
who plays the oboe is going to take any 
pictures today.” 

Not only have his pictures of great mu- 
sic personalities received wide publicity 
in the United States, but they have cir- 
culated in South America and Great 
Britain as well. The Victor Company 
chooses many Siegel pictures to illustrate 
their releases. 

In 1943 Siegel won the C. Harman Kuhn 
award as the musician who had done 
most, outside of his regular duties, to en- 
hance the prestige of the Philadelphia 
Orchestra. 

Siegel’s advice to would-be photog- 
raphers is as emphatic as a black eye. 

“One click of the shutter isn’t going to 
make you a success,” he asserts in his soft, 
slow voice. “It takes hard work and 
plenty of it. You’ve got to know your 
equipment the way you know your fa- 
vorite breakfast food. And you'll only 
learn to take good pictures by taking 
plenty of bad ones and then studying their 
lefects. Then take some more and you'll 
find you improve every time.” 

An occasional mistake is good for a 
ocksure photographer, says the Philadel- 
phian. Once he developed a complete roll 
f shots of Toscanini, using paper devel- 
per by mistake. He had to take the pic- 
tures all over again and when he reached 
up on his darkroom shelf for the film de- 
veloper, he was mighty careful the sec- 
nd time. And once at rehearsal he heard 
Lauritz Melchior chuckle to himself as 
1e was efficiently preparing to take some 
andid shots. 

‘Better take off that lens cap if you 
want my picture,’ said Melchior, wagging 

finger in the camera’s direction. Siegel 
vould have blushed but he didn’t have 
time. There was a passage for the oboe 

ming up. 

“Don’t think you-can only take interest- 
ing pictures if you are on a newspaper 

have a lot of glamorous models posing 

you,” comments Siegel. “They tell 
Writers to write what they know about. 
Vell, photographers should take pictures 

‘what they know best, too. If you work 

a mill, take shots of the machinery, the 
nokestacks, the workers. If you’re a 
grocer, make a picture record of a day’s 

lsiness, the shelves of merchandise, the 
customers, the trucks unloading produce. 
“verything has picture possibilities if you 

st look for them.” 

In his spare time Siegel hopes to com- 
bose a “Symphony in a Darkroom” be- 
‘ween rehearsals. The cello and oboe 
Parts will be very slight. Siegel likes to 
‘ake pictures!—fa 
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WORTH WAITING FOR... 





after all war needs 
been met, Westons will 
again be available at your 
photo dealers. 


have 






Summer brings a bombardment of pictorial 
opportunities in brilliant colors . . . blue skies 
and green trees . . . multitudes of gorgeous 
flowers. Cities and shores teem with colorful 
crowds. Vacation and sports invite endless use 
of color film. 


Logically, Kodachrome is the photographer's 
favorite weapon during this season. For with 
the ideal light conditions and a Weston MAS- 
TER to guide in accurately measuring colors, 
exposures are sure to be “‘on the button”’ every 
time. Weston Electrical Instrument Corpora- 
tion, 606 Frelinghuysen Ave., Newark 5, N. J. 


WESTON exposure meters 
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5 Paper 
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Guaranteed F 
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s, mailing bag 
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CoLtor SLIDES 
Now For You, 


THE GREATEST COLLECTION OF OUTSTANDING 
KODACHROME TRANSPARENCIES IN THE WORLD 


GLACIER PARK CALIF. MISSIONS 


YOSEMITE 
CALIF. BIG TREES 
CRATER L 


YELLOWSTONE DEATH VALLEY 
AKE BRYCE C ON NIAGARA FALLS 

MT. RAINIER GRAND NYON HAWAIL 
LAKE LOUISE HOMEY WOO LATIN AMERICA 





SOLD IN SETS OP SIX $3.00 IN U. S. A. 





i i talog S Your Dea 
Am 4CGHM Masterpieces 


I 'HIELD BLDG., LOS ANGELES ALI 
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36 exposure 35 mm. 

rolldevelopedand 

36 (3”x4”) prints $0. 
BIG, BEAUTIFUL 
GLOSSY PRINTS 


18 exposure 35 mm. 


Jue 


rolldeveloped and 
18 (3”x4”) prints 
FINE GRAIN 
DEVELOPING 


36 exposure 35 
loaded post a C 


RE-LOADS READY FOR 
IMMEDIATE DELIVERY 


18 exposure 20 
loaded pate Pte C 


CREDIT FOR NON- 
PRINTING NEGATIVES 


Positive Transpar- 
encies for projec- 
tion, 36 exposures 50: 
ROLLS PROCESSED 
DAY RECEIVED 
5” x 7” enlarge- 
ments, 3 for.... 40, 
SUPERIOR QUALITY 


8” x 10” enlarge- 80: 


ments, 3 for.... 


CLIP THIS COUPON 


TECHNIFINISH LABORATORY 
38-42 Scio St., Rochester 4, N. Y. 


Gentlemen: Send FREE sample print, free 
mailing containef and full information. 


Name 
Street 


ae 
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Photographing the 
Battle of Production 


(Continued from page 30) 


or injury. So Ray makes a series of prog- 
ress pictures showing every step in the 
loading and banding or fastening into 
place. 

Printed and sent with suitable instruc- 
tions to each of the various depots to 
which the shipments will go, these pho- 
tographs will facilitate the unloading job. 
They will not only show how to unload 
the cars, but will enable the recipients 
to anticipate what tools and conveyors 
will be needed and what precautions 
they will have to take to avoid accident. 

In another plant a drop-forge, mechan- 
ical hammer of the modern Vulcan, is 
showing undue wear. If it breaks down, 
six months to a year may be required to 
replace it. It is vital that the cause of 
wear be found and eliminated immedi- 
ately. Photographs are needed. 

Ray gets together the necessary camera 
and accessories and we board one of the 
automobiles that operate as bus lines, 
running on regular schedules within the 
plant area. 

The drop-forge turns out to be a mon- 
ster two stories high, with a powerful 
motor and huge flywheel. The die is pre- 
heated, then two men lift a heavy billet 
of red-hot metal from a furnace, cram it 
into the maw of the forge, and release a 
switch. CRASH! down comes the die. 
The steel comes out of the forge, miracu- 
lously shaped into a... . well, a piece of 
war material. 

Ray walks around, studying the prob- 
lem. Not much room to get back; needs 
a wide-angle lens. Die red-hot, needs a 
small f-stop; better use plenty of light to 
balance up the shadows. Trouble is 
somewhere in the jaws of the hammer; 
better backlight to show detail. Machine 
not fast for 1/200, luckily. Plenty 
of smoke in the air; better not have any 
flashbulb at the camera, or the negative 
will be grayed over by the flash bouncing 
back off the smoke particles. That taller 
man is in front of the die when it comes 
down; might suggest he stand a bit to 
the left. 

Even as he works these things out, Ray 
is unpacking. He uses an 8x10 camera 
wherever possible for maximum detail. 
Since he has to use a number of flash- 
bulbs anyway and work on a tripod, the 
size is no handicap. 

Quickly and unobtrusively, he places 
his reflectors where he wants them: two 
No. 3 flashbulbs in back to shoot through 
the jaw of the forge; another No. 3 on 
the left to give separation between the 
men and the machine; a Press 40 on the 
right to fill in the shadows. Until every- 
thing is ready he leaves the wires coiled 
around the reflectors, because all this 
time workmen are scurrying around 
busily. Now he focuses his camera, ad- 
justs the diaphragm and shutter, gets the 
film in place, and checks everything. 
Meanwhile he has found time for a word 
or two with the workmen during brief 
intervals of inaction, tactfully suggesting 
where they stand, and so on. They’re 
glad to help because long ago they’ve 


too 
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ENJOY THE THRILL 


MOVIE £ 
FANS! Your dni norts 


@ Shoot more scenes 
at less cost. 








4 @ Produce your own 
scenario from cam. 
era to projector — 
complete with titles, 
trick effects, etc, 





New improved home processing outfit includes every- 


thing needed to develop and reverse your own films, 
ye ymplete with easy-to-follow instructions. It’s easy! 
Get good results right from the start. Outfit includes 
developing reel, drying rack and tra Money back 
guarantee. F O|B. Chicago. Order nS 
100 foot size $17. 95 | 34 foot size $12, 

8/8 or 16 mm. for 8/8 mm. 

Gal. size Prepared Reversal Chemicals...... =. 10 
Y. Gal. size Reversal Chemicals....... 1.35 


BULK FILM FOR HOME PROCESSING 
100 ft. 8/8 mm. Ortho. Weston 8 ;. : $1.95 
100 ft. 16 mm. Ortho. Weston 8.............$1.35 
WRITE TODAY FOR FREE BOOKLET ON HOME PROCESs. 
ING AND SPECIAL BULLETIN ON FILM AND ACCESSORIES 
SUPERIOR BULK FILM Co. 
“HOME PROCESSING HDQRs.” 
188 W. Randolph St. — PP7 — Chicago (1), ili, 








LENSES 


Schneider F3.5 8%” brand new cond. in bar- 

WOE icctwrecusenssaneccukweeshes es uaveesara $95.00 
Dallmeyer 13%” F.4 in barrel—good cond... 65.00 

(portrait lens) 

Verito F.4 in shutter 11%” diffused focus... 75.00 
Gennert 84” convertible in compound shutter. 45.00 
Turner Reich triple convertible 7%” in Gund- 

lach shutter . pDiswi eevee etae couemade 35.00 
Wollensak velentiqnnd ¥F6 fo eee 35.00 
Dalimeyer 4” F4 telephoto in A mount...... 75.00 
Dallmeyer 2” F.2 in A mouRt......ccccses . 67.50 
Carl Zeiss 6” dopple anastigmat, convertible 

in new condition Jétget *eawe tenses -. 65.00 
Carl Zeiss 84” in sunk mount............. 75.00 
Bel « Howell 70 D 16mm turret & case with 

i Ce ME Boos n ss bent esedeadhuben eee $92.50 
Bell’ & Howell 70 A l6mm & case 3.5 Cooke. 55.00 
Victor turret 16mm eeney case Model 4 with 

2.7 Victor ER SEE aR ey 95. 
Victor turret 16mm modal 5 case with 2.7 

NOE. CE wrens snccurdeeiecdnabenaeses 85.00 


BOSTON CAMERA EXCHANGE 
D. F. Stone 


31 BROMFIELD ST. BOSTON 8, MASS. 

















BULK 3.5 ww FILM Revonos 


GUARANTEED FRESH STOCK. “RELOAD YOUR OWN’ 


AGTA-EAST MAN DUPON 





Zin t 60928 + 100.80 


STPAID 


CARTRIDGES RELOADED 3 for #1 





CALIFORNIA BUYERS INCLUDE SALES TAX 


PACIFIC COAST FILM COMPANY 
1510 NO. SIERRA BONITA, HOLLYWOOD 46, CALIF 








WE WILL Buy 


Small Cameras and Lenses of any size or type. 
Subject to examination here. Write full particu 
jars and price wanted. We reply immediately. 


PHOTO LENS CO., INC. 


140 West 32nd Street New York |, WN. Y. 


‘25% DISCOUNT!!! 


TO OUR BOYS AND GIRLS IN SERVICE 
SPECIAL SERVICE—To ALL, AS SHOWN BELOW 
(1) Srorniont Service. (2) Reprints igs a each. 
(3) 36 Exposure Rolls Bevele ed enn’ larged of 
Velox for ONF DOLLAR eh, Exposure 
Rolls, 60c. (5, Sixteen aS me oy Sizes, 60c. 
Our 20 Years’ Experience Guarantees Perfect 
Finishing 
Capito! Photo Laboratories, 113 South Cicero Ave., Chicago *, ™ | 44, INL 

















July, 1 


jearned t 
At last 
word of 
quickly u 
the came 
box batte 
a bombar 
the hamn 
changes f 
second sh 
with the 
third sho 
the fourt 
again. 
Now h 
wires out 
item into 
That way 
thing. He 


RAY T 
WAR-.! 
1) She 
pos 
2) Ke 
usil 
in | 
3) Use 
fit 1 
mal 
star 
4) Nev 
5) Alv 



















on at any 
hasn't take 
Talk abc 
le picture 
bpress phy 
hile. Bi 
her, near 
and the “‘s] 
n force. 

ie has lea 
Noroughly 
almly wit 
Photogre 
hey be a 
Fasily prof 
lves on t 
ley can b 
We retur 
le negati 
anical el 
NVolved g. 
act prints 











learned the value of what he’s up to. 
At last he’s ready to shoot. With a 






iG word of warning to all about him, he 
ES quickly uncoils his wires, brings them to 


< camera, plugs them into his booster- 


venes box battery case, and he’s set. Alert like 
, bombardier, he watches his target. As 
the hammer begins to drop, he shoots. He 


changes film, replaces the flashbulbs. His 
itles, second shot shows the same operation but 
te, with the hammer halfway down. His 
third shows, the die as it hits the metal, 
the fourth shows it halfway back up 
again. 

Now he’s through. He first gets the 
wires out of the way, then packs every 


r— 





00 











$135 item into its proper place in the case. 
: . That way he is sure not to leave any- 
$1.35 thing. He’s been on the job perhaps half 
ORES 
ot RAY TETZLAFF’S 10 RULES FOR 
mallee WAR-PLANT PHOTOGRAPHERS 
1) Show the operation as plainly as 
] possible, so it can be recognized. 
2) Keep subject matter neat. When 
$95.00 j ; 
65.00 using models have nothing show 
, in pockets except proper tools. 
an 3) Use subjects who look as if they 
fit the type of work shown, but 
ee make sure first that they under- 
75.00 stand the work. 
67.50 4) Never fake a story or picture. 
an 5) Always show all the proper 
75.00 safety equipment. 
6) Never show a worker using ex- 
| cessive brute strength; show him 
$92.50 using all the necessary mechani- 
oes cal aids: cranes and tractors. 
. 95.00 7) Watch body positions. For sta- 
_ bility, show two feet even in side 
views. Watch out for headless 
poses if worker is bending over. 
) Have workmen doing things, 
rather than just posing. Remem- 
ber rules of dynamism in com- 
position: a bending man shows 
more action than an erect man. 
) Make sure you and your equip- 
ment are not in the way. 
) Don’t leave the place littered. 
Take away all used flashbulbs 
and papers. 












en hour, but he has not held up produc- 
tion at any time, and the actual shooting 









YOU SUPPL! hasn't taken more than a few minutes. 
mas Talk about spot news and having to get 
the picture and get out! That happens to 
tpress photographer only once in a great 
——— mile. But to the war-plant photogra- 
her, nearly every picture is spot news, 
und the “shoot and scram” edict is always 
h foree. Ray Tetzlaff has learned this. 
iehas learned the need to plan his work 
» or type. 


loroughly, then carry out his plan 
almly with intelligence and adaptability. 
Photographers everywhere, whether 
ley be amateur or professional, might 
’sily profit by taking inventory of them- 
tives on this point—to see when and how 
ney can better organize their work. 

We return to the darkroom and develop 
ie negatives. Later that day the me- 
‘anical engineers and production chiefs 
Nvolved gather around a set of 8x10 con- 
«ct prints. A few minutes of study lo- 






[i particu 
mediately. 
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REMEMBER He a i He G FOR COLOR 
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It’s so amazingly easy to get such 
beautiful results with ROEHRIG 
Colors — anyone can learn... 
you don’t have to be an artist to 
get artistic results. You can 
create beautiful color pictures to 
keep and cherish . . . the ideal 
gift for your friends, and men in 
the armed forces. So place your 
order now . . . and be prepared 
for a brand new thrill when you 
get your set of ROEHRIG TRUE 
TONE Oil Photo Colors. 


Colors are applied easily, no fuss, 


finest your money can buy. 
the easy-to-understand directions. 


tubes for replacement. 


THIS COMPLETE SET WITH 
FULL INSTRUCTIONS Included 


nl 
DEPT. P 


ROEHRIG-BIELENBERG CO. 
39 Henry St, Brooklyn 2, WN. Y. 


CANADIAN REPRESENTATIVE 


Ww. E. BOOTH CO., LTD. 
12 Mercer St. 


Extraordinarily rich, natural oer tested b 
—absolutely permanent when dry.. Of 

You simply hae in the colors according to 
Come in all colors, including Sum- 
mer and Winter Khaki and Navy Blue. 


Toronto, Canada 


Enjoy the Magic of Coloring 
your Black and White Prints 


It’s fascinating—THE EASY ROEHRIG way! 


no mess . . . it’s as simple as it’s 


fascinating. Camera fans have 
found this an absorbing new 
hobby ... a source of endless 


personal pleasure. Use matte or 
semi-matte paper when reprinting 
from old negatives. 


There’s been such an exception- 
ally heavy demand for Roehrig 
TRUE TONE Oil Photo Colors 
that we shall have to ask you to 
be patient if your dealer cannot 
supply you immediately . . . you 
won't have to wait long. 


color experts 


HRIG olors are the 


Complete sets or individual 


Buy Roehrig Colors—and you'll know 
what it means to say—“‘COLOR IS MAGIC” 


For Sale at all reliable dealers 


Say Roehrig Tested TRUE-TONE 
Colors, when you see your dealer 
descriptive 


oc write for folder. 














| YOULL BE DELIGHTED 


35mm. FILM 
DEVELOPED 
36 ENLARGEMENTS 


8 Exp. Roll Enlarged 35c 
16 Exp. Split Enlarged 55c 


Prove it to yourself—send your next roll to 





us. Fine grain developing, ‘‘electric-eye” pre- 
cision. Modern Beauty prints 3% x . 
deckled, with embossed margin and date. If 


less than 25 prints FREE print credit. Send 
money and roll or write for Free Mailers. 





- 


Professional contact finishing. 58- 
Exposure roll developed and com- 
plete set of Super Professional 
prints. Print credit for poor expo- 
cures. 

U. 8S. PHOTO SERVICE 
Box 5710-A, Dept. A, Chicago 80 














Short-Cut Mathematics 


COMBINED WITH 


Practical Mechanies Simplitied 





NEW 2.-in-1 reading course! Now you can learn (meee eee 


the speedy, simplified system of calculation used by 


draftsmen, engineers, accountants, ‘master minds” 

on the stage. Learn easy way to a 

by 4 figures without using old-fashione: ultipli 

cation; add long columns of figures thi tning AGL 
short-cut method. Learn nine rule, = 


micrometer, logarithms, wood measure, puzzles, etc., 

etc. Large illustrated volume complete wit 

only $1 postpaid. Satisfaction or refu 
friends with your magic-like men 


Complete 6 Geta... -mail 
— — 
V’NELSON CO. 321 So, Wabash, @ 
| Please send free details’ abou 
and Practical Mechanics Sim 


wers, 





“G-309, “Chiense, | m, 
Short-Cut Mathematics 
No obligation. { 
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“SPEEDGUNS © 


for PRESS-TYPE cameras 


genuine, pre-war Mendelsohn 
SPEEDGUN synchronizers. 















@ With adjustable APLANATIC TWINFLEC- 
TOR—for standard or midget base flash 
bulbs! 

@ With PHONETIP receptacles for side-light- 
ing, remote control multiple flash! 

@ With new, easy-change Push-Pull bulb 
socket! 







Yours for only $23.50 including 
installation (with 5” reflector— 
$25.00 with 7” reflector) 


PRESSMAN 
















1/, BUSCH 


New CAMERA 15 
ete with 4.5 on ieee $177 RA 
Comp t oe GP \3 
Meyer Ranger" RCIAL VIEW “nes 
New 5x7 ¢ we able, = $5 4° 
dio pr 
Vion back desired? Afelivery 





POPULAR MAKE 214x314 PAN FILM 
In Two-Dozen . 37 Vre per 


Packages doz. 


50ft. DOUBLE-8mm. MOVIE FILM 











a processing . $] 25 
*“*A NEW APPROACH TO EXPOSURE 


CONTROL” 


by Capt. Don Norwood 
A Book on Principles of Exposure That 
Establishes New Horizons in Photography 
The first book that shows all factors con- 
cerned in exposure control and has all the 





answers regarding _ $] 50 

of exposure 

ALL PHOTOGRAPHIC % 
off list 


PAPERS and GHEMICALS 











diate return mail. 
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cates the trouble. Perhaps the die is get- 
ting uneven pressure; perhaps the impact 
is heavier than it need be. Whatever it 
is, the evidence is in the photographs. 
Orders are issued. The trouble is cor- 
rected. Production goes on. 

A dramatic little story in the battle for 
production. But to the war-plant photog- 
rapher it’s just another assignment com- 
pleted. Even now he’s already on the 
way to another part of the plant, where 
a small fire has broken out. He’s taking 
pictures, this time with a Speed Graphic, 
for the plant fire protection department, 
the insurance adjusters, the Army and 
Navy, perhaps for the FBI, certainly for 
the plant safety director. 

One day a man at A. O. Smith lost a 
finger holding a chassis crossbar improp- 





PLANT PHOTOGRAPHER’S 
PET PEEVES 


Shiny metal 

Men who pull plugs apart whether 
accidentally or deliberately 

Trucks that run over your cords and 
tear them 

Workmen walking into the picture 

Models who chew or smoke 

The wrong tools cropping up in the 
finished print 

Blueprints held in a workman’s hand 
so that they look like newspapers 

Sunny windows 

Shiny metal 











erly on a press. Safety is an important 
factor in production, Ray made two 
pictures, showing the right way and the 
wrong. Another day, returning from an 
assignment, he passed a stack of raw ma- 
terial that had been piled incorrectly and 
might fall; he made a photograph for the 
safety bulletin boards. 

Time-study 
for many 


So 


and handling-analysis call 
pictures. These subjects are 
in the province of the motion-picture 
camera, but the still camera is valuable 
for showing progressive steps as material 
is handled. Study of these pictures shows 
efficiency engineers the number of people 
involved, the kind of equipment used. It 
may result in the development of special 
conveyor systems, newer and quicker 
methods of doing the job. The efficiency 
engineers can and do study the actual 
scenes, but the photographs eliminate 
many needless visits into the busy plants. 

Research is the big word in all war 
plants, and the research and engineering 
departments constantly are testing new 
products not yet produced, redesigns of 
old products, and specimens of regular 
production. All day and all night fantas- 
tic tests are evolved and used to make the 
products break down in order to reveal 
their flaws. ° 

Ray will get word that a new type of 
bomber landing gear is going to be tested 
to see how it will stand up under strain. 
The gear is in a special device built to 
subject it to more pressure, strain, and 
torsion than it could ever get in actual 
use—and that’s plenty! When he gets 
there, government, civilian, and military 














Rosa R. Ray 


RAY’S PHOTO SERVICE. wcidscé vis 
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FOR 
DISCRIMINATING 
CAMERA FANS! 
Your 35 MM roll ultra-fine-grain 
processed and vaporated. Each 
exposure enlarged to 3%x4% on 
deckle-edged gloss paper, $1, 


36 Exposure Fee. Quality that Excels 


Eastman 
loads, 50c. Leaders since 1920 





GET BEST RESULTS and 
SAVE FILM 
with LEUD! 
EXPOSURE METER 


@ Conveniently small and 
featherlight 


@ For all cameras and 
all films 

@ Under all light condi- 
tions 

@ No glass or metal parts 

@ Extremely simple to use 





At your dealer or 








MIMOSA AMERICAN 
CORP. 
207 E. 84th St., N.Y. 28 
th In Pa og —" 
i A nson 
ae ae 87 AIRDRIE ROAD 
35 MM DEVELOPED 
ROLLS ENLARGED 3x4 


FINE GRAIN DEVELOPING 
ONLY 


36 EX. ROLL $1.00 18 EX. ROLL 60 CENTS 
35 MM. Reloads 36 Ex. 50 Cents Each; With 
Your Cartridge 40 Cents; 100 Ft. Frame Nun- 
bered Stock (No Short Ends) DuPont #2 and 
#3 $7.00 a Hundred. Send for Mailing Bags 
and Price List. 35 MM KODACHROME $82.77. 








SAVE MONEY BULK 35MM FILM 
or oo of 
on | Se 
7424 Sunset Bivd. a7is FT. $1.50 
HOLLYWOOD 46, CALIF. 100 FT. $5.00 











SHOOT AT 


WESTON 500 


% Cuts flash bulb costs 50% or better 
% Makes photo floods unnecessary 
% Makes F 4:5 lens equal to F:2 
% Makes indoor action shots easy 





Formula and complete details sent upon re 
ceipt of $1.00 cash, check or money order. 


Write 
C&A LABORATORY 

Box 848, Central Station, St. Louis, Mo. 
AEADY 


20 MADE 2x2 SLIDES 1 


Special Offer—unusual scenic, travel and pic- 
torial views—full double 35mm size, sharp and 
clear—mounted, ready to show in any stand- 
ard projector. 20 for $1. 40 for $2. All dif- 
ferent. 10 Art Slides, $1; 20, $2; 30, $8. 
List of other subjects sent with each order. 














ART SLIDE CO., Sippo Lake P-7, Canton, O. 


i L.47 


35 MM —36 EXPOSURES 

DEVELOPED "nt craw processeo 

ENLARGED ? BEAUTIFULLY ENLARGED kd fi 
and RELOADED 


18 Exposures processed and cartridge refilled for 75¢ 
Write for mailing bag — Returned Postpaid 


UB naan 











CARTRIDGE REFILL 
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observers are standing by, together with 
plant engineers and designers. 

Working quickly but coolly, he makes 
before shots from various angles. The en- 
gineers tell him where the break is likely 
to come, and he makes sure he gets nega- 
tives from the right angles. Then the test 
starts. It takes some time as the gear is 
well made. But at last it breaks; it’s got 
to. Before anybody may touch it, Ray 
makes new photographs, showing where 
and how the break occurred. 

Later in the day another branch of the 
research department may have com- 
pleted machine-gun tests on bomb-welds. 
What would happen to an aerial bomb if 
an enemy machine-gun bullet hit it while 
it was still suspended in the bomber? 
The bomb is armor plate, but what about 
the welded joint? To find out, the re- 
search staff sets up specimen welded 
joints in a proving ground and fires bul- 
lets at it, both direct and at calculated 
angles. Ray photographs these bullet 
marks to show the effect. Usually the ob- 
ject is cylindrical, and the pictures must 
show the inside where the bullet holes 
penetrated the steel chamber but did not 
penetrate the weld. How would you illu- 
minate and photograph the inside of a 
bomb? Ray does it with mirrors! 

A. O. Smith, like other large plants, 
has a large visual education training pro- 
gram. In the classrooms, student welders, 
machinists, or production workers learn 

operate machines before they have 
seen them, thanks to photographs. They 
are shown large blowups of the right way 
and the wrong way, how to sharpen their 
cutting tools, what tools to use for vari- 
ous jobs, what clothes to wear. In this 
way machines and tools that would other- 
wise be tied up in classrooms are released 
for actual production. 

A photographic record is made of 
verything produced and how it is pro- 
lueed. Just as leading choreographers 
now make photographic records of their 
lances so they can reproduce the per- 
formance at any future date with com- 
plete accuracy in costuming and routine, 

industrial plants are making photo- 
graphic records for future reference. 

But that is tomorrow. To realists like 
Ray Tetzlaff, photography like life itself 
nas only today. And today the work of 
these realists in war industry must be 
confidential. For the camera, too, is one 
t America’s vital secret weapons in the 
war Hitler is going to be sorry he 


started.— pe 

































PICTURES WITHOUT SENSITIZED PAPER 
Novelty photographs can be made on 
hhosphorescent paper or cloth. This ma- 
trial, sold for blackout use, glows when 
‘*xposed to light. When exposed to a 
legative either by the contact or projec- 
‘on method, the part receiving the most 
ght glows brightly while the sections 
ecelving less illumination glow less in 
oportion. The photograph can _ be 
















































"ewed only in the dark, but this adds a 
‘uch of mystery because the picture 
disappears when the lights are turned on. 
‘the phosphorescent picture is exposed 
too much illumination, however, it 
vill not appear—Andrew M. Lavish, 
Washington, D. C. 
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“As 
rock-steady 


as the day 
I bought it” 










“Yes, it gives me beautiful pictures 
every time. No wasted film. And it 
sure has stood hard service.” 3 famous 
models—President, Royal, Royal De 
Luxe. Scarce now—but back again, 
post war, better than ever. 


BUY MORE WAR BONDS 



















SPECIALTY CO. 


231 S. Green St., Chicago 7, Illinois 








IT’S HERE! 


A book on principles of exposure that establishes new 
horizons in photography. 


A New Approach to Exposure Control 


by Captain Don Norwood 


e Until you have read this book you do not understand 
exposure. 






e The first book that shows all factors concerned in ex- 
posure control. 
e The book that has all the answers regarding principles 
of exposure. 

Now on sale 


Price $1.50 


(including postage) 
Send your order to 


PHOTO RESEARCH CORP. 
15024 Devonshire St. San Fernando, Calif. 


Manufacturers of the Norwood Exposure Meter 
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MAIL-ORDER 


iS OUR BUSINESS 
“UNITED” NOW SERVING 


OUR BOYS HERE AND jj. 


OVERSEAS. WHEREVER 
YOU ARE "UNITED" 
REACHES YOU. 








ANNOUNCING 
THE NEW GEVAERT CUT FILM NEW PACKING 
YEAR DATING AVAILABLE IN QUANTITIES 








60 WESTON 40 WESTON 
2% x 3% ; $0.76 2% x 3% $0.71 
2% x 3% .78 2% x 3% 71 
3% x 4% S) a Ee ~: pps: 1.03 
4 x 5 1.45 4 z 5 a 
5 x7 (3 Doz ). 3.50 5 x 7 (3 Doz.). 3.20 
8 x 10. 5.26 8 x 10 —— 4.75 
6 x 9cm ms 72 6 x 9cm ‘ 72 
> 8 Beies .. $40 9 x 12cm 1.25 

UNCONDITIONALLY GUARANTEED 

KRODACHROME Ssmm FILM, REG. & 

TYPE A—YEAR DATING wee OF: | 
AGFA Film 8mm Hypan, Fresh Dating..... $2.48 
AGKA Film limm Hy mm, 100 ft 6.60 
AGFA Film l6émm Triple SSS o — 6.60 
KINOLUX lémm #3 too Ft. 100 ee 5.40 
Sinm CINE FILM 50’ DOUBLE & DI i FREE 1.19 

imm CINE FILM DEVELOPED FREE 2.19 
DEFENDER—KODAK—AGFA 
ENLARGING PAPER 

FRESH, LATEST DATING . 
ALL GRADES _IN STOCK 
5x 7 1 Dozen S.W. $0.32 D.W. $0.39 
5x 7 % Gross 1.42 D.W. 1.77 
5x 7 Gross 2.54 D.W. 3.20 
8x10 1 Dozen 65 D.W 82 
8x10 % Gross 3.20 D.W. 4.01 
8x10 Gross 5.65 D.W. 7.05 
lixl4 Dozen D.W. 1.51 





! 1.22 
11x14 % Gross ........ 1t.97 D.W. 13.65 
x7 Direct Positive Paper Spec. $6.95 Gross 
LENS FLANGES ALUMINUM 
COMPUR, FOTH, KORELLE, ss 





PILOT, LEICA, Kodak Lenses, 
Reg. $2.00 . 
UNITED’S ACCESSORIES "SPECIALS 
anh FILM—36 EXP. IN CARTRIDGES 
SH LONG DATING 
qlee 

















QUANTITIES. SPECIAL 
Smm 200 Ft. Reels and Cans, Complete $ 0.59 
mmm 400 Ft. Reels and Cans, Complete .98 
SECURITY Pan Tilt Heads, Reg. $6.00 3.95 

SPECIAL Photrix 35mm Enlarger for RO 
BOT, LEICA, CONTAX. Reg., $67.01 34.50 


SPECIALS IN USED FLASH GUNS 
All in like new or new condition 


MENDELSOHN for Rolleifiex $21.50 
MENDELSOHN for Contax cab aucen 21.50 

SBEY Gun for Re l COMOIEE . cciccceces . 19.00 

SBEY Gun fo eS oe 21.50 
CROWN MINIFLASI! GUN Se 8.95 
GOODSPEED Gun for All Cameras.......... 5.95 
MENDELSOHN for Graphic ~ 19.00 
KALART Gun All Cameras 6.95 


OTHER NEW AND USED GUNS IN STOCK 
WRITE FOR PRICES AND INFORMATION 


KODAK Extension Synchronizer $14.50 
EASTMAN Minicolor Fr s (Wood) ; -50 
ARGUS Carrying Case, ¢ ind . 4.95 
KODAK Carrying Case, 35mm, Ree. F’d . 4.80 
EASTMAN 8 and Il6mm Splicer coe Nae 
KODAK Reference Hand Books, Latest - ane 
2x2 Slide Boxes, Me $245 ee 1.69 
KODAK FILM PACKS IN QU wae 
ONE YEAR ADVANCE DATIN 

- VERICHROME SUPER XX 
#5 1% x2% $0.40 $0.55 
#52 24x3% 60 .70 

# 518—3%4 x44 1.00 1.20 
2541 4% 1.09 1.29 
#52 : 2 1.13 1.40 
ALBERT PRESIDENT TRIPODS 

with HEAD $19.50 


WHAT ABOUT NEW CAMERAS? 
4 good supply of Kodaks and Bantar ire at 
hand, Speed Graphics and Graphlex an d particu 
larly Movie and Sound Equipment A prof ynal 
person (doctor or dent is t) or tho engaged in de 
fense may ~~ almo IY v. tely your — ular 
instrums nt té Ww ir 


PRIORITY DIVISION. UNITED CAMERA. "ine. 
* 7 ® 7 - * * * 

Use United's Mail Order for Better 
Buys . . - Faster Deliveries 
MAIL YOUR ORDER—NOW 
FREE CONDENSED PRICE LIST ON REQUEST 








78 Chambers Street, New York, N.Y. 
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Out of the 
Past 


(Continued from page 27) 


water. fixing bath and more water went 
with me and I worked lying on my stom- 
ach. afraid all the while someone might 
come in and disturb the valance and let 
picture-spoiling light into ny ‘dark- 
room.” 

Back in London, on their way home, 
the Spences met the most disappointed 
camera fan in England. He was a fellow 
Clevelander. Dr. Corlett. He had provided 
himself with 100 rolls of film, had care- 
fully kept track of the exposures—but he 
had forgotten to turn each roll of film 
beyond No. 1! 

In 1890, the Spences returned to Cleve- 
land and not long afterward Mrs. Spence 
had something besides scenery to photo- 
graph. Her son, Hubert Jr., provided his 
mother with plenty of opportunity to use 
her three cameras—the big Anthony, the 
Brownie, and a Kodak. 

“Later still,” she said, “my mother and 
sister came to live with us. I had three 
cameras, my sister had two more, and 
Dr. Henry Swift Upson, my husband’s 
partner, had three fine cameras. 

“Dr. Spence and mother were the only 
adults in the house not taking part in the 
picture-making and voiced their disgust 
at always finding some phase of our work 
usurping space in the bathroom. 

“We decided to make our own printing 
box, for which we needed a piece of black 
cloth. My husband had two dress suits. 
One was good and the other had suffered 
at the hands of moths. We got the box 
made only to discover we had cut up the 
good suit instead of the moth-riddled 
one.” 

Flash pictures in those days were some- 
times hazardous for the photographer and 
his subject. Once, when the flash powder 
failed to explode, Mrs. Spence bent down 
to examine it. Like a delayed action 
bomb, it burst in her face, scorching off 
eyebrows, lashes, hair, and the outer 
layer of her facial skin. Her eyes, luckily, 
were spared. 

“Nowadays, with satisfactory hardener 
available, the amateur doesn’t have much 
trouble with emulsion even in warm 
weather,” she said. “But sometimes our 
emulsion ran and produced some pretty 
comical results. In one of my pictures, an 
informal family shot, mother sits serene 
and untouched by this strange alchemy. 
But the others look as though they were 
photographed in the distorted mirrors of 
an amusement park.” 

There is an intimate, complete family 
history in photographs in the little Paines- 
ville cottage where Mrs. Spence has lived 
since the death of her husband nine years 
ago. It covers three generations. Parts of 
the record of a busy, interesting life have 
faded and turned brown. Others were 
damaged in a fire a few years ago. But 
the sequence is unbroken and most of 
the pictures are still sharp and clear. 

Camera talk brings a sparkle to Mrs. 
Spence’s eyes. She hasn’t lost a bit of the 
interest in photography that more than 
fifty years ago sent her off across the 
English countryside looking for castles 
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Send us your treasured photographs 


for reproduction. Sv 
1 Lovely oil colored miniature, size ECAU 
34%4x4%, complete in gold plated B easy 
frame from any photo in fair condi- those on 
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10 day service from time order is re- ~ ms 
ceived—all work guaranteed. i easy | 
50% deposit with each order. putting 1 
on and « 


TRUE-ART REPRODUCTIONS = | ewosure 


pulling 
from the 
tures OF 1 
or lowe 
ee ——_—_———— @ lights fro 
: reflectors. 
A douk 
switch, a 


* and elect: 
A cord a 
the plug- 
the doubl 
et may b 
stability. 
is connec’ 
end and t 
One of th 
connectec 
§-foot lin 
are attack 
outlet. C 
two wire 
with tape 
let. The 
setup is ¢ 
The pe 
the phot 
camera fi 
three lig 
the flood! 
long. It 
than two 
line. If 
ine, how 
foodlamy 


Water Color—Oils—Alr Brush 








q 42 Buckman Bldg. Jacksonville, Florida 

















Ciro is now 100% on war work. 
After the war Ciro will again resume 
the manufacture of quality cameras. 


The all metal American made 
twin lens reflex camera. 


CIRO INCORPORATED 


112 E. Atwater Detroit, Michigan 













Extra 
WAR BONDS 


Mounti 

> ¢ ... hasten the day when you 
can get G-M Photo Electric TIT) 

te Exposure Meters and new W: 
products for full enjoyment 

* of your hobby. 
























an en 

nounting 

| two do 

razor bl; 

DOWNTOWN NEW YORK HEAD- ze atta 

QUARTERS FOR EVERYTHING thin stri 

PHOTOGRAPHIC vith sm 

Une bla 

WE BUY FOR CASH seh 

strip of 1 

YOUR USED EQUIPMENT // |§:.: ;. . 

Still Available clots in t 

PROJECTORS ERLARGENS ACCESSORIES Ne albu 

Write or cali Liberal Trade-is “e prin 

get our PRICES Allowances inserted 

CAMERA EXCHANGE ORIGINATOR take the 

NEW YORK CAMERA EXCHANGE. se 
frne- 

116 Fulton Street, New York City) Bagels 


July, 1944 Popular PHOTOGRAPHY 


with twenty pounds of camera strapped 
et back SOMETHING TO WATCH 
“You know,” she said at the end of our etteilinein : 
chat. “I think I'll go down to the drug- 

store tomorrow and see if I can get an- 


other roll of 120 for that old Brownie of | 
mine.” — 


Switch for Floodlights 
ECAUSE floodlamps are not always | 
B easy to get, it is essential to conserve 
those on hand as much as possible. A 
pendant switch which can be bought at 
a har lware or va- :, 
riety store, makes 
an easy method of 
putting the lights 
on and off during 
exposures without 
pulling the cords 
fom the room fix- 
tures or receptacles Handy floodlight 
lowering the switch, 
ights from stands to turn them off at the Something to watch will be the development of products in- 
eflectors. . ‘ ‘ ; 
A double or triple outlet, a pendant spired by DeJur experiences in photegraphy and electronics. 


witch, an ordinary plug-in connection, | While we can’t reveal them now, a host of ideas to add 
and electric cord are the required parts. zest to the world’s most fascinating hobby will be produced. 
A cord about 12 feet long is fitted with 


DeJur—remember the name. 








the plug-in connection at one end and 
the double outlet on the other. The out- | 
et may be mounted on a small board for | \ ° 

stability. Next, a cord about six feet long Ps 

isconnected to the pendant switch at one : ; De Jur-Amsco oTp oration 

end and to the double outlet on the other. *9 Sree Ero same 

One of the wires from the 12-foot line is a ee ee 

connected with one of the wires from the : ee ae ARR 

§-foot line and the two remaining wires p oo NEW YORK PLANT: 99 HUDSON STREET, NEW YORK 13, N.Y. > 
are attached to the two connections of the 

outlet. Of course, the connections of the 


; lh 2 . e Cl 
two wires must be carefully wrapped | Of) /, Me line Sow Vital /. 
with tape and then folded inside the out- Ze l, C of a ' , e ..° 


EULEN, 
o bo '~ 














let. The unit is then plugged in and the 


setup is complete. 

The pendant switch may be carried by | TH E 

the photographer or placed near the | PHOTO / 
camera for instant control of the two or | 

three lights used. Cords leading from RECORD BOOK 
the floodlights should be at least 10 feet 
ng. It is recommended that no more | 
than two No. 2 floodlamps be used on the | oe to er ee ee ee 


It's very definitely yours . . . from 


x your own favorite print... from 
ine. If you use a 15-watt fuse on the the gold stamped personal title. . . 


ne, however, you can use another No. 1 | right through every single page 


ey where you can mount prints from 10 
odiamp.—H. T. Hodgetts, Dallas, Tex. | x 12 on down to snap shot record 


prints. Here at last is the ideal way 
of preserving your favorite shots in a 
presentation which lends beauty, qual- 


M e ° i i ft hi | lifeti du- 
Mounting Prints Without Mounts ane “Get ob te ak ee Gh 


i , ’ ‘ marvelous idea today. Send the cou- 
W ITH a simple tool, easily made, it pon below for FREE illustrated color 


is possible to mount your prints in tee gre Bp re: Bagg 8 Big Rewer | 
n album without using glue or special Co., 116 W. Illinois St., Chicago 
nounting corners. The tool is made from 
‘wo double-edged 
zor blades which 
€ attached to a 
in strip of wood a i \ 
with small bolts. <f @ = : ys 


One blade goes on - _ = = 
tach side of the ‘ —— ‘ : ee J “free eee SEN D TODAY 
‘tip of wood. The er; | ~ d 


+n] 


Feldco Bookcraft Co., Dept. PP-7 
lis us 116 West Illinois Street 
Slots jr _ a = Chicago 10, Illinois e 
r i - we pn ¢ Please send me Complete® FREE details about 
“e album so that Tool cuts pages. the Photo Record Book afidgyour 5 day money 


| 
| 
‘ | 
he prints may be = & st , = ; back trial guarantee. 
| 
| 





aserted and held firmly in place. Better — 
‘ke the sheets out of the album before 

‘utting to keep from ruining those un- | 
terneath.—_Wm. Swallow, Brooklyn, N.Y. | 
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CAMERA S&LENS CO. 


1265 BROADWAY + NEW YORK, |, N. ¥ 


Still in Stock 


Instruction Booklet for Any Camera ——_-| ee 
Argus Combination sunshade for model C, 
C-2, or C-3 and 4 optical filters and 


























































case ona . ‘ : 5.75 
Argus C-3 £:3.5, coupled RF, Flash Gun, 

case ial 39.75 
Anniversary latest 144x414 Speed Graphic 
5 lens epr Range finder, Abbey gun 

De. Lu Case 178.00 
Anni ix ' Speed Graphic Ektar 4,7 
or ' ur 4.5, Kalart RF, Abbey or Hei 

land Gun & Accé rie Available 

Bolex H-8 or H-16 latest new and case 195.00 


Bolex H-16 turret, brand new f:1.5 Wol 
lensak 1” Special Automatic individual 





frame counter case 272.00 
Bolex H-8 new, frame counter, 1” £:1.9, 

1%” £:5.5 lens and case 295.00 
Ban f:4 ca 22.75 
Busch Reporter 2 % camera, Wollensak 

f 34 lens $7 5. 00; f:4 lens 89.00 
Contax I, Ts 2 case and acces 131.00 
Complete Stock of. telephot« wide ang 

and 1 lens¢ for H-16 Bolex 
120mm Goerz Dagor tele lens for Contax 65.00 
Contax II f:2 port finder 227.00 
Contax ITI latest Sonnar f:1.5 298.00 
Contax or Contaflex Sonnar 85mm f:2 lens 175.50 
Contameter for Contax II new... 72.00 
Elinar 3.5 wide angle lens new 81.00 
_ BT r 2.8 case $29.75 
Exakt B Primoplan f:1.9, $179.25; Biotar 

f:2 245.25 
Tessar W.A. lens for Exacta B . 67.00 
Graflex 5x7 K.A. lens 8 85.00 
Grapl x7 body --e 65.00 
Grafiex B 4x5 RB 4.5 lens and case . 94.00 
Graflex D 34%x4% £:4.5 Tessar len 114.00 
Graflex Aut 4x5 KA 4.5 lens 10” 172.00 
Ikoflex If latest Tessar 2.8, Abbey gun, 

Bantam adap. Special case 227.15 
Kodak > RF case, filters and shade 49.50 
Kodak Monitor 616, f:4.5, case 43.50 
Korelle II Tessar 2.8 low eed Mend 

gun, 11” £:6 tele lens, case 218.00 
Kine Exacta latest Te 2.8 & ise, Tel 

‘fessar 6.3 ¢ Tele lens & ac¢ 272.00 
King Sol synchronizer latest model new 29.00 
Kodachrome mm film 2.77 
Vint Techi 4x4% Graflex 

M K.} Z I r 4 n 

acces 275.00 
Lint ( x Standard El 7, Kalart 

R.1} 4 197.00 
Leica Standard Elmar R.F. 2 i 2 

fil Ca 127.00 
Leica D Elmar ind cas 154.50 
Leica F Summa ind cas« 224.00 
Leitz Telste lens, Reflex housing 

4 filter pecial case . 277.00 
Lei II B Su ,r i332 Gh Lwit 

gun, Prism finder, 3 filter hade and 

ast : 295.50 
Mi flex 6x9 Te ar 4 holders da 

roll adap., Case 105.00 
Min. Speed Graphic f:4.5, Mever RF Flash 

synchronizer Holder unt 161.00 
National Graflex IT latest nd case 79.25 
Plauhel Makina II SS De Laxe outfit, 

latest model 453.75 
Plaubel Makina I! f 9 Rt Tele ler 

ped A lens holder rollholder f 

é s 285.00 
I sident M" i way brand new 19.50 
Viaubel Rol Kit An 8 (Cpr 

Ra & Ca 88.50 
Rolle rd Il Z f Cant 85.50 
Robot I f and case, $93.50: Tessar 2.8, 123.50 
Robot Tel Xenar 5.5 len 44.00 
Soho Reflex x4% R.B. T 4.5, € 97.00 
Super Ikonta B Tessar 2.8 and ca 140.00 
9x12 Zeiss Favor Yessar, Case 95.00 
Super Ikon D R.F. 1 ar 4.5 case 71.50 
Super I nta ¢ spe i ' shad 4 

filt 142.75 
Super Sport Dol T ir 2.8 RF, case 67.00 
30x40 De Luxe beaded box n, $9.50; 

6x48 14.50 
Serle V and VI shade, adapte ind four 

optical filters, new - 6.75 
Tessar 2.8 Sem lens for Contax 48.00 
$3 & J Press 24x34 RF, M r 3.5 epr 

DA & equipment 105.00 
Victor latest f:1.5 Wollens. 1” lens & 

poet 104.00 
8x1 Deardorff 16” f:6.3 Gundlach Betax 

shutter 142.00 
Zeiss Bantam Adapter for Super B, latest 8.00 
Precision enlarger im assembly lates 

model, new 69.50 


es Today, more than ever, the supply oft 
equipment depends on the exchange of 
cameras. 


fF Please specify’ what you are in a position 
to trade when placing your order. 


2 All camerat shipped on TEN DAY 
TRIAL BASIS; money back guarantee. 


1265 BROADWAY at 32nd Street 
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When One Picture 
Must Tell the Story 


(Continued from page 41) 


wonderment as the camera made a duti- 
ful tour of the fish tanks and noisy seal 
pools. 

But a complete picture story was out 
of the question. Could we tell the story 
in one picture, one shot that would con- 
vey the entire sentiment behind the pass- 
ing of this musty old landmark? 

Someone came up with what seemed a 
pretty good idea. He referred to his pro- 
posed technique as “the back-door ap- 
proach.” And the reasoning behind his 
visualization was sound: Everyone has 
seen pictures of people at the Aquarium 
staring at fish, so why not a picture of 
Aquarium fish staring at people? In other 
words, a shot taken from inside one of the 
drained tanks, looking out at supposed 
fish admirers. Certainly, once a photog- 
rapher installed himself within an empty 
tank and started to fiddle with his camera 
gear he would collect his own particular 
audience, people (especially New York- 
ers) being what they are. It would then 
remain for the photographer, playing the 
part of a fish, to take his picture through 
the glass. The caption theme would read 
something like this: 

“The Aquarium will close Tuesday. 
Here’s how the last-minute crowds looked 
to one poor fish.” 

You’re probably wondering why I said 
the picture never was taken. Well, Aqua- 
rium officials, perhaps rightfully, decided 
the picture was not quite dignified 
enough, so refused to grant permission for 
shooting. You will have to admit, though, 
the effort might have resulted in a differ- 
ent, amusing, one-shot approach to telling 
a complete picture story, at the same time 
economizing on newsprint. 

Now that the war is upon us in full 
fury, the Aquarium episode may seem a 
bit on the flippant side, but the necessity 
for packing the facts within the crop 
marks still holds, even in pictures from 
the scene of combat. 

You may recall the fine Official U. S. 
Navy photograph of last summer, one of 
the first photos to show a _ seriously 
wounded American warrior. The picture, 
taken at the scene of combat, showed a 
badly injured lad receiving medical at- 
tention. The shot had all the elements: 
“the boy down the street” was injured, 
which could be attested by the ugly 
wounds clearly visible in the print, a doc- 
tor was hovering over the patient, ad- 
ministering aid. It was a grim picture, 
a brutal shot, but it told a story that was 
grim and brutal. 

“But,” you may charge, “that picture 
did not tell a complete story. It didn’t 
tell whether or not the boy recovered.” 

True. It did not conclude the story, 
but it told an inferential story, just as 
the happy bride and groom, all smiles as 
they leave the church amid a hail of rice, 
indicate they will live happily ever after 
—our national divorce rate notwithstand- 
ing. However, I can say, quite definitely, 
that the lad did recover. One of the prin- 


cipals in the picture, seeing the reproduc- 
tion in Newsweek Magazine, 


took the 




















July, 1944 


HOLLYWOOD VIEWER 


Gives you all these advantages: 


: 1. Extraordinary crystal- 
clear magnification. 
1 2.Remarkable third- 
dimensional effect. 
3. High grade lens 
—no adjustment 
necessary. 


4. Rounded design permits te 
easy handling. { 
5 Versatile-for both slides 
and strip film. 
6. Made of gleam- 
ing Tenite, in at- 
tractive colors. 


a han | al 
Aveiltoble SRAFTSMENS GUILD 
1668 NORTH VAN NESS AVE 
HOLLYWOOD 2 8 CALIFORNIA order 


or sent post. { 
at all poid if cash with 


dealers! 





Al#S OUND! 


fg (Music + Narration + Special Effects, Etc.) 
--- TO YOUR SILENT FILMS! 


LET us convert your 16mm. picture to a 
sound film of the highest quality. Skilled 
technical staff, and finest sound recording 
equipment and studio facilities to serve | 
— amateur, and educational film 
producers. _ 

WRITE FOR LITERATURE ALS = 
and PRICES. 


RVICE 1S USE 
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our SE : North American 
Fe Railroad © d Oil Co. 
@ santa Aircraft © — ieneriot 


Douglas 
= Boeing Airc 
@ Army Specie 


— 
6039 Hollywood Bivd., HOLLYWOO D. CALIF 


IF YOU WANT THE BEST 
A TRIAL WILL CONVINCE YOU 


t| 35mm. Film 
ale 


18 exp, 75¢ 
Single or Double trame 
We finish all other w.miature and spiit sise Gime in 
our famous 33¢ «x * Beauty Prints — Deckled- 
Em ace mbossed Date, 8 exp. 
No, 828 and 12 38. 12 exp. splits, 45e, 16 exp. 
splits, 55e, Send roll and money or write for free 
mailers and complete price list. You will thas 
ur Modern methods and 1 long experience 
“BIG difference. 


* . 2 
Artistic Contact Finishing. 8 exp. roitis 
complete set of deckied-edge em 


bossed, 
wide-margin prints, Credits for tailures. 
FREE Enlargement coupon with each reli, 


ra aft o Dept 


| eS and many others. 









































Dept.9, Bex 5440A, Chicage 80 


The RAY SCHOOLS 


wien and Women trained tor the interesting 
and lucrative field of Photography. Funda 
mental work for Civilian and War Servict 
requirements. Subjects covered: Develop 
ng, Printing, Enlarging, Operation 

Cameras, Composition, Lighting, Color, Re 
touching, Tinting, etc. Professions include 
Commerciai, Portrait, Illustrative, Architectural, Interior anc 
Exterior, Industrial, News and other variations. Personé 





training plus individual advancement. Excellent equipmen' 
Entrance any Monday—Day, Half Day and Evening Classes 


i116 SOUTH MICHIGAN BOULEVARD CHICAGO, DEPT. 76 





“BETTER PICTURES” 


ANY 35MM, ROLL—36 
and ted to size 500 Et ‘00. 


Ss 
CANDID ROLL—16 e only 50c 


Siaxeiy and printed to to 
oy e grain deve 
give contact quality. Prom 
roll and mone: 

ALL REPRINTS 3¢ EACH 
VAPORATED — i0e Additional Per Ret 


BETTER PICTURES 


S J 25, a. 
2523 jawrence Aven. Dest. P, Chicas i] 
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trouble to write me; reporting the boy’s 
complete return to health. 

In the trying business of editing pic- 
tures, day in, day out, it is the almost 
routine picture that must be made to 
count. Not so long ago, our magazine 
ran a story about a small model airplane 
plant in Seattle, describing how the or- 
ganization was turning out miniature air- 
craft for the Army Here, again, was one 
of those stories that had fine layout pos- 
sibilities. It was a natural for a how-it-is- 









desk, the raw material, a production line 
shot, the inspection table, the 
product, and the use the Army made of 
the midget, gas-powered speedsters. In- 
stead, a single photo had to do. We set- 
tled for a picture of the plant’s owner 
tinkering with the type of plane he was 
making. 

That single picture did two things. It 
complemented the text by showing what 
the plane manufacturer looked like, and 
it gave the reader an idea of the size of 






nt post. |] 
ash with 
ser. 












~~ the miniature plane by offering the man 
AS! asa “yardstick” for scale. 

ow Speaking of scale, it is unwise to over- 
killed look this vital part of any good picture in 
a your attempts to economize on story-tell- 


ing space. Neither, in most cases, is it 
wise to overemphasize the shape of any 
given object merely to create an effect. I 
particularly remember a photograph of a 
bombing plane in the process of having its 
bomb racks loaded. In the foreground of 
this photograph there was a bomb, a veri- 
table blockbuster, while the plane itself, 
in the background, was being burdened 
with its lethal load. At first, the picture 
seemed spectacular. Only after cautious 
second thought did it occur that no small 
bomber could carry this blockbuster in 
the foreground. The mammoth bomb, of 
course, was nothing but camera angle 
overemphasis. Needless to say, the pho- 
tograph never saw light of day in our 
magazine. Scale is important in any pic- 
ture, and can only be ignored safely 
where a familiar object, such as a hand 
or foot, can be thrust into the foreground 
for whatever startling effect such a cliché 
affords. 

Bear 




















in mind, too, that some clichés 
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-K., men. Look grim!" 











done series: The owner of the plant at his | 
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With Men , 
Who Make 


eras NEW? 


“Sou 


SYNCHRONIZERS 
and ACCESSORIES 


are America’s 





KING. @. SOL 


521 FIFTH AVENUE NEW YORK -N, Y. 


-..and to our regular 
customers, Henry Herbert announces one of 


the most amazing offers in photographic history! 


We Will Buy and Sell Your Used 
Camera at Ceiling Prices 


In order to help Uncle Sam's fighting men who urgently 
need cameras in vital military operations—in order to 
be of real service to customers who still order their 
films, paper and supplies from us—HENRY HERBERT 
WILL GLADLY FOREGO ALL PROFITS in buying and 


selling your used camera. 


There 1s absolutely no red tape, no “catch” attached 
to this offer. Send us your used camera today If it is 
in good condition, WE WILL PAY THE ABSOLUTE 
CEILING PRICE FOR IT WITHIN FIVE DAYS FROM 
RECEIPT You take no chances whatsoever 
advantage of this sensational offer NOW] 


take 


w price list is now available. Please write. 


HENRY HERBERT 


485 FIFTH AVENUE NEW YORK 17, N. Y. 


“KING-SOL" MIDGET BULB REFLECTOR 


FOR FASTER SHUTTER SPEEDS WITH MIDGET BULBS 
(No Priority Needed) 

FITS OVER THE HEAD OF ANY MAKE SPEED-GUN SYN 

CHRONIZER. Makes possible much faster shutter speeds with smaller 

apertures at distances up to 100 feet. Equally efficient for s Be 

general use. Compact, sturdy, fool-proof. SPECIFY FOR ¢ 

Ww N. plus tax 


HAT MAKE GU 
“KING-SOL" FOCUSING REFLECTOR 





ADJUSTABLE TO CONTROL MIDGET'—— 


BULB REFLECTION (No Priority Needed) 


An ingenious reflector adjustable to give you a 
light beam for close work, or one as narrow as 36° for 
iong distance, fast speed shots. Permits exceptional 
speeds up to 100 feet. FITS ANY MAKE SYNCHRO. 

NIZER. oads and ejects bulbs like a machine-gun (no 


»oking of bulb necessary). $@5-50 


SPECIFY FOR WHAT MAKE GUN 
plus tag 





60° 





“KING-SOL" TRIPLE PLUG 
EXTENSION SOCKET FOR ANY 
MAKE SPEED GUN (No Priority Needed) 


Plugs right into any stand and plug. 
tremendous versatility for multiple flash or 
lighting. Has regulation top bulb socket and 
side outlets. With cord plugged into 
up _to three standard refiectors, or new mi 
reflectors described above m.: ay 4 used. itandard 
screw thread in socket base rmits attachi 
unit to tripod for multiple oa light- 4,3 
ng. Superior type construction 
throughout, 


lus tan 


L** PRESS 
for SPEED GRAPHIC 
The favorite of press and 
& avy photog-] 
ers. Permanentl 
* mounted cane base 


$26- 


petery ca A e. 
wf poste ctee, 
ll Sui eettes a ovale. 
for all manos PlusFed. Tax] limited. 
press cameras. Graphic ft — r 


Pius 
intr instal- g>_ 50) installation... $32.0 00 '§ 
Suttable Priority Requir Suttable Prtority Requires 





Kalan ft Range e Finder 


ee ee 
KING-SOL"* AUTO-KING MODEL for ROLLEIFLEX 


1s shown with 3-cell battery case, 
King-Matic and new ‘‘KING-SOL”’ Refies- 
tor, Complete with factory installa- bo ig 


tion and sync ieontaation. “$49. 7s ° pA. 


WSCUrch COD. eo 


Aj 
Monufacturers & Distributors SOr X 





Provides 
remote 


synchronizer 


a a 
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cme Halloran 


New but edges very slightly chipped! 


Set No. 1P—Our Advertising Special i5 Lenses 
for $1.60 Postpaid, plus 10 page idea booklet. 


For copying, ULTRA CLOSE 








UP SHOTS, macro- 


photography. experimental optics, magnifying and 
for making a two-power f/16 telephoto lens, 
“Dummy Camera,” Kodachrome Viewer, DETACH 
ABLE REFLEX VIEW FINDER for 35 mm cam 
eras, stereoscopic viewer, ground glass and en 
larging focusing aids, TELESCOPES, low power 
microscopes and far many other uses 

Set No. 5P—“The Gadgeteer’s Delight’ 35 lenses 


for $5.00 postpaid, plus 10 page idea booklet. 

Contains all the lenses in Set No. 1 
others of cur. more expensive lenses 
Set No. 10P—‘“‘The Experimenter’s Oream’’ 60 
Lenses and New 50 Page Booklet “Fun with 
Chipped Edge Lenses.”” $10.00 Postpaid. 

Contains all the lenses in the above sets plus 25 
others that make this a “sensational buy.’’ The 
variety of lenses in this set will enable you to con- 
duct countless experiments, build a great variety 
of equipment 
NEW 50 PAGE IDEA BOOKLET ‘'Fun with Chipped 

Edge Lenses" 

Contains wide variety of projects, and fully cov- 
ers the fascinating uses of all Lenses in sets listed 
above . only $1.00 Postpaid. 


END OF WAR BARGAIN 


ROOF PRISMS (worth up to $30.00) 

Manufactured for use in U. S 
They invert the image 
rays 
Prism No. 5-AP—Perfect or some slightly chipped 
but all acceptable for definition and deviation— 
$2.50 Postpaid. 
Prism No. 5-BP—Not as perfect as above but will 
give good results—$1.50 Postpaid. 


EDMUND SALVAGE CO. 


27 W. Clinton Ave., Dept. 1, P. 0. Audubon, N. 3. 


* * 


plus twenty 


Gov. telescopes 
as well as bend the light 











SOMMERS 
WILL PAY YOU UP TO 


OPA CEILING 
PRICES 


FOR USED 


CAMERAS 


and Equipment 


Now, you ar best cash 
deal’! N Red Ta t no haggling on 
price plus the assurance of dealing with a 
reputable organizatior n the Nation's Capital 


possibl 


tograph 

1 C.0.D 

wit! I exe te nspect Ship it open 

ount and i ! eparately Payment 
j 


ippraisal and we w 4 ir f a fair offer 


References: McLachlen Banking Corp.. 


or Nat'l Savings and Trust Co.., 


~ D.C. 


SOMMERS 


CAMERA EXCHANGE 
1410 NEW YORK AVENUE, N. W. 


WASHINGTON 5, D. C. 


both of Washington 
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aren’t really clichés at all, for no matter | 
what the Loftier Minds allege, the three | 
old standbys for gaining attention are still 
good: babies, animals and pretty girls. 
The latter’s popularity needs no further 
defense when you realize in what esteem 
boys overseas hold the pin-up pictures | 
regularly printed in Yank, the Army 
newspaper, and included for a full page’s 
worth in Newsweek’s overseas edition. 
When all’s said and done, the very best 
average single-shot photograph is_ the 
picture that shows something familiar in 
an appealing setting or situation, but 
when you take a person out of his or her 
natural environment and transfer him or 
her into some completely alien surround- 
ing, then you have the makings of a 
truly intriguing picture. A person, we'll 





say, like Lana Turner is usually associ- 
ated with slinky, slithering gowns or 


form-fitting sweaters, but take this same 
young lady, splatter her with red paint, 
and her resulting indignation will make 
you look at a picture of the scene. “Gee,” 
you'll remark, “look at Lana Turner!” 

Also weigh the merits of a shot like 
this: a pretty young lady in an upturned 
welding mask being taught the art of 
defense work by a husky lad, whom she 
will probably replace when he dons Uncle 
Sam’s uniform. It could be a routine pic- 
ture, but there is an adoring gleam in the 
young lady’s eye as the instructor dem- 
onstrates the fine points of his job. It 
makes a swell picture! 

Attention-arresting pictures are the 
ones magazines want for cover photo- 
graphs. Ideally, a magazine cover must 
do three important things: A) attract at- 
tention on the newsstand, B) tell a story, 
and C) be a representative sample of the 
magazine's contents. In the case of a news 
Magazine, such as Newsweek, the cover 
picture must symbolize a significant phase 
of the week’s news. A case in point is a 
picture of an average, clean-cut American 
youth in uniform. Between his teeth he 
holds a hunting knife. He has a fierce 
look. That cover picture makes you real- 
ize that America’s young manhood is 
fighting this war. 

In the field of the week’s news, war is 
not the only significant subject that is 
worthy of consideration for a cover sub- 
ject. The home front, women in industry, 
strikes, zoot suiters, race riots—the full 
gamut of human passion is eligible. It 
need not be a picture of a person either. 
Sometimes the week’s news is best told 
with a single picture of a warship’s guns 
firing a salvo, or perhaps a formation of 
deadly Flying Fortresses or Liberator 
bombers conveys the feeling of our 
strength in the sky. And so it goes, with 
single pictures, dramatic pictures, punch- 
ing home the story. 

It really boils down to one simple form- 
ula. Just decide what you want to say, 
decide how best your camera can say it 
with utmost force and simplicity, then fire 
when ready. In attempting to achieve 
optimum results, you might submit your- 
self to a fundamental test. Pretend you 
are a photo editor, looking at thousands 
and thousands of news and feature prints 
every week. Imagine you have slotted 
your epic print right in dead-center of a 
giant batch of pictures on the photo edi- 
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IT COSTS MORE 
...«BUT IT’S WORTH MORE 


ARGONAUT photo-finishing, among the finest 
in the nation, costs a dst more than the ordinary— 
but in comparison—it’s worth a Jot more. You'll 
agree it’s well worth the slight difference when 
you proudly show the pictures you’ve had pro- 
in these superior laboratories. 
Write for information about special club member- 
ship and price lists. 


ARGONAUT 
PHOTOGRAPHIC LABORATORIES 
162 East Fort Lee Road, Teaneck, N. J. 
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tors desk. Then, try to decide—without 
prejudice—whether or not the photo edi- 

tor would step to look more thoroughly 

at your picture when he reached it, down 

there in the middle of the bundle. Would 

vour editor friend (friend?) merely 

thumb it by, or would he pull it out as a 

possibility to print somewhere in his 

magazine on the grounds that it (A). told 

a compelling story, almost without any 

caption, (B) was so intriguing in its un- 

usual qualities that it would make him im- 

mediately turn to the reverse side of the 
print to read all caption details, or (C) 

would it make him laugh at or feel sorry 

for the subject? That’s really the test. 
Picture editors, you know, are supposed 
to be average human beings. 

I'm sure you’ve heard most of those 
stories about editor’s bugaboos: “Soandso 
never will buy a picture of an Indian, he 
just hates ’em; Whatshisname is poison 
for animal pictures, he’ll never buy one.” 
Well, there’s one picture editor I know 
who’s crazy about pictures of locomotives 
and speeding trains, but I don’t know that 
Newsweek Magazine has suffered unduly 
because of it. All this stuff, except in a 
few isolated instances, is just so much 
hogwash. No matter how much a picture 
editor dislikes Indians, if a Redskin, in 
full war dress, were to stalk into your lo- 
cal city hall and slip an arrow through 
your local His Honor, you can bet the 
picture editor would use an excellent im- 
age of the Indian, feathers and all! 

Now, after all this talk about economiz- 
ing on valuable newspaper and magazine 
white space, perhaps I shouldn’t mention 
the swell Fourth of July cover taken for 
Newsweek by Sergeant W. Peery, of Fort 
Warren, Wyoming. Peery’s work was 
adjudged best in an informal contest 
among servicemen-photographers. (And 
——_ say, too, that the Sergeant’s color 

ransparency won for Newsweek a medal 
from the United States Flag Association 
best in its class.) Well, servicemen 
sent us so many fine color shots that we 
decided we’d have to let space go by the 
boards and open up two full pages to 
print entries of top-ranking runners-up. 

That’s one nice thing about this picture 
business: One meets so many inconsistent 


people.—f 


COTTON FOR CLOUD EFFECTS 
Double-printing of clouds is all right for 
experts, but I had a picture in which I 
desired clouds and didn’t have any idea 
of how to make them, so I dreamed up 
the idea of using cotton between the 
negative and the glass in my negative 
carrier, and thus obtained realistic clouds. 
I used the kind of cotton that is sold in 
little square pads, pulled off small por- 
tions (because of course it would be en- 
larged along with the picture) and 
thinned out these small pieces so the 
clouds would not be flat-looking, but 
would have different degrees of density. 
I then shaped them with my fingers and 
cut off extraneous threads. I laid these 
pieces of cotton on the negative and held 
them in place with the top glass. The re- 
sult is: clouds with soft edges that merge 
into the sky—or prominent clouds that | 
stand out—just as I wish.—Lillian wit | 
son, Kansas City, Mo. 
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Federal's postwar pluns can be 
compared to a negative waiting 

to be enlarged. ideas born of past 
experiences plus new theories arise 
ing from our present work in 
lectronics are on the draw- 

ing board, waiting to be 


projected into’actual enlargers 


ruments will be met with 
nthusiastic response by the 
nation's fans. In short, 
Federal will lead in the 
postwar era as in the 


years gone by. 
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VAPORATE 
Treated! 


DEVELOPIX gives you better value in 
every way! A big, modern laboratory — 
photo-cell automatic control corrects your 
errors in exposure — only the GOOD 
negatives printed — fast service. Satisfac- 
tion guaranteed or money refunded. 
In addition — the special VAPORATE 
treatment saves your film from scratches, 
fingerprints, etc., after developing. 








Send ALL your films to 
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ALSO, Complete Finishing Serv- 
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bition Prints, Transparencies, etc. 
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3" 


umeee RELOADS 


36 exp. 60c, if you supply cartridge. 
FRESH TESTED 


BULKFILM 


Pius X, Finopan, Superior 1, 2, 3 
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100 feet $4.50 + 12c postage 
50 feet $2.50 + 8c postage 
36 exp. f.g. developed and expertly en- 
larged to 3'/4x4/2 on doubleweight 

18 EXP, 
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Looking Them Over 
with Keppler 


(Continued from page 34) 


bution the art director makes to the suc- 
cess of an ad. One of the most effective 
things in the ad, completely in character 
with the product, is the safety pin at the 
top of the illustration. This little touch 
isn’t found in the original photograph; but 
you can see it in the finished art work. | 
By this subtle device, Mr. Caffrey has 
made a good photograph into a better ad. 

The National Dairy Products Corp. ad- 
vertisement was prepared by Richard 
Rose of N. W. Ayer & Son, Inc. This lay- 
out format has been established through 
previous ads, and the photograph takes 
shape through close co-operation between 
art counsellor and photographer. Rose 
calls long distance from Philadelphia, and 
the conversation is sometimes snappy, but 
seldom short. 

“l’m preparing an ad about honest-to- 
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: , : ; : A NTNTTUUTTITEEINY Dy 
gosh American food!” Rose begins. “It’s R\ i i Ny, 
about a boy in a German prison camp S FREE ie 3 
who’s just received a Red Cross package.” 4 

“What'll you need for it?” I ask inno- a 
cently. 1944 

“A good photographer,” is Rose’s an- PHOTOGRAPHIC 
swer. “Do you know where I can find CATALOG 
one?” 


You can imagine the rest. But before 


we hang up, he tells me a little more NEW EDITION.. 


AMADA LU LUAU PTL AUR RE OOM ALA LLC Pe 








about the picture. How the soldier has --just published = 
built himself a tiny fire out of scraps of pice co 2 
cat i Gy ae ven is f new Press Cam- Es 
A _ i eae oy . - : Wr ie od : I era, Flash Guns, 35MM Viewers and Pro- E 
geta excite about the 1 ea, an we set jectors, Darkroom and Movie Accesso- 3 
a shooting date at the earliest possible ries, etc.atlow prices. Manyitems reduced = 
moment. On that date, Richard Rose ar- for clearance. Get your Free copy today. Z 
rives at the studio, full of information = 
about German prison camps and Red MONTGOMERY WARD > 
. DEPT. PP-744, CHICAGO 7, ILL. S 
Cross parcels. \» 
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SPEED -EZ-EL 
Simplifies your 


The set is built under his direction, and 
you can be sure every detail is authentic. 
The food advertised is sent to the boys 
regularly, and the picture must look as 
genuine as the situation it portrays. 

The lighting appears to come from the 
pitiful fire built by the soldier, while the 
in back comes from the fires of 
other boys who have also received pack- 
ages of nourishing American food. 





ENLARGING 


STURDY—ALL METAL 

NO ADJUSTMENTS 
Compact—for any position on en- 
larger b. . Increases composi- 
tion possibilities of any nega- 
tive. WIRE SHARP focusing 
AT 


glow 





without eye strain. YOUR 





: ‘ ; : DEALERS or sent prepaid if cash At Pre-War Prices 
This type of advertisement is made with order. Distributors: Arel- 
¥ ° Craig-Eastern-Farnan & Seemann- 24x 31..$ -75 
without a sketch. Mr. Rose just leaves Hornstein-Levit & Raygram. .". 2 ‘30 
. . a h A. J. GANZ CO. (Dept. PP-18), § & i a°33 
> 70°e > rorks , > 7 ™. caywortn Ave., 
the space, then works with the photog Hollywood 36, Callt. 8 £1 1.75 





rapher to produce a photograph that will 
illustrate the story told by the headline 
and copy. 








THE WIDEST CHOICE 


The Stromberg-Carlson ad is the work OF FINE GRAIN FINISHING 


of Daniel W. Keefe, art director of Different 
McCann-Erickson Inc. Here is another 11 Services ™ 35mm FILMS 
war picture with a legitimate reason for Different 
being. The Mac Ball photograph arrests ame ta ™ ROLL FILMS 


the reader’s attention, and almost forces 
him to read the headline, so well designed 


Projection Positives, Photo Cell Controlled 
Studio Saion Enlargements 
Excelsior Oil Colored Enlargements 


AMATEUR FOTO GRAPHIC SERVICES, Inc. 


for easy reading. Then let him try not 
126 W. 46th St.,N. ¥.19 Dept. P. LO. 5-5483 


to read every word of the fine copy which 
finishes the story introduced by the pho- 















tograph 


The expression on the soldier’s face is | 
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CAMERAS & LENSES 


Leica Cameras & Lenses 
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16 MM Movie 


wonderful. In fact, he’s such an excellent 
type that Mac Ball deserves congratula- 
tions on a fine casting job as well as an 
outstanding photograph. 

I saved the Ipana Tooth Paste ad. for 
dessert because it has a special signifi- 
cance for readers of POPULAR PHOTOGRA- 
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poy. It’s unusual from an advertising 
viewpoint, because the advertisement was 
built around the photograph. But more 
unusual still, the photograph wds not 
made by order of J. Burton Stevens, art 
director at Pedlar, Ryan & Lusk, Inc., the 
agency which handles the Ipana account. 
This Akim Langhoff photograph appeared 
first in PopuLarR PHoTocRAPHY [page 90, 
Dec., 1942 issue]. Ken Fredericks of the 
same agency drew it to Mr. Stevens’ at- 
tention; and before you could say “Popv- 
LAR PHOTOGRAPHY” it was photostated into 
an Ipana layout to show the client. 

The client gave the layout his enthusi- 
astic OK, and that’s how this splendid 
Ipana ad was born. By a lucky accident, 
Langhoff’s photograph fitted into a cam- 
paign which had been running success- 
fully for years. The photographer looked 
on his creation as a charming, storytell- 
ing photograph, salon type. 

This excellent picture proves that when 
you speak of photography’s contribution 
to advertising, you’d better add “and vice 
versa,’ quickly. The copy and headline 
acd greater significance to an already 
sreat photograph. 

If war and children have monopolized 
the spotlight in this month’s ads, it doesn’t 
mean that glamour is a war casualty. It 
just happened that way—this month. 
Now next month—Oops, I forgot; that’s 
another issue.— 





CORRECT EXPOSURE IN PHOTOGRAPHY, 
by Willard D. Morgan and Henry M. Lester. 
Published by Morgan & Lester, Publishers. 
Cloth bound, 5%x9!/4, 123 pages, illustrated, 
$1.00. 

Once again these two authorities bring 
isa virtual textbook of information. They 
start with the presumption that a photo- 
electric exposure meter is practically in- 
dispensable to all photographers, whether 
amateurs or professionals. From that 
point they discuss the Weston meter, its 
use, and how to interpret it. 

Each branch of photography—outdoor, 
portraiture, motion picture, color, etc., is 
treated in a separate chapter. Types of 
light, filters, films, development, are all 
liscussed in their bearing on exposure. A 
very carefully written chapter deals with 








the “U” and “O” positions on the meter, 


their use, and their eoordination with 
negative density. 

Numerous illustrations, graphs, and | 
drawings simplify the text. This book | 


should be in every serious photographer’s 
library. 

. * e e 
TARAWA: TOUGHEST BATTLE IN MARINE 
CORPS HISTORY, by S/Sgt. Dick Hannah. 
Published by U. S. Camera Publishing Com- 
pany. Paper bound, 8!/gxl0%, 126 pages, 
lustrated, $1.00. 

An exciting word and picture account 
of the Marine assault on that island, from 
preinvasion tactics to the point where the 
Invaders left with the Stars and Stripes 
flying. Many of the pictures included are 
published for the first time. We have 
heard of the dangers photographers un- 
derwent to get this picture story, and here 
itis with fine explanatory text. 
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@ You'll have fun coloring your black and white prints 
with Marshall’s permanent, transparent photo oils. 
effect equals direct-color photography. 

Try Marshall’s KHAKI and NAVY BLUE—planned es- 
pecially for photographs of men in uniform. 


From your dealer or order direct. 
service will solve any coloring problem. 
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@ QUALITY that is superb, on en- 
largements of 20-30 diameters or 
more. SPEED that is amazing—5 
minutes developin 
standard films. ECONOMY that 
offers real savings—20 to 40 rolls 
per qt.; as little as 5¢ per roll. In 
every way, finest, fastest, ultra fine 
grain universal developer known. 
@ So many 
must use to believe! ‘Temperature 
tolerance 68°— 80° F.; gives dye 
image negative as well as silver image. Beautiful 
grainless enlargements, every delicate tone shading 
intact everytime. If your dealer hasn’t it, order direct. 
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SWAIN NELSON 
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PHOTO FINISHING OF SUPREME QUALITY 
HEINZ FINE PHOTOGRAPHY 
5 Union Square, Dept. Pe22, New York 3, N.Y. 


Write for price list and mailing bags 
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WHAT'S IN A NAME? 





CHARLES 


means ‘of great strength” 


ANN 


means “grace”’ 


You'll be surprised at the meanings of 
some of your friends’ names. Have fun 
looking them up in ‘‘WHAT’S IN A 
NAME?” — the new cartoon-illustrated 
book that everybody’s talking about. 

The Ethyl Corporation would like to 
send you this fascinating booklet free be- 
cause we think it will help you to remem- 


ber our name and what it means: 


“ETHYL isa trade mark name. It stands 


for antiknock fluid made only by 
the Ethyl Corporation. Our war 
job is manufacturing this fluid for 
improving fighting gasoline.” 


FREE COLOR-ILLUS- 


TRATED BOOK GIVES MEAN- 
INGS OF OVER 900 MEN’S 
AND WOMEN’S NAMES. 
JUST SEND COUPON—NO 
MONEY—NO OBLIGA- 
TION OF ANY SORT. 
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Please send me a free copy of ““What’s in | 
| a Name?” 
| Ps 5 6s cee ni wwidcdeewebsasensess | 
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| Address. ..cceced oO 
| Y » 
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FILE YOUR NEGATIVES! 
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a new and inexpensive 
method for filing nega- 
tives for both the ama- 
teur and professional 
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Film Nos. No Price 
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The Story of a 
Photographie Jaunt 


(Continued from page 50) 


a strange gal in tow. It seems that, ac- 
cording to plan, he had stopped to pick 
up the model in question, but on arousing 
her entire household, had discovered she 
was not at home. But Howard worked 
fast and was able to dig up a substitute 
and get her to the station in time for the 
trip. Lucky for us, too, because we 
needed three models for a party the 
size of ours. 

The bus chartered for our group, mem- 
bers of the Chicago Chapter of the Pho- 
tographic Society of America, pulled up 
in front of the station, and its large bag- 
gage compartments provided plenty of 
room for our gear. Quite different from 
traveling in automobiles, with suitcases, 
duffle bags, tripods and whatnot crowding 
the back seats. Wartime travel rules out 
private cars. A good thing, too, for we 
enjoyed the ease and convenience of a 
single, large, and comfortable bus. A few 
late comers without reservations hope- 
fully showed up, and were able to join 
the party because of our flexible arrange- 
ments. 

A few minutes later we were under 
way. Everyone was wide awake now, 
and speculating on the weather. It was 
still smoggy, but getting lighter as we 
reached the city limits. Behind us, Chi- 
cago seemed to be enveloped in dirty fog, 
while the view ahead held promise of 
good weather. Anyhow, enthusiasm for 
the outing had risen to high pitch, and 
everyone was determined to have a fine 
time even if he didn’t get a single picture. 

In Indiana we had a flat tire. This gave 
us a chance to get out and stretch, and 
to limber up shutters. The sun had 
finally burned through, and the world 
began to look more photogenic. Tire ex- 
pert Ralph Miller helped the driver. This 
provided the rest of us with an opportu- 
nity for a few shots and some cracks 
about the comparative merits of Ralph as 
a photographer and as a tire changer. 
Fortunately we were soon on our way 
again and before long reached our desi- 
nation at Saugatuck, Michigan, in bril- 
liant, sunshiny weather. 

Since this was to be a two-day outing 
we had made hotel reservations six 
weeks in advance. This proved to be a 
wise move, all resort spots within 
reasonable distance from the city usually 
are jammed to capacity because of war- 
time restrictions on travel. The assign- 
ing of rooms required some rather fine 
calculations, but was finally worked out. 
Lunch took up two hours, and it was not 
until early afternoon that our party 
boarded a river excursion boat. The de- 
parture was complicated by last-minute 
checking on equipment, but finally we 
were under way. The skipper, a native 
of those parts for many years, provided a 
wonderful character model, with his 
tanned, wrinkled face and nondescript 
riverman’s clothes. 

At last the dunes. The clear, pure air 
was a treat for the soot-filled lungs of 
this crew of city photogs. As is charac- 
teristic of most sand formations, the be- 


as 
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ginning of the dunes is marked by an al- 
most perpendicular rise. Once you sur- 
mount it, all is smooth sailing. Everyone 
took a’ deep breath before the mad scram- 
ble to the top, and pieces of equipment 
began to slough off. We discovered that 
tripods do not make good Alpenstocks— 
the legs go in all directions, often trip- 
ping the climber who is already having 
the difficulty of advancing two steps and 
sliding back one. We also learned that 
it is bad practice to open the duffle bag 
until you reach a level spot where lens 
shades and other gadgets won’t roll away. 

Because of the size of our party, we de- 
cided to split into three groups. Each 
was to have one of the models and one 
of the more advanced workers to serve 
as a director to organize the work. Bob 
Griffith and a few of similar bent prefer 
to photograph sand, sky, and texture, so 
off they went in search of weathered tree 
stumps and unusual sand formations. 

Having assumed charge of the brunette 
model and a group of workers, I led my 
small party in search for a suitable back- 
ground. We didn’t want a mass of trees 
that would blend with the dark hair. 
Elevation was needed to give spacious- 
ness to the setting, and a fine spot was 
found—a shelf of smooth sand rising to 
a break, and with a slope of eroded 
earth and sand at one side. Nearby was 
an unusual sand formation which pro- 
vided added interest. 

Various picture ideas were advanced, 
and work began. Suburbanite Rax- 
worthy felt strongly that models should 
always be given “something to do.” He 
was entirely correct. Idle posture is 
seldom interesting or creative, except to 
serve perhaps as an exposure problem. 
Therefore the model was instructed to 
walk into the picture space and hold a 
certain pose on reaching a given spot. 
Intelligence and co-operation are indis- 
pensable requirements in any model, and 
we had selected ours with that in mind. 
Careful study of prevailing lighting con- 
ditions, with meter readings of both high- 
light and shadow areas, provided expo- 
sure data, and members of the group 
clicked away. 

Picture projects which involve a small 
group of persons are of great benefit to 
the novice. He can learn much about 
posing, lighting, and camera angle by ob- 
serving the more advanced workers. 
With several persons contributing ideas 
to the project, gems of wisdom come to 
light and everyone has the advantage of 
the suggestions. This is true whether 
the group is working on landscapes, tex- 
ture studies, still life, or figure studies. 
In the latter case it is wise to appoint a 
director in order to prevent chaos, since 
it would be impossible for the model to 
respond to everyone’s requests. 

Getting back to our dunes outing, it 
was pre-arranged that each photographer 
would have an opportunity to work with 
each model. After locations were estab- 
lished, individuals took their pictures, 
then moved to another location where a 
new model and new director were wait- 
ing. Shooting continued through the 
late afternoon when the low sun pro- 
vided strong effects. Of course the cam- 
eras loaded with color film were put 
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away at about four o'clock, except by 
those who felt the urge to try sunset 
shots. 

The day’s work left nothing to be de- 
sired. Everyone had had an opportu- 
nity to work with a model, to do texture 
pictures and scenics, outdoor portraits— 
and the color picture, “Dunelight,”’ by 
Joe Russo was just one of the fine photo- 
graphic products of the outing. 

“Dunelight” is convincing. Rhythm 
is suggested by the convolutions of the 
eroded wood forms at the base of the 
picture. Balance is achieved by the low 
camera angle which placed the horizon 
low and threw the tall figure into bold 
relief. Lighting originates from the side 
and adds its dramatic touch. A reflector 
was used to fill in the shadow side of the 
model and the wood form. 

What our field-trip did to a fried 
chicken dinner that evening, after such a 
large slice of the outdoors, sunshine and 
wind, needs no description. The evening 
was spent in the usual fashion of vaca- 
tioners at resort spots—moonlight rides 
on the river, dancing, and plenty of arm- 


chair photography with members holding | 


post-mortems over the day’s photographic 
experiences. 

The next day was ushered in by Loren 
Root, who awoke at 4 a.m., got up, and 
prowled around from window to window, 
trying to decide whether it was time to 
get dressed. Actually the group didn’t 
finish breakfast and assemble until about 
10 a.m., and those who had film left soon 
got under way to make the picture of the 
ear. The day’s activity was similar to 
that of the previous afternoon. There 
vas little doubt that everybody had had 
plenty of photography when the last 


tragglers had been rounded up for the | 


eturn trip, and after packing leisurely 
and checking equipment we were soon 
meward bound. 


All in all, it was a wonderful camera | f 
iting, as all such outings are bound to | 


For those whose final answer had 
lways been, “—well, if I had that kind 
f subject matter to work on,” it was a 
upreme test. For they had just the kind 
{material from which many salon prints 
iad come in the past. Many fine pictures 

color and black-and-white resulted 
irom our outing, and there are some 
tints circulating about the country to- 
lay that were printed from negatives 
nade on this field trip. 


Plenty of photography, and plenty of | 


.. that’s why, rain or shine, our 
fang is always ready for a camera out- 
ng. There are good pictures to be made, 
nd we always come back with a supply 
' negatives that gives us something to 
york with for weeks to come.— 


SPOTTING GLOSSY PRINTS 


Glossy prints may be spotted -and still 
retain perfect gloss. I use regular spot- 
tng colors to which I add a slight amount 
‘ glue from the flap of an envelope. 
After print is washed, squeegee water out 
and spot before rolling on ferrotype tin. 
Print will come off the tin with perfect 
gloss, and the spotting, if done well, can- 
_ be detected—C. L. Parks, Minneola, 
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FOR YEARS amateur photog- 


raphers all over the world have been 


| making perfect pictures with Gevaert << — 
| Film. < 
| 








AWONATAANS / 


NOW —- Gevaert Film is being 


made in the United States, using 
the formula and 50 years’ 
experience of Gevaert. 


SUPERCHROME ROLL FILM 


G-27 © G-20 © G6-20 © G-16 © G-6-16 





If you cannot get a roll of Gevaert Film 
at your neighborhood store—don’t be 
disappointed — just remember that only 
limited supplies are available at this time. 


con westitution With @ Soy... 
' Swe, Sock, 
Ung 


THE GEVAERT COMPANY OF AMERICA, ING. 


Factory: Williamstown, Mass. 
New York: 423 West 55th St. 
Boston: 126 Park Square Bidg. 


Chicago: 200 East Ilinois St. 
Los Angeles: 6372 Santa Monica Bivd. 








You Win Every Time 
From my large stock I've got what og ae 
So send me your camera with — speed; 
I'll swap you at the drop of the hat 2 ai 
And answer your letter in ten seconds : 
Or if you merely want to = 
My cash will surely ring the bell. 


tehalesliars 


President 


Gomera Co. 


ON ST. 
DIS LL; 














NOTICE TO ALL OWNERS OF 
LEICA, CONTAX, ARGUS (C-2 & C-3) 
PERFEX and KODAK EKTRA Cameras! 


For ground-glass focusing and close-up 
york. 


quesmeate SPEED-0-COPY ropayv: 






DON'T WASTE— 
—PAPER 
—METAL 
—FATS 








WRITE FOR FREE FOLDER to 





SAVE FOR VICTORY 


—— D. PAUL SHULL — — 


(Deot. /-PP) LOS ANGELES 26, CAL. 











240 S. UNION AVE. 
























” offering Hollyw a 
Finishing Service 0 


Mail! 


AT THESE NEW, POPULAR PRICES: 


35 mm 25:. 


18 Exposure Rolls, Developed and Enlarged* 60c 


Guaranteed 
ultra-fine 
grain (dev. only) * 


All sizes up to 


8 EXPOSURE id incl. No. 116 25 
ROLL FILM Dev. and Enirg od 
ro 
5x7 Special 


WT 
WE HAVE FILM 
—All SIZES — 2 


“A special protective hardening treatment — 
perfected for South Pacific Service — is applied 
to all film which we process 


WRITE FOR COMPLETE PRIC 
AND FREE MAILING 


Our staff is equipped for 
all specialty work — includ- 
ing copying, ‘‘Salon-type”’ 
enlargements, Micro-File, 
color tinting, etc 


ENLARGEMENTS Seatity 





P.O. BOX 78) 


mMOLLYWOOD 28. CALIFORNIA 

















Only 
COLOR PRINTS, Inc. 


HOLLYWOOD, CALIFORNIA 
«% «gives you the gs “ul 
finest professional 8 x10 
wash-off relief enlargements for the 
lowest price.* 
Original prints 
DUPLICATE PRINTS, ONLY $1.50 EACH 
(Matte Finish Paper, 75c Additional) 
Made from 35 mm. Koda- 
chromes, or the 35 mm. area 


of a Bantam size, on quality 


semi-gloss PAPER 


* Prices on ar} Pat work — 
critical quality in a 
size quote d on reque pet. 


TH) Send us your Kodachromes 
TODAY! 


* Include 35¢ mailing Charge with Total Urde 


COLOR PRINTS. Ine. 


1707 wORTH WEEMONT 
wOtkvwoon 


AVENUE 
oe ee | 











Nationelly known new ond used comeras 
lenses end photographic equipment at low 
est prices Old equipment accepted in trade 


WRITE 
US FOR 


PHOTO 
EQUIPMENT 


Largest Stock of Cameras and 
Equipment in the South 


1003 PENNSYLVANIA AVE. NW. WASHINGTON, D. C. 
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Yank Camera Contest 
in Britain 
(Continued from page 37) 


APS handles hundreds of rolls of film 
each week. Some months, especially dur- 
ing the summer, it turns out as many as 
30,000 pictures. 

Oddly enough, it is men with high 
priced cameras and those with some pro- 
fessional photographic background who 
have the most difficulty taking pictures 


here. When these men see a cloudy, 
misty day, they open up their fancy 
lenses and bang away. And when they 


see their first batch of negatives, they 
learn that English light is a little different 
from that in the States. The powerful 
light, filtering through clouds and ground 
haze varies with such rapidity that a 
meter reading taken at one moment may 
not be the correct one to use by the 
time you are focused and ready to shoot. 

It was a group of these soldiers, talk- 
ing photography at Rainbow Corner, who 
first thought of the contest idea. They 
included photographers from Yank and 
Stars and Stripes, the Army publications; 
soldier photographers from APS, and 
some infantry and air corps men inter- 
ested in photography. Because they all 
had some professional experience, they 
constantly had been besieged with ques- 
tions from G.I.’s on everything from how 
to load a camera to how to take a picture 
of an air raid. 

A contest, these men explained to re- 
ceptive Red Cross people at Rainbow 
Corner, would, besides creating interest in 
taking good pictures, teach the G.I.’s fun- 
damentals of composition and subject se- 
lection. Red Cross was all for it, and 
soon the contest had three godfathers— 


Red Cross, PopuLaR PHOTOGRAPHY, and 
Army publications. 
The judges selected were Lt. L. S. 


Moore of APS (former Hollywood still 
cameraman); Mrs. Margaret K. Zaimes, 
official American Red Cross photographer; 
Hans Wild of Life magazine’s London 
staff; F. J. Mortimer, former president of 
the Royal Photographic Society of Great 
Britain; and the writer, representing Pop- 
ULAR PHOTOGRAPHY. 

Laboratory technique usually is an im- 
portant factor in photographic contests. 
In this case, because all the contestants 
had to have their pictures processed by 
the APS laboratory, no credit was given 
for processing technique. The judges de- 
cided on the following point system of 
grading pictures: 

Maximum—40 points 

Pictorial Value—10 points 

Choice of Subject—10 points 

Publication Value—10 points 

Technical Value—10 points (sharpness, 

camera angle, lighting) 

After announcements in the Stars and 
Stripes, over the G.I.’s radio network, Red 
Cross clubs throughout the United King- 
dom and even on unit bulletin boards, the 
pictures started to roll in to Miss Mar- 
guerite E. Tickle, the Red Cross contest 
secretary, at her Rainbow Corner office. 

More than 2,000 prints were submitted, 
and by far the largest number dealt with 
soldier subjects or in some way reflected 
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MAGNIPHOTOGRAPHY 
IS NEW! 


THIS ‘Santee a Is 


Magniphotography made this 
imageon35mm.cut film. A minj- 
ature enlarger with 2 inch lens 


FOCAL COPY SLIDE 


is the basic magniphotographie 
equipment you need to do na- 
ture subjects, jewels, pictures, 
book =ateriakae copy that diffi- 
cult or retouched print. Work 
with subjects any size that can 
be handled in — maximum 
to minimum enlargement. No 
shutteris needed. Yourenlargeris convertedinto a fine close- 
work camera in seconds. No dismantling. Remove negative 
carrier an d in its place insert focal copy slide loaded with 
cut 35mm. film. This one size fits most enlargers. Slide loads 
like cut film holder. 35 mm, film offers large choice of emy}- 
sions. State quantity desired, and enclose cash or money 
order. We prepay ostage and U. S. tax. Islide. . . 

8in one pack, $2.50. Sold on a money-back guarantee! 


AMERICAN AMATEUR PHOTOGRAPHER 


P. O. Box 66-B 


(now! 


2” x 2” TRAVEL KODACHROMES 


in nature's own beautiful colors! 
By some of America's foremost 
color photographers 


U. S. and Canadian National Parks; N. Y. 
and San Francisco Fairs; Mexico, Hawaii; 
scenic and historic spots; famous gardens. 
Quality high but price moderate. Send for 
list of hundreds of subjects. YOUR MONEY 
PROMPTLY REFUNDED IF NOT SATIS- 
FIED 


ELK STUDIO, Dept. A, Elkton, Maryland 


WILMETTE, ILLINOIS 








America's Beauty Spots 
in Your Own Home 




















ART STUDIES 


OF BEAUTIFUL MODELS 


Photographed in Natural Color and Black 


and Whites. 


Natural Color 2x2 Transparencies. 3 for $4.00 
Art Figure Slides, 7 for $2.00 
35mm neg ~— s. Fine grain guar- 

anteed to iake finest enlarge- 10 for $1.00 
ments. Bla k and white. 25 for $2.00 
5mm strip-prints, 10 for 50 

cents and 30 for $1.25 
35mm Transparencies for projec- 

‘ion. Extremely fine detail. Sup- 15 for $s 1.00 
plied unmounted 55 for $3.00 
Photographic prints of Art Fig- 

WEGNs SHE, BSF BEIOk. owe ccscecs so conts 


SULTAN'S PHOTO STUDIOS 


301-3rd Ave. (at 23 St.) NEW YORK 10, N.Y. 








—~AVAILABLE at LOTOC ae 


Canvas Gadget Bag.$3.75 35M Kodachrome 

24x28 Roto Dryer. .22.50 peer $ 2.77 
Lamps for Indoor... .75 12x29" Roto Dryer. 14.50 
2x2 Metal Slide Box 2.75 


in STOCK 
ALL MAKES FLASHGUNS 
ALL SIZE FILM PACK 
Academy Spot 
BNE wor cccee 8.95 
lar Enl. 244x3 


8-16 Baia Splicer.. 8.75 
Polaroid Sun Glasses 1.95 
8-16 Rewind Arms 

PR ccccorsecsve =< 
F-R 16M Viewer.. 


-10.6: 88.75 
TRADE-INS—CASH ‘von USED EQUIPME! 
LOTOCK CAMERAS, inc. 
135 E, 42nd St. (Chrysler Bidg.), N. Y. MW 4-7617-8 











35 MM PFVELoPend 


FILMS [32%, [MtARGED $1. 25 


pine tg 4 ~4 —f 

You'll get protessional = grain develeving vaporated 
to prevent scratchin with xposure en- 
flarged to 314x414. Ne do x use yo Be or mass 
production machinery ~~ each negative is given in 
dividual attention. xposure roll 

Full Size 4x6 enlargements from 8 exposure roll,.35¢ 
Leto ig Add — a fresh supply of film on hand for 
our no increase in price, 








NIVERSAL “PHOTO SERVICE, La Grosse, Wis 








Photographic Prints. 
Black and White 
Movie Films. 
Titles, Slides, Prints. 


Dip once and it’s done! 


TINT! | 


TONE! ( 


W rite 


BOX 123 
| Laboratories CORONA, N.Y 
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the life of the Yanks in the British Isles. 
The first and second prize-winners prob- 
ably mean much more to us over here 
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than they do to you. 


For example, until you’ve seen Yanks | ; i 
and Tommies competing at darts in a ; WA x ™ 
small pub, and perhaps have played a ee. j G g ‘ 

a * 


The New Improved * 


SIGNAL 
Shortstop 


Changes Color When Exhausted 









































Prevents streaked and 
stained prints due to 
worn-out stop-bath. 


PINT BOTTLE A5¢ 


Makes 32 pints shortstop 





Get SIGNAL from your loca! dealer. 
He has it or will be glad to get it for 
you. We regret we cannot accept mail 
orders, but will gladly send our descrip- 
tive leaflet No. 85-7PP 









Judges in the ETO photo contest were, 
from left: Lt. L. S. Moore, Mrs. M. K. 












































Zolnes, Midas Wild, Konncth fi. Poster (the * The new PURPLE warning siqnal is easily detected under safeligh 
author), and F. J. Mortimer, Hon. FRPS. Ww A | é 
me or two of this complex and aggra- 7 t D t L . J . 
cathe game yourself a) char be vel 732 FEDERAL STREET, CHICAGO, ILLINOIS 
seal the tieeful expression on the Yauk In Cariada: W. E. Booth Co., Ltd., Toronto and Montrea: 





n the first prize picture. He’s just scored 


“double-seven” to win the game. And ** x» * »* HABER & FINK * * * ¥* ¥ * 

. Lavo ang think that’s difficult, try it P : : : 

4 T he photographer who made this shot is Ylow Yorks. Leading Photographic Store 

ives, Las Angles, Ciliieete aha Be for NEW or USED Cameras 
dia, See worked wich 2 peubadioule | and Sound Equipment 


photographer for about two years and had 































































































































































































































































































been taking pictures himself for about F ° da Sr 7 ° , 
five years before going into the Army. fring an SUMME « ffrecta ‘S 
He used a 214”x214” reflex camera with G.E, R.2 Flood Bulbs with built-in’ | Heavy duty professional print roller. .$ 5-80 
° silver refiector . . ° . ° each Stainless stee DMG CYAYS... sees . 
twin f 3.5 lenses. Exposure was 1/10 sec. Metal tilt tops -59 each Stainless steel | tongs . .34 
y Limited Quantity 8x10 glossy SW Rubber roller 6” Trojan cess 90 
at f 11 on Super- e & 4 film. Normal enlarging paper nee -39 doz + per roi ty coon pete . ° C4 
& Lumax Composition meter we rere .59 — indy ins, black x20 , ° 
The second prize-winner tells the story | seen: eee Ee WER... 26 0s 125 FO. 8. i Gt tute ete hau ae 
the hardships of the “Chairborne” in- | Pan and Tilt heads ee eae -89 each Chrome forte uns heavy, lente. oe 
di | f - | Prize Retouching desks ‘ 8.20 each Chrome ferro tins, heavy 15x21 ‘ 2.25 
lantry—s rs rr ¥ itz aqd- Transparent i¢ 12 double page Background negatives, all sizes..... 50 
ry oldiers “ag e m vital = “Duarlether cover, Black, Blue Red. 4.80 each Roh ‘oll sets. .- cae z-33) All 
inistrative work at headquarters but — =e I 
s =. ons 2.25 > 
wh can aaa ii Bere A Cl sce rt ! 1.80 ( Less 
who never are quite appreciated by their | rei opclggpcs code Ss a gelbaade = 1 28) 25% 
a " 7 z 7 ? @ica album COVETS.....ccscccccece . I 
fellow-soldiers in the field. This trooper re le nel alles —— 
; , atalin sti a , 
trying to get a telephene connection. clingy pe sia ae big F.0.B. New York 
astman eC arm Sate- bd bd ° 
Sooner or later he'll get it, but at this | pat eee, ee Bee 
oint he’s having a word or two with an | Rayosilk enlarger cover, reinforced 
' | d able 35x41 2.75 Saeen 
En; lish telephone operator. hie gr iacaeee lamp Model D with minions ee a 
M/Sgt. Sid Avery, another Los Angeles | ne Rl ayia Mage aia 66 ae 
; ~ . | ving pa da 5 > 1° t . 
Soy from 1140 South Crescent Heights oe ee wo ons 8.00 ior shtalele "sotaraneannts. tan-conlehel tom 
Boulevard, works in the APS and is re- comet Geen MEF se -se- esses unr taeda mand cn. ccibieeae aa 
sponsible for the second prize- winner. He ; amel trays 8x10 teens . a tives from Kodachrome Transparencies. This ma- 
1 umel trays, 11x14 . .* . ° terial is translucent and perfect for oil coloring. 
las had six years in a camera shop and Solite reflector with adapter for light It may be developed in your favorite paper de- 
.. ATs re "2 2 stands . , sii ile ee os 7.50 veloper, and is slightly faster than regular Bro- 
wo years making photographs for a Kodak darkroom lamp with series 11 mide Projection paper. 
: canines ; a ee : slide PEASE IY 3.50 
creen magazine and has hopes of going | Birexig ie niles cS ae ih Gross Sx7 App. Net $15, Now. $2.78 
back into this work after the war —or try | Kodak Adjust. darkroom lamp with se- men A Gross 15% & 16% App. list $52_Now. $9.95 
lor a job shooting “four a dime” photos. | Academy Spotlite, less bulb. ... 7.95 
He used a 4x5 Speed Graphic and 614” We Pay the Highest Cosh Prise pp ae Types --/ Photegrapite Merchendice! 
M ‘ , - : 1 er ues an be ‘Gine en ou rage our uipment:. .. 
Goerz Dagor lens—open flash at f 45 with ba . ons 





two No. 11 flashbulbs. F 

_The third prize-winner was made by we HAB ER & INK, INC. 
Sgt. Ned E. Davey of Block B, Belmont, 
California. A small folding camera using 


















BOOK 


data in 


G-E DATA 


Authoritative 
handy size for juick, 
easy use Tells use of 
meter, all films speeds 
1} Full data on exix 
i filters, developing, en 
larging, etc. et Ont 


50c 


ures, 





PHOTO INDEX 


Pocket-size, complete 
4a 
index Puts wealth of “USING YOUR WESTON 
data on all phases pho- Complete, profusely  il- 
tography at your fin- lustrated, 84x11 book 
gertips 65c tells how to make the 
most of your Weston 
meter. Get one today 
only 25c. Dept. F-17. 


Camera 


Com hany 


, Chicago 4, II! 


CENTRAL 


F 230 S. Wabash Ave nos 
Photographic Headquarters Sirice 1899 








HIGHEST 
-Trade-In-Allowances!- 


AT CEILING PRICES: 


Leica G, F2 Chrome, case, L.N. shade, filters ...1n Stock 
Leica IIIb, F2 Summitar, case, L.N.......... In Stock 
Leica |IIb, F2 Summar, case, L.N., shade, filters.In Stock 
Automatic Rolleiflex, F3.5, case, L.N : In Stock 
Contax Il, F2 Sonnar, case, L. N. , Shade, filters .In Stock 
Contax II], F2 Sonnar, case, L.N........... . In Stock 
Contax II, F1.5 Sonnar, case, L.N.. ........-. In Stock 
Contax III, F1.5 Sonnar, case, L.N............ In Stock 
Super Ikonta B, F2.8, case, 5 Ww L.N. In Stock 
B. & H. 70D 16mm. 1’ F3.5 THC and case In Stock 
Robot 1, F2.8 Tessar, case, L.N _ In Stock 
Speed Graphic outfits, 244x344, 3'4x4\, 4x5 
Rfdr., Flashgun. case, ets In Stock 
Argus C2, F3.5, case, LN............cccceeees in Stock 
Cine Special! 16 MM Camera, F1.9............ In Stock 
Telephoto & wide angle lenses, accessories 
for Contax, Leica «& Kolleiflex available, 


Cameras, Lenses, Projectors, Wanted!! 


Forward asking price and ship your cam 
era Railway Express COD with privilege 
of examination. We'll take it 





35MM BULK FILM! 
25Ft.$1.50;100Ft.$5.00 
GUARANTEED 35mm RELOADS (36 exp.) 


* EASTMAN * Agta * DUPONT 

* SUPER XX * su 

° PLUS X * SeeerAse - = 

* Panatomic X ° ULTRA SPEED 1,2,3 

YOUR CHOICE—49c EACH 

Note: a, ons tdpes sonst iread wi ~ eogert OR, 
neiuee ipectpald or 6.0.5.0 


MINIATURE FILM SUPPLY CO, 
723 7th Ave., N. Y. C., Br. 9-5811 














Popular PHOTOGRAPHY 


Super-XX film with an exposure of 1/100 
at f 11 was used. Honorable mentions in- 
clude Pfc. Aaron H. Kranitz, Bronx, N. Y.; 
S/Sgt. Virgil Haynes, Detroit, Mich.; Pvt. 
George A. B. Hulbert; Sgt. Dick Ham, 
Ceres, Cal.; Sgt. Douglas G. Ogawa; Sgt. 
Andrew Krafcik, Cleveland, Ohio; and 
Sgt. Joseph H. Cunningham of Brooklyn, 
Re. 2. 

This really was the second picture con- 
test held in this theater of operations. 
The first wasn’t for photographic ability— 
it was to select the “most beautiful baby 
whose father is overseas.” The men 
dragged all sorts of pictures out of their 
wallets and barracks bags for that one, 
and the proud father of the winning baby 
had some stiff competition to beat. 

Pictures—those sent from home and 
those taken over here—afford soldiers 
many of their happiest moments. Con- 
tests give them a chance to show their 
pictures to someone besides the man in 
the next bunk. There probably will have 
to be many more photographic contests in 
the European theater.— 





Fifty-four Youngsters 
(Continued from page 57) 


the makers on how to improve their 
work. The suggestions made serve to 
improve subsequent prints from the same 
negatives, and an annual salon is thereby 
accumulated. The combined efforts of 
the St. Patrick’s and Immaculata students 
this year resulted in a total of 300 entries, 
of which at least a hundred were worthy 
of hanging. The salon, hung during May 
in the school theater, is divided into ju- 
nior and senior groups, prizes and hon- 
orable mentions being awarded in each 
category. 

Upon joining St. Patrick’s College Cam- 
era Club, a student is given a serial num- 
ber denoting the year he joined and the 
number of members preceding him since 
the club was founded. He buys a 16- 
ounce amber developer bottle for a dime. 
Processing solutions are supplied in bulk 
at the darkroom, and each member is en- 
titled to have his bottle filled with a 2 to 
1 solution of D-72 six times during the 
school year. Members supply their own 
cameras, film, and paper. 

The club’s student secretary manages 
a lending library and also sees to it that 
a set of photographs, all based on a sin- 
gle theme, is culled from various maga- 
zines and put on the notice board each 
week for study and discussion by mem- 


bers. A darkroom record book, in which 
time for using the various processing 
booths is scheduled, is always available 


with the keys at the porter’s office. 

It is doubtful if larger institu- 
tions can boast of camera clubs as well 
organized as this group at St. Patrick’s 
college. The lack of confusion and the 
thoroughness with which details and 
programs have been worked out are at- 
tested by the interest manifested by stu- 
dents and faculty alike. 

When such interest can increase in the 
face of shortages of film and wartime re- 
strictions on picture-taking, it’s a direct 
challenge to more mature groups of 
photo-enthusiasts everywhere.—_® 


many 
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NU-MANUMATIC 


—e— eee ee -so— On eee 


Slide Projector | 


your Dealer 
for Priority 
Information 


Makes slides look better—last longer. 
Automatically stacks slides. Precision 
lens. Uses up to 300 watt lamp. 


GoldE Mfg. Co. '222,™; "edison St 


DEVELOPED FREE 


Pay only for what you get. Maximum charge 
36 Exp.—$1.00, 18 Exp.—60c. Univex rolls— 
$1.50. Our rate is 4c per print. If less than 25 
negatives are good, we issue 4c credit per print, 
Enlarged to 3% x 4%, with Photo-Electric Eye, 
Velox paper only. High class work guaranteed. 
D.K 20 Fine Grain Developing 24 HR. SERV- 
ICE GUARANTEED. SAVE MONEY. Send 
ro'l and $1.00 today. (Or sent C.O.D. plus 
postage.) 


MINIPIX LABORATORIES 


P. O. Box 1144, DEPT. 77 CHICAGO, ILL. 
Copyright 1939, Minipiz Laboratories 


| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
Contact | 
| 
| 
| 
| 
| 
! 
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35mm 
ROLLS 




















[OAD 35MM FILM FOR PROFIT! 
25 Ft. $1.50; 100 Ft. $5.00 


Plus X, Super XX, Superior 2, 3 
LARGER SINGLE ROLLS UP TO 1000 FT, 
LENS TISSUE 10c WITH FILM ORDER 
Send Money Order or Check — Ne C. 0. D. 


CAMERA MART, 70 W. 45 St, N.Y.C 











WE HAVE ONE SERVICE ONLY 
FINE ENLARGEMENTS 





From same 


On Standard Double-Weight Matt Paper 
or different 


11 x 14—2 for $4 00 
— negatives 


8 x 10—4 for 
5 x 7—6 for 

negative measured for proper exposure. 
Please remit with order to save C.0.D. Charges 


Each 
FOTO ENLARGING ARTS 
Box 7, Station Y, Brooklyn, N. Y. 








WE BUY?! 

Used Cameras and Equipment 
Still or Movie 
Highest Prices Paid 
KLEIN & GOODMAN 
Cameras and Everything Photographie 
18 S. 10th St. Philadelphia 


















ROLL DEVELOPED 


BRILLIANT 
ENLARGMENTS 


2 TO 6 TIMES LARGER 

FROM 8 EX. FILMS 116 OR SMALLER 
DECKLE EDGE - — KLE EDGE -FADE PROOF 

IZ EX. ROLLS 35-16 EX. 50.36 EX. $1.00 

REPRINT ENLARGMENTS 3c EACH 

Mail Your Films TODAY to 
ALDEN PHOTOS 

94-2 Astor Sta., Boston, “> 
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-—SERVING THE WEST — 


Soe om FINE GRAIN Developing 
Enle ope —Sl4"x41”" enlargements by new 
niarged ELECTRIC EYE CONTROL. Gives 
18 expesures brilliant, beautiful pictures from 


our negatives! 


end fe FREE mailing bag and 


BEST "PH OTO SERVICE 


Ox 

Metropolitan Station, Los Anges 
ANY 6 or ROLL FIL 
PRINTED AND DEVELOPED, abe. 


6Sc ; 


36 exposures 


$1.00 
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TIC 
FINE 


39 MM FILM rin 


DEVELOPED, VAPORATED 
AND ENLARGED 


| 
J 


MINILABS 

STILL FIRST IN 35 MM 

FINE GRAIN 

FILM PROCESSING, DIRECT BY MAIL 


$400 







36 exposure roll of film pro- 


cessed & enlarged to 3x4 inches 


















t 8 exposure rolls enlarged to 
ler approximately twice negative 25 
ity size for only . C 
ion 
Ask for Free Booklet Magazine, “Pictures.” 
per, 
_ MINILABS 
Inc. 
: Box 485 
n St. ENGLEWOOD, NEW JERSEY 
07 
-_— 
This New Springback Doubles 
the Value of Your CM Camera 
? : Lets yon use double qt film hold- 
rs or mpac adap rs, a i PR - 
harge ular ‘‘news’’ cameras, “ond olin 
olls— nates the separate focusing panel 
an 25 gg etnies + pat naa 
1 rigina single OIC 
print. and double film holder “slides “un: 
: der ooded. spring attached focus- 
: Eye. ing panel. Made in a atnaes 
ateed. ae 21 axa ‘4 Moy Cas A cameras 
nd d 9x12 cm. cam- 
jE RV- Send - ohmge $ 5 eras. All metal, except "ground 
Send 75 glass and cloth hood flaps. 
= FITTED TO YOUR CAMER 
- oe PAIO A 
° ‘ focusing scale reset to giste th al 
DES | Bf iietscalesendsingle oi isci"Xinerican double holders and ifn 
rac dapters. Sp z s § ick 
. ae tlder that fits O K peck seant rs. Soring ack fee th 
olders to fit Standard fit is for 644x9 r ne 
ackeand"'Press” using single ders 3” wide and 9x12 em 
24% 2 3% and 34€ cameras using single holders 3 15/1 wid 
niy; $3.00 each; 3 for h edges, w i ir Ar 





*rices in- 


tpaid, 
Fed Tax, ext 


deral 





LEONARD 'WESTPHALEN, Dept. 1, 506 W. State, CHICAGO 10, iLL. 


GORGEOUS MODELS! 


Hollywood’s Most Beautiful Models \ eats ia 


Color for Art Study 
3 for 54% 








2x2 Natural Color Art Figure Slides! 





All New! No Two Alike! Sparkling 
Color! Indoor and Qutdoor Shots, 7 ter $2.00 
8imm Art Figure Negatives! Fine 
Grain! Guaranteed to Make Salon 10 for $440 
Quality Enlargements! All Different! 25 for $2.00 
35mm Art Figure Transparencies for 


15 for 51% 


aper Projection! Critical De a All Dif- 
— ferent! Supplied Unmoun 55 for $3.00 
~l Art Figure Pest Cards! 10.4 for $1.00. 25 ter $2.00 


8 CINEMA ARTISTS STUDIOS 


Box 328-8 HOLLYWOOD 2, CALIF, 














Preserve and File Your Negatives in Transparent 


GLASSINE NEGONTAINERS—S$S1'Buys: 


‘—234x3, 234x354, 234x4%q, 2x3, —, 2x4. 2x44. 
00—3x434. @ 300—2x8, 334x5'%, 1'/2x6, 1'/2x7, 2x6, 2x7. 
0—3x5, 3x52 234x6, 354x4'/2 Bane 254x54 
U0—234x8, 41/43 + 200—4 54x53, 2x9, 2x10, tex. 
‘00—1 | 2x18, 8 2x10. @ 150—5% x73 4, 254xli, tYext2. 


LARGE HARDWOOD FILING CABINET—Si 50 


cludes 100 Negontainers. 26 indexes! Set-in, dustproot 
ver; large capacity! Your choice, an above sizes! 
Photographers yemigese fi. Re 28cj- %00 for $1.00. 
All orders Money Back! 


ANDREW E. LUTZ P: 0. ‘Box 5 ° Syracuse 1, N.Y: 



















nating new occupation quickly 
tarned by average man or woman, Wor 
pare time. Easy to understand meth- 
8 out natural, life-like colors.Many earn 
while learning. No canvassing. 
Free Book tells how to make good « 
money doing this delightful home 
work for studios, stores, individ- 
uals and en ie  eaaind dor 

































































Na copy. ob 
a NATIONAL ART SCHOOL 
Michigan Ave.. Dept. 2268, Chicago § 

































































The real thing for mountin 
g Snapsh 
Stamps, etc. No paste needed. = . 
easy to use for mounting prints tight or 
loose. Sold at photo supply and album 
counters or send 10¢ today for I i 
of 100 and free samples. me S 
EngelArt Corners Co.,Chicazo, ili. 
Address Dept. 30-@ - 4717 North Clark St 
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CIGAR INSTITUTE OF AMERICA, INC., 185 
Madison Ave., New York 16, N. Y., is hold- 
ing four news photo competitions. Pictures 
in which cigars play a newsworthy part, 
taken in the regular course of a professional 
photographer's duties, are eligible when ac- 


companied by evidence of publication. 8x10 
glossy prints are preferred. Press pho- 
tographers now in the armed forces may 


submit entries if granted permission by pub- 
lic relations authorities of their service. 
First prize is $50, second prize $25, and ten 


other awards, in each contest, plus dupli- 
cate and special prizes. A $100 War Bond 
will be given for the picture selected as the 


best among the four first honor winners at 
the end of the year. The first competition 
ended March 31, but the other three are still 
open. The closing dates on these three are 
as follows: second, June 30; third, October 
31; fourth, December 31 


THE WOLLENSAK OPTICAL COMPANY, Roches- 
ter, New York, is interested in photographs 
taken with or enlarged with a Wollensak 
lens, which are suitable for advertising pur- 
poses. The pictures should be sent to Ed 
Wolff & Associates, 428 Taylor Bldg., Roch- 
ester 4, N. Y. Biographical details of pho- 
tographic achievements, awards, salon ex- 
hibits, club memberships, and technical data 
concerning the making of the prints should 


be included. Payment will be made for all 
pictures accepted. Photos will be used in 
full-page ads in national photographic mag- 
azines. Exclusive rights are not desired 
THE MASSACHUSETTS S.P.C.A., 180 Long- 
wood Ave., Boston 15, Mass., announces its 
annual photographic contest for clear, out- 
standing photographs of wild or domestic 
animals and birds suitable for publication 
in Our Dumb Animals, the official publica- 
tion of the Society. All contestants should 
strive for pictures that tell a story—pic- 
tures, for instance, of wild life feeding or 
building homes, or of domestic animals in 
surroundings showing care and thoughtful- 
ness for their comfort. The prizes offered 
are: $25, first prize; $15, second prize; 
$5, third prize; and 20 additional prizes, 
10 at $3 and 10 at $2. The ciosing date is 
June 30, 1944. 

Dr. Victor C. SMITH, 2300 Nicollet Ave., 
Minneapolis 4, Minn., is interested in pvbur- 
chasing photographs suitable for use in a 


ninth grade general science textbook. For 
ideas for subjects refer to a modern text- 
book in that field. Originality, human in- 
terest, and scientific value are important. 
Payment of $2.00 to $5.00 per picture will 
be made on acceptance. Glossies 4x5 or 
larger, and non-exclusive rights are wanted 
Mack Trucks Inc., Empire State Bldg 
New York 1, N. Y., is interested in purchas- 
ing photographs showing Mack busses in 
action Particularly desirable are photos 
showing crowds of people entering busses 
on street corners, terminals, and at other 
busy locations. If more than one bus ap- 
pears in the picture, the most prominent 
one should be recognizable as a Mack 
Prints should be clear and sharp, and pref- 
erably 8x10 in size. Payment of $5.00 will 
be made for each photograph accepted by 
the Advertising Department of Mack Trucks 
Inc. 

UNITED SEAMEN’'S SERVICE, 39 Broadway, 
New York 6, N. Y., announces a published 
news photo contest for merchant marine 
subjects, for which $870 in war bonds and 
stamps will be awarded 22 winners in three 
divisions. The contest is open to all pho- 
tographers, including free-lance. Photo- 
graphs must be accompanied by evidence of 
publication. The contest closes September 
15 and prize winners will be announced 
about a month later. A grand prize of $150 
is offered for the best photograph. Address 
entries to the Merchant Marine News Pho- 


tographer Contest at the Service headquar- 
ters 

NATIONAL FATHER’S DAY COMMITTEE, 9 East 
41st St., New York, N. Y., wants photos of 
Father’s Day events. A $: 50 war bond will 
be awarded the winner; no entries will be 
returned; all become property of the com- 
mittee No entry blank is required, and 
contestants are permitted to enter as many 
prints as they desire. For further details, 


see 


announcement on page 108. 
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ur production is keyed to fill the re- 

quirements of our Government, and of 

others on orders with priority certifi- 
cates. ““GOERZ AMERICAN" Lenses for 
civilian use will again be available after 
Victory. 
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. P, GOERZ AMERICAN OPTICAL CO. 


Office and Factory 


317 East 34th Street New York 16, N. Y. 
b. 2.2.2. 2.2.0.9. St t. 2.2.8.2. 8&.Rfiende 


Cameras, Lenses, Projectors, Meters, and 
other photographic equipment. Tell us 
what you want to sell and price you want. 


FOR SALE 


10x15 cm. Zeiss Tropical F. P. cam- 
era, 6%” £:4.5 €.7.2., 3. FPA 
© DOIGOTS «0060 ee eve . 
§xl2 F. P. camera, f:6 Berthiot 
I Busch Pressman, new, f 
Aristostigmat in comp’d 
Bolex H-16, no lenses, new in carton 
Leica G, f:2 Summar, E.R. Case, 
E.N.; f:3.5 Elmar 5 em. and Nooky 
attachment, new; angle finder; 3 
filters; lens hood; Leitz leather 
cor npartment case for camera, 
lenses, ace, .. ‘ : — 389.00 
Leica Il, ‘chrome, f:3.5 Elmar, E.R 
case, 3 Leitz copy lenses, filter 
angle finder ata : 
Other Leica, Contax, cameras, 
on hand 


WE TAKE TRADES 


6—S mm. 200’ metal reel 
combination 
6—16 mm. 400 
combination 
35 mm Kodachrome 
828 Kodachrome ...... en 
and 16 mm, Black & 

Kodachrome on hand 
Photographie paper, flash and flood 
on hand. Get our partial listing 
Special Sale: 8 mm. and 16 mm. Features 
for Home Movie Showing: All Castle, Of- 

ficial, Nu-Art, Pictoreel features: 
8 mm, 180” teg 2.0 





ince See 
lens 26.00 
:b.8 

89.50 
200.00 


210.00 


lenses, ace 


and can 


metal reel ‘al d can 


Ss mn 


bulbs 


Price: $5.50 

Sale Price: 
Reg. Price: $8.75. 
Sale Price 


$ 4.29 
6.89 
13.69 


16 mm. 360” 


360” Sound 

Price: $17.50......Sale 
Send for Circulars 

Please include postage when ordering. 


THE CAMERA PLACE, INC. 


Ls PHOTOGRAPHIC SUPPLIES 
101 West Sist St. New York, 19, New York J 


16 mm. 
teg. 


Price: 














RATES: 
30c per word 


Wy 


Minimum 
1? words 


* 
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CAMERAS AND EQUIPMENT 
TO SELL 


SUPER Ikonta B, f 3.5 Zeiss Tessar. 
Case, Shade and Cable Release, $125.00. 
bright, 672 S. 17th St., Newark 3, N. J. 
8x10 LEATHERETTE frames $25.00 Hundred. 
Send 35¢c for sample. Army Studio, 921 Wash- 
ington Ave., Miami Beach, Fla 
AUTOMATIC Rolleiflex (Latest) DeLuxe Case, 
Three Filters, Sunshade, Iris Blende, Proxars 1 
and 2, Rolleipars 1 and 2, Rolleikin 35 mm back, 
cable release, lens cap, Kalart Master Automatic 
Hinson Camera Bag All in individual 





Eveready 
A. Al- 


Flash, 
leather cases or original cartons in new condition. 
Best cash offer or trade for ‘4x5’? Speed Graphic 
and accessories Walter Bandelow, 138 E. 233rd 
St., Euclid 19, Ohio 

35 mm PERFEX f 2.8. Write for details. Wil- 
liam Blaine, Hq. Co., 61st Signal Bn., Camp 
Shelby 

NATIONAL Graflex 
li. Brauer, 927 N.E 
L ~— E 
kK arlson, 


Tessar 3.5, excellent, $80.00. 
Multnomah, Portland, Ore. 
Novex, 35 mm new projector, $40.00. C. 
Ashland, Wis. _ 
EKNLARGERS suild your own Kit of parts, 
$6.00 Free particulars Crescent Engineering, 
Box 251-A, South Pasadena, Calif 
o°x7” PRESS Graflex 4.5 Tessar F.P. perfect, 
$138.00 3%-4% Model C. Graflex R.B.-F.P., 
$115.00. Crosson, 3465 Wager, Detroit 6, Mich. 
AUTOMATIC Rolleiflex, used little, case, film 
Want Leica, Contax De Costa, 39 Pearl St., 
Falb River, Mas 
MIROFLEX 9x12 cm f 4.5 C.Z. Tessar focal plane 
shutter 1/2000 f.p.a. holders, filter, shade, metal 
tripod & case, $110.00 complete. Dill, 116 Wash- 
ington Ave Upper Darby, Pa. 
ARGUS C-2 case Acc., Argus home 
jector, as new, best offer 
lark Ave., Morg antown, W. Va 
WELTA Perle 2%x2% f 2.9 Meyer Trioplan, 
Compur rapid, Haynes enlarging meter; best of- 
fer John Donovan, 8&7 E. Nevada, Detroit 3, 
Mich. 
KASTMAN i hay ion Enlarger, 2144x344, Eastman 
f 4.5 lens. sed short time only, $93.00 F.O.B. 
Louisville Mrs Eldon Dynes, 1111 Everett Ave., 
Louisville 4, Ky 
B.&J. PRESS, 3 holders, $60.00; Korelle 1, 3.5 
case, acc., $92.50; all perfect; will trade. Gib- 
son, 413 Opera House, Terre Haute, Ind 
RETINA II, f 3.5 Ektar, like new. Eveready 
case, delaying attachment Guttmann, 687 Ghol- 
son, Cincinnati, Ohio 
NATIONAL Graflex Telephoto f 6.3 Bausch Lomb 
lens. Good as new, $44.07 Carl Griffin, 2545 
Ford Ave., Apt. 1A, Detroit 6, Mich 
ARGUS f 4.5 with case and filter. R. Hale, 2021 
tay Drive, Miami Beach 41 
ROLLEIFLEX Standard with Case, Filters, 
& Abbey Flashgun, $125.00, or will 
Leica “Augie,”’ 2012 Winona St., San 
(1), Tex 
2% WIRGEN Reflex, f 3.5, Compur Shutter, Sun- 
shade, filters, $50.00 Hirtz, 3017 Edgehill, Los 
Angeles 16, Calif 
WILL sell or exchange for Leica or Contax, new 
model Super Ikonta B, practically new, with com- 
plete outfit Zeiss accessoric including Protar 
and Proxar lenses, contameter, color adapter, 
prismatic and Albada Finders, filters, sunshade. 
Some cash if warranted on exchange Lieut 
Raymond 8S Hotchkiss, USN, 3911 Cleveland 
Ave., San Diego, Calif 
MINIATURE Speed Graphic, latest Ektar f 4.5, 
pressfocus supermatic, complete outfit, also Wat- 
son 24%44x3%, Tessar f 4.5 Riniset Compur, cash or 
trade, Automatic Rolleiflex Ikoflex Ill as. © 
Kay 1367 Greenleaf, Chicago 26, Il 
f 2.8 PERFEX 55 & accessorie $85. 00—Key- 
stone K-38 8 mm, color filn a sories, $50.00 
\ D. Howe, Brady, Texa 
SUPER Ikonta B. Latest Mod ise. Koda 
Adapter G-1 Filter ll Like New L. 
E. Huggins, 3301 2ist Street subbock, Texas 
ixS NEW Speed Gi ic, 7 Ektra lens 
lart tinder, Mende . mer ‘ 
f 4.5 Lock lens, 8 t ders, filters, bulbs, 
tripod, 4x5 Solar ) larg f 4.5 
developing tank 5, zee Johnson, 
City, Pa 


viewer pro- 
Parker Dorsey, 63 W. 


Shade 
trade on 
Antonio 


chrome 


Grove 


ARGUS Speed Printer, tromatic, Excellent 
Condition Best Offer P r ‘feiffer, 1214 S. 
5ilst St., Philadelphia ms 

CONTAX II Sonnar 1 Hood 
like new, $310.00. A Portnoy, 455 L 


] inwood St., 
Brooklyn, N. Y¥ 


, I ilters, 





O.P.A. NOTICE Regarding Used 

Cameras and Equipment 
Price Regulation 516 effective April 6, 1944, 
covers ALL sellers, sets ‘‘dollar'’ ceiling prices 
on 315 largest selling items and formula prices 
for all others, requires guarantee on Class | 
sales. Dealers and individuals, consult local 
O.P.A. office or board for tagging and other 
details. 











SOLAR 4x5 Enl., Woll. f 4.5 3%” lens, 24 gal. 
stoneware tank, Kodak W ache r—14” drum, Albert 
Easel,—Zeiss Filmpack Adapter, holders, 
all 9x12 cm. Write. Just Rite, 222 
St., Brooklyn, N. Y. - iene _ 
3%x4% SPEED “Graphic. — Extras. First $95.00. 
Grafiex Focal Plane Synchronizer, $10.00. Harry 
Malwitz, Sheboygan, Wis. 4 e 
SCHNEIDER Angulon, 6.8, 120 mm, in Compur 
D. A. Latest, new condition. Bids under $80.00 
not considered Mercer, 1318 Powderhorn Ter- 
race, Minneapolis, Minn 2 
BANTAM Special f 2, $115.00, or Trade for Re- 
tina, Weltini. Melillo, 66 Steuben, E. Orange, N. J. 
44x44 ANNIVERSARY Graphic outfit like new; 
6” f 4.5 Tessar rimset Compur, Meyer R.F., Sol 
Flextocus gun, 7 holders; 3142” f 6.8 Goerz Dagor 
Compur 1/300 for wide angle; 12” f 6 Dallmeyer 
telephoto, 3 shades, 5 filters, cost $380.00; will 
take Weston Master, Kodak 8 mm magazine movie 
or 7” fast lens in part trade. R. F. Miller, 1883 
Langerdale Blvd., South Euclid, Ohio 
BELLOWS for all types Foreign or Domestic 
Cameras, Enlargers. Also built to specifications. 
New York Bellows Co., 106-P Fulton St., N 
CONTAX Telephoto Zeiss Sonnar f 2.8-180 mm. 
Chrome. As new. Rangefinder coupled. Special 
telescopic finder, case, and optical filter. Dr. H. 
E. Paul, Norwich, N 
REFLEX Korelle Il Tessar f 2.8, brand new, with 
case DeJur Exposure Meter, shade and filter. 
Best offer. Box 278, “ Popular Photography. 
ROLLEIFLEX Automatic with case, like new. 
Mrs. B. Forman, 494 Powell St., Brooklyn, New 
York 
ZEISS 6x21 Binoculars, $55 
Printer with new lens, $24. Marvel Electric Ex- 
posure Meter, new, $16 Retina 11 chrome, f 2 
Schneider, case, best offer. Sheahan, Box 8607, 
Wilkinsburg, Pa. 

4x4% ANNIV. ~ Graphic, , 6” Zeiss Tessar, D.A. 
Compur, Heiland Sol DeLuxe, double, Flex-focus 
rangefinder, etc. Best offer cash—swap. Major 
Fk. H. Smith, R.I. Arsenal, Rock Island, Illinois. 
TELEPHOTO lens, Filters, Copy Lenses, Micro- 
Adapter, Extension Tube, for National 
Graflex Hl. Prentke, 1960 E. 105th, Cleveland, 
Ohio 
TANKS, Water-tight Wooden Sinks, any size. 
MacLeod, 19 Franklin Ave., Binghamton, N. Y 
hone 2-184. 
UNIVEX—Still and 


hangers 
E. 94 


Graflex Enlarjo- 


scope 


- 


Movie Accessories. New 8 
mum cameras, lenses, etc. Try us for hard-to-get 
Univex items. Stark-Films, 537 N, Howard St., 
Baltimore 1, Md. 

STEINHEIL $%x12 f 3.5 Compur, Coupled Range 
Finder, Double Extension Bellows, Thirteen Hold- 
ers, Adapter and Tank All for $78. _ ie 
Weatherby, 115 Westmoreland Ave., Montgomery, 
Ala 

1 SHOT Color Camera, Jos-Pe 91.” focus Stein- 
heil lens f 1.5 Ll sec. to 50th shutter, 9-12 cm, 
six holders, $500.00. Guaranteed perfect condi- 
tion. A. J. Wagner, 406 E. Alcott St., Phila. 20, 
l’a 

WELLS-SMITH will buy, sell or trade 
idvertisement Chicago 3, Ill. 
2144x3! DOUBLE Extension 
BeeBee special Goerz lens; 
filmpack J. J. Wolford, 
(P’?), Maxwell Field, Ala 
ATTENTION : Due to our moving into much 
larger quarters, we have been unable to prepare 
uur usual value-listing of new and used cameras 
and equipment this month Suggest you write us 
what you want We have a huge stock of cam- 
eras to sell and trade. When in Chicago be sure 
and visit our new air-conditioned location. WOLK 
CAMERA CO., 119 S. Dearborn, Chicago 4, II. 


REDUCED RATES 
-FOR READERS 


cial readers who 


Read our 


filmpack, cutfilm 
leather case; one 


Ist Lt. A.C., AAFPFS 


cameras or € 

ake advant 

rate ny th 

15 words for $1.50. Extre words 


each. Payable in advance. 


—. 


ARGUS C-3 flash gun, case, shade and filters 
Y% Popular _ Photography, 


Best offer. Box 279, 

5x7 ZEISS Ica Juwel Less Lens, $110; 61 Ox8 
View 3 Double Holders 94%” f 6.3 Wollensak Triple 
Convertible lens and Case, $65; 4x5 Korona View 
6%” f 6.3 Kodak Anastigmat lens, $75; F&R 
Cine Action Editors for 16 mm, $11; 5x7 Grafley 
8%” f 4.5 lens, $125; 5x7 Magazine for Grafley 
$25; 5x7 Speed Grafic less lens, $75; 4x5 B&J 
Press with lenses, $90 up; Contax III f 1.5 and 
case, new, $417; Eastman Miniature Enlargers 
complete, $50. No list. State your needs. Wil] 
buy, sell or trade. Wells-Smith, 75 E. Adams 
St., Chicago 3, Illinois. 


WILL Accept best offer Zeiss “Delactis” 8 x 4 
I.F. Binocular Leather Case. F. B. Bozeman, 
38 Aberdeen Ave., Greenville, S. C. 





CAMERAS AND EQUIPMENT 
WANTED 


OMEGA or Ellwood 4x5 Enlarger with lens for 
immediate cash. State model and condition fully 
Walter Bandelow, 138 E. 233rd St., Euclid 19, 
Ohio. 

l6mm MINOX Camera in good condition. Write: 
Brenner Photo Co., 943 Pennsylvania Ave., N.W., 
Washington 4, D. C. 

WANTED: 12x20 former Banquet Camera with 
sliding lens board and swinging bellows on lens 
board. Lewis L. Brown, 1905 B St. N.E., Apt. 2 
Washington 2, D. C. 

BANTAM Special f2 Ektar in Supermatic. 4H 
Bunker, 1641 N.E. Prescott, Portland, 11, Ore. 
KODAK 35mm _ Transparency Enlarger wanted 
Richard Burgess, 1026 Gulf Rd., Elyria, Ohio 
WANT Graflex or view with lens and accessories 
No dealers. Box 264 % Popular Photography 
30cm CONTAX lens, Olympic Gun, Harness, Con- 
tameter, Filters. Oscar H. Covey, 2054 Fairburr 
Ave., W., Los Angeles 25, Calif. 
39mm ADAPTER for Recomar 18. 
E. Antietam, Hagerstown, Md 
BROMOIL ‘Transfer 
Desmé, 144 91st St., Brooklyn, N. 
WANTED: Bantam Adapter for Kodak Recomat 
33 also Weston Master Meter. Harry Elliott, 
Klamath Agency, Ore. 

WANTED: Miniature Graphic. Trade B&H 8mn 
C-3 Argus. Major C. S. Driscoll, AACS, Cit 
Biig., Asheville, N.C. 

WANTED: Will pay reasonable price for Graphi 
2%x314 Cut Film Holders. James M. FitzGerald 
61 E. Main St., Fredonia, N. Y. 
5x7 VIEW Camera with 4x5 back. 
ter Meter & Enlarger. 
Must be good. G. W. 
St., Maywood, Calif 
WANTED: F1.6 Eastman 2 inch t telephoto ~ Jens 
for sixteen mm magazine camera. H. E. Dunn 
562 Lawndale Ct., Holland, Mich. : 
CASH for 4x5 RB Graflex box. Lens not neces- 
sary. Also 4x5 Film holders, pack adapter. 0 
T. Earl, 314 E. Brainerd Rd., Chattanooga 4 
Tenn 





Dickens, 111 


Press and brushes wanted 


Weston Mas- 
State equipment & pric 
Gathers, 3824 E. 58tl 


want 8mm_ projector, Leic ‘ica Ill! 
State condition and price. Earl 
W. Fox, 10 W. Broadway, Tipp City, Ohio 9 
AUTOMATIC Rolleiflex; Ikoflex III. Give acces 
sories, condition, price, first letter. Johnny M 
Huber, 507 Colorado, Coleman, Texas. 
PRIVATE party wants to buy good 
accessories reasonable. Stan Krzak, 
St., Pawtucket, R. I 
MERCURY Accessories: f2 lens, 
tridges, enlarger, filters, ete. R. 
more, Middletown, Pa. 
CASH for Argus C-2 or 
Harry Malmedal, Cando, N. Dak 
WANTED: Good 4x5 View Camera, Holders a! 
Sclineider 9 em Angulon W.A. Lens. John He! 
weck, 125 Lafayette St., San Antonio, Tex. _ 
WANTED: Ikoflex Il or III, or Rolleiflex, or § 
per Fkonta B with Kodachrome Adapter. J. Pe! 
rings, 5320 Kedzie, Chicago, Ill 
ADAPTER Back, Bantam or 
} Richard Horn, 


TOP money: 
Summitar f2 


camera ald 
102 Camero! 


adapter cal 
Laney, 28 Syc 


similar camera. 


35mm, for Kodab 
fecomar 33 Belcrest Hotel, I 
troit, Mich. 

BUYING Surplus Photographic Merchandise 
complete stocks, also a, from individuals 
immeffiate cash paid Photo Salvage Co., 27! 
Broadway, New York, N. Y. 

WANTED—Tenax I or Super Nettel. Lt. J. Rich 
ardson, Sacramentu St., San Francise 
Calif. 

4x5 SPEED Graphic, 
Willis, 


36063 


also magazine backs Path 
4711 lith Ave., N.E., Seattle 5, Was! 
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CLASSIFIED—Cont'd 


PHOTO SUPPLIES 


MADE to order. Complete Direct Positive 114” 
Camera, Lens and Portable Booth 8x6x3 Heavy 
lumber, $375.00. Eastman D.P.P. Cut film prices 
quoted Box 45, Sta. A, Brooklyn, N ‘ 


een ha dtich ate). 


CORRESPONDENCE Courses and self-instruction 
books, slightly used Sold Rented Exchanged 
All subjects Satisfaction guaranteed Cash paid 
for used courses Complete information and 92 
page illustrated bargain catalog FREE Write 
Nelson Company, Dept. 2-30, Chicago 4 

MAKE your own photographic match packs In- 
structions $1.00 jebe Studio, Route 4, Lititz, 
Penna 














MAKE money in photography Learn quickly at 
bome. Easy plan. Previous experience unneces 
sary. Common school education sufficient. Book- 
let and requirements free American School of 
Photography, 1315 Michigan, Dept. 2252, Chi 
cago 5 

OIL coloring  photogr: uiphs a fascinating hobby or 
profitable business. Learn at home. Easy simpli- 
fied method Previous experience unnecessary 
Send for free information and requirements. Na- 
tional Art School, 1315 Michigan, Dept. 2252 
Chicago 5 

MAKE money with your camera Booklet de 
cribing 126 other money making plans, free 
National Pub., 201-G Second Ave., New York 3 


MISCELLANEOUS 


PRETTY Girl Art Photographs, Books. Write for 
Free Illustrated Catalog Cavalier, 5448 Stanton 
Pittsburgh 6, Pa 
WANTED Photographic Color work Studio 
print preferred Write—Elizabeth Stuhlreiter 
Box 383, Libby, Montana 

STATUETTE in color 


negative 








rig trade for 8& or 

edgraph ype Duplicator 

Popular Photography 
PHOTOSTAMP came r sale Produce 
postage-stamp ed photographs one exposut 
FOTOSTAMP CO 317 ES : ew 
Cit 
WANTED 
U.S nd reigi rood pri ane ompt pa 
nt 4 liggin, , Crook, Nebraska 
FLASH picture are isy and sure with a Morg 
Flashguide, only 2 postpaid Morgan ( 
Shop, 6262 Sunset, Hollywood, California 
ADVANCED Amateur Attention! Improve your 
technique and get more fun out of your hobby 
Read American Photography every month, the 
magazine for both technicians and _ pictorialists 
Send today for a sample copy and a sample of our 
40-page book catalog, enclosing ten cents for post 
age. Camera House, 122-153 Newbury St.. Boston, 
Ma ichusetts 


THE Photographic Series of the Little Technical 
Library will guide you through every phase of pho- 
tography Each of the 30 pocket-size text books is 
complete in itself, authoritative, profusely illus 
trated, authored by noted photographers. On sale 
at all leading camera, department and book stores 
See your dealer for complete list of titles 





NOTICE! 

In replying to Box Numbers, be sure 
to address letters to 
POPULAR PHOTOGRAPHY 
540 N. Michigan Ave. Chicago 11, Ill. 


‘Note This does not appy to Hox numbers wher 
City and State are showa. 








DE LUXE ENLARGEMERTS 


Made of Finest Double pp nage Matt Paper 
4x 6 15c;6 for 75« Add 50 
Sx 7 25c:;5 for $1.00 tive 
8x10 45c;3 for $1.20 r ou r 
11x14,$1.00;3for$2.50 price st i « 
t R E E » 1 Special Enlargement wi 
Border Over ll size x 

oo « Send your t « 

d remit with orde tk $ « O0.D 


HELIO PHOTO STUDIO 


P. 0. Box No. 521, Church Street Annex, Dept. P 
a Cae Fe G, 
THE HOUSE OF FINE ENLARGEMENTS 











Popular PHOTOGRAPHY 


Camera Clubs 
(Continued from page 66) 


jury, incidentally, was composed of Cecil 
Atwater, A.R.P.S., H. W. Wagner, A.P.S.A., 
ind S. Alton Ralph, A.R.P.S., each of whom 
has a distinguished salon record of his own. 
The list of exhibitors includes a great num- 
ber of the country’s best-known photogra- 
phers. All of the foregoing details, com- 
bined with the so-called wartime restrictions 
on our hobby, add up to a really remarkable 
achievement on the part of the Whitinsville 
folks. President of the Massachusetts group 
is Hans Theiler, and Carl J. Dupree is sec- 
retary. 


We Hear... 


“| BAt the Eleventh Annual Canadian Sa- 
lon of Photography, hung recently in the 
Hamilton (Ont.) Art Gallery, was a real 
success It was held this year under the 
auspices of the Hamilton Camera Club, to 
which organization credit is due for having 
managed a good show. 

Rome Riebeth, editor of the Minneapolis 
Cine Club’s “Clubber,” has an interesting 
feature in his paper It’s a breezy roundup 
of personal news items about members of 
the club, and it starts out with the sen- 
tence “NoW, as we peer through the view- 
finder we see:” Ne xt comes a series of 
views” through the “long-focus lens,’’ in 
which readers are given verbal glimpses of 
those clubbers who are in distant parts of 
this country or overseas Then Riebeth 
editorially slips on his “wide-angle lens” 
and brings into sharp (and we do mean 
sharp!) focus the local gang. It makes in- 
teresting reading, and certainly covers a lot 
of territory. 

Newly elected secretary of the Alameda 
Photographic Society is Pauline Ray, whose 
mailing address is 2530 rie Ave., Ala- 
meda Calif Walter H ‘lark is the new 
president 

Neat touch by the Lafayette Radio Co. 
in Atlanta, Ga is the provision of a “‘shop- 
talk’’ room in the store Here any and all 
Atlanta camera fans may gather and grouse 
te heir hearts’ content There’s exhibition 
space for the hanging of print shows, and 
Lafayette led off with a one-man exhibit 
by the indefatigable Charles Martz, the Mis- 
souri sage and photoengraver It’s the old, 
familiar cracker-barrel and hot-stove league 

rought up to date ind we'll bet the 

alread has endeared itself to its cli- 

through this gesture 

Lens-Lease Camera Club mentioned 
here in the February issue is going to town 
Cpl. Albert Wexler of the U. S. Army Sig- 
nal Corp the club correspondent and man- 

)f-all-work, is getting out a bi-monthly news 
sheet for | outfit The corporal, inci- 
dentally, can be reached at the _following 
addre Signal Battalion, APO 305, U. S 
Arm\s As this is written he’s une idoubtedls 
omewhere in England, but by the time you 
read these words his whereabouts may have 
changed to spot on the other side of a 
narrow bod of wate! (Old gaffers will 
recall the body of water as having once 
been churned to froth by a gal named Get 
trude Ederle.) 

Uy ial and interesting was the 11th An- 
nual Report of the Wadras Amateur Photo- 
raphic Society, which booklet reached us 

mm far-off India just recently Minutes of 

meetings held by this group make you 
ze just how similar photographers are 

hkl over Even the advertisements 
much the same as ours do 

\nd while we're in India (editorially 

eaking), we must mention the impressive 
catalog sent out by the Photographi« So- 
iety of India to cover the Third All-India 
Iexhibition of Photography The brochure 
s ill trated copiously with reproductions 

Winning prints ind even as reproduc- 

ns of the originals the pictures look to 

doctbedts top-grade \ silent commen- 
tary on our nation’s part in this war is 

forded by one of the pictures, which is a 
well low-key portrait of a young American 
Air Forces officer The latter probably 
‘ dreamed of seeing India—and here's 

ire winning honors for a capable 
imera fan Only goes to show 

*hilade phia 8-16 Movie Club's ubiq- 

lumberg has reached China, 

we mentioned Milt’s letters 

»-mates in a previous issue the 

got back to him—he was in India at 

time ind now he’s learned a littl 

ind is a corporal He asks howinell 

ibility to count to 100 in Chinese dialect 

ing to help him with his photography 

he gets home Never can tell, Cor- 

might be just the thing for timing 
elopment! 

Sponsored by the 


Seattle (Wash.) Photo- 

aphic Society, the 1944 Seattle Interna- 
tional Exhibition of Photography has been 
hung in that city’s beautiful modern Art 
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Museum, and included some very fine pic- 
tures. This show is coming to be one of 
the outstanding ventures of its kind any- 
where, and gets a big play from the salon 
elite. The sensible and thorough way in 
which the Seattle club works has proven its 
value. If you ever get out that way pay 
the folks a visit—headquarters are at 905 
East Pine St., Seattle, Wash. 

The Metropolitan Motion Picture Club, 
Inc., of New York City, really put on an 
outstanding show one night recently when 
it presented to the public six films which 
took honors in last year’s “Ten Best” Con- 
test held by the A.C.L. On this occasion 
the Hiram Perey Maxim Award was be- 
stowed on Mrs. Erma Niedermeyer of Mil- 
waukee, who turned out one of the films 
shown. The program took place at the 
Hunter Playhouse, 68th St. and Park Ave- 
nue 

Well, that’s about all we have on the 
docket for this session. One suggestion 
Show your interest in photography by send- 
ing out a whole lot more V-Mail letters than 
you have been You can cover a lot more 
territory this way, and those little epistles 
on film save untold amounts of valuable 
cargo space on the planes and ships which 
carry them. Most important, of course, is 
the fact that the men and women overseas 
want to hear from you. Isn’t that enough, 
right there? 


FATHER'S DAY CONTEST 


Father's Day, 1944, affords you an oppor- 
tunity to earn a $50 War Bond, the Na- 
tional Father’s Day Committee, 9 East 
41st Street, New York, N. Y., announces. 

That organization is interested in se- 
curing first class photos of Father’s Day 
events for its records of how the United 
States is celebrating the June 18th occa- 
sion this year. The award is for the best 
picture submitted showing a Father's 
Day clambake, picnic, luncheon club af- 
fair, school celebration, radio show, bond 
drive, baseball game, parade, religious 
celebration or other community celebra- 
tion. 

No entries will be returned; all will 
become property of the Committee. 

The contest is an easy one to enter. 
No entry blank is required. There are 
no stipulations about the size of the 
print submitted. Anyone may enter as 
many prints as he wishes. Simply write 
on the back of the print or on an at- 
tached sheet of paper the nature of the 
celebration recorded; don’t forget to en- 
close your name and address and send 
it to: 

Father’s Day Photo Contest 

National Father’s Day Committee 

9 East 41st Street, New York, N. Y. 

Entries must be received by midnight, 
July 1, 1944. Decision of the judges is 
final. In case of ties, duplicate prizes 
will be awarded. 

For other contests, see page 105. 


FAST, SUPERPANEX MOVIE FILM 
READY FOR CAMERA USE 


TOP QUALITY — LESS COST 
FINE GRAIN PANCHROMATIC 
PROCESSING FREE 


Shoot movies to your heart's content — Superpanexs 

cuts cost rene to a new low. , 2s top 

f panchro- 

matic colo « ~d ei y > +cam- 

era TOK ng ht > > 1 2 24. Order 
r quality guaranteed. 

100 Ft. 16mm 25 Ft. 8/8 mm {30 Ft. Sgi. 8 mm 


$459 | $05 | $429 
WRITE FOR COMPLETE PRICE LIST 
SUPERIOR BULK FILM CO. 


“HOME PROCESSING HEADQUARTERS” 
188 W. Randolph St. — PP7 — Chicago (1), Illinois 
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COMPANY PAGE NO. COMPANY PAGE NO. 
Rig IIE sine x cicwcviceswnnseewve 98 Be Ge Fe as ok sc vines co ccvcceans 103 
Advertising Displays, Inc...............- 85 Heinz Fine Photography...............- 99 
Albert Specialty Company..............- 91 | Fe eee ee 108 
ona on tie vicvnee td aeeeememe 104 Henry Leonard & Whnsiod, ine rae be maeee 66 
Amateur Foto Graphic Service........... 98 Henry Herbert,Inc...... .............4.- 95 
Amberg File & Index Company.......... 109 Hollywood Film Enterprise, Inc......... 74 
American Amateur Photographer........102 Hollywood Movie Supply................ 76 
American Bolex Company............... 78 Hollywood Negative Service............-. 99 
American Masterpieces................. 87 Hollywood Sound Institute.............. 79 
American School of Photography..... ..109 Hub Mail Film Service.................. 90 
American Studios............ —a r 
tas Gedatiien......... 10 Ilex Optical Company..................- 18 
rae me : a acai Second Cover Kalart Company, Inc., The............80, 83 
rden Boo . «. .b.b'0eua's seas see 86 ON ene ee 79 
| a ee 65 re nr 104 
Aremac Camera Company. .......... 81, 97 : ™ 
Argonaut Photo Laboratories............. 96 Levine, George, & Sons Company....... po 
Argus International Industries, Inc...... 7 Lotock Cameras, Inc................---. oes 
hot Gite Gedeate......<......c.csosee 90 Se I «5. 0s :eceahe wonee dae este 105 
McMorrow & Berman..............+-++5 79 
Bass Camera Compeny.. eSarahile aa areas 101 Mail-Bag Film Service................ 85, 94 
Bausch & Lomb Optical Gece Sicaterat ae 75 Deewana, Camm G., TAG. in. oc cc cccnecess 99 
Beacon Cameras. . Bani hnn Sue Rae 14 Medo Photo Supply Corporation......... 96 
eee ere ree 53 Mimosa American Corporation.......... 90 
~n na oe pry errr 104 Miniature Film Supply Company........103 
eta oto Laboratories................. 109 Minilabs, Inc. 5h dial cla «ae Saito ecb 
CUE Nas sg ss 58... ca sine e< vewewers 94 Minipix Laboratories..................-- 104 
Boston Camera Exchange............... 88 Moen Photo Service................e.ee2: 79 
Burke & James, Inc......................110 Montgomery Ward & Company.......... 98 
NE I od oie bins oda oe se Ceeee es 96 
ee re era 90 
Cacssua eek. Sn ae 104 National Art Gohool.........ccccccccesss 105 
Camera Place. Inc. The 105 Nega-File Company, The................ 100 
Cameratech Research Corporation.. . 95 Nelson Company...........---.-+++++++- pe 
Campus Camera Shop 90, 102 New York Camera Exchange............. 92 
Capitol Camere Exchange............ 98, 102 New York Institute of Photography...... 13 
Capitol Photo Laboratories.............. 88 Official Films, Inc...................eee- 8 
peso pr ma see ceccccees . Olden Camera & Lens Company......... 94 
entral Camera Company............... 
Cinema Artists Studios lisa an raalahete oe Pacific Coast Film Company............. 868 
Ciro, Incorporated... .............ccees. 92 I a ear are ey oe 76 
Cohen’s Exchange, Abe, Inc....’......... 96 Peerless Camera Stores..............00++5 12 
Color Prints, Ine.. Nadi eee 102 Penn Camera Exchange................. 6 
Conway Camera Company.............. 85 Photo Lens Company, The.............. 88 
Craftemen’s Guild... ... .. ..occ cn ccocce 94 Photo Research Corporation............. 91 
ge er 90 
Defender Photo Supply Company........ 3 ie NR... . . .csovucdscesceccas 94 
Dedur Amsco Corporation... ..... 00.000 93 Revere Camera Company..............+. 15 
PIII Sinn ial cfar eran ahiati cnr aia ste ey ease 98 Roehrig-Bielenberg Company........... 89 
Eastman Kodak Company 17, Back Cover Save Money Films... .. . 90 
Edmund Salvage Company _..... 96 School of Modern Sesmemede. The.. .68, 69 
Edwal Laboratories..... Pe nee ae 103 Shull, D. Paul.......-0 0.6... seen 101 
aes. ee ee eae 102 Sommers Camera Exchange............. 96 
Rivals Met Couriden:.....<... cs. ee 105 Spiratone Fine Grain Laboratories....... 98 
Ethyl Canodation. <. ©... <coeesccvactecs. 100 Standard Fine Grain Services............ 87 
Excel Movie Products.................... 77 Studio 35.............----- +s seeeees 66 
Exhibitors Film Exchange............... 16 Superior Bulk Film Company........88, 108 
Sultan's Photo Studios.................. 102 
Taichita CGamens & Dated Gar Swain-Nelson Laboratories.............. 99 
poration. 67 Technifinish Laboratory..............+.+- 88 
Federal Sianeiastustag & Engineering ee ere 102 
Corporation.... a rere 94 
Feldco Bookcraft a ae 93 True-Art Reproductions...............+. 92 
Folmer Graflex Corporation, The........ 63 : 
Foto Enlarging Arts. tek Sas 104 United Camera Exchange..............--- 92 
ey aes eee 74 Universal Camera Corporation........... 70 
Universal Photo Service................ 102 
G-M Laboratories, Inc................04 92 Poy INS fies sve e sane enh netes = 
Ganz Company, A. J.................000. 98 Weston Electric Instrument Corporation. 87 
General Electric Company 4 ; 9 Westphalen, Leonard.......... 9 6 sas ats 
Gevaert Company of American, Inc 101 ee ee errr 11 
Goerz American Optical Company, C. P...105 Wolk Camera Company.. pate aaa.3, o ae 78 
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While every precaution is taken to insure accuracy, we can- 
not guarantee against the possibility of an occasional change 
or omission in the preparation of this index. 
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y NEW 


EDITION 


DRAMATIZE YOUR TREASURED SNAPSHOTS 


The smoothly woven binding, gayly colored, ar 
a country air to a sophisticated album. Black 
per mounts, pinatte binding rings. 5x7” size, $1. 78: 
8x10”, $2.50; 11x14”, $3.50. 

A Fine Gift for a Friend or Yourself 


At stores or direct prepaid on money-back trial. 
Free Catalog of Amfiles for Reels, Slides, etc. 


AMBERG FILE & INDEX CO. ZS§S7.2uers, Bye: 


Kankakee, ItMinois 


MM/ DEVELOPED 
FILM “Magic Lye'Timed [ 
VAPORATED 
ENLARGED- 


We feature PRE-WAR priced, 3 a 
ity and service! All rolls », 
Eye’’ Timed, Vaporated, an xa / r 
enlargements on Deckled-edge Ve- 
lox paper at these low rices: 
35mm 36 exp. $1.00. 1 exp. 
















828, ’ 
etc. 25¢; reprints 3x4, each 3c, 
24-hour service. No delay. Not 
too fast. Not too slow, but_just 
right for superb quality. Order 
now or write for details. 


WE HAVE FILM! : 


Guaranteed fresh. 

35mm, SOc; 3 for 

exp. 35mm, ie Sor $i. oot 
2 ° 


$2.75; 100 ft. ‘$3.00. Bec 7 

TANT! We pay cash Sor a MAILERS 
tridges! We vey oe oe 

“ing charges for extra ~~ 

cartridges. Special yg = x PRINT 
large quantitie = Wr 





c > 
AMERICAN STUDIOS 

















‘Prepare for profitable business or 
fascinating hobby, at home under 
7? guidance of quali instructors, No previ- 
ous experience necessary, common school 
, Cincotion sufficient. Many earn while learn- 
ing. Our Practical studio methods also qualify 
for well-paying positions upon graduation. 
Send coupon below at once for free booklet, 
“Opportunities im Modern Photography” 
particulars and requirements, 





AMERICAN SCHOOL OF PHOTOGRAPHY . 


1315 Michigan Avenue Oept. 2268 Chicage 5, ti, 

Send booklet, “Opportunities in Modern Photogr fill particulars 

and requirements. 

iicnswcccndcscsseoneevoonensounen AGBe Gagooceccccoseccocece 

AdEreBS, .. sccccccescccoves Ovevecesesccores SGikspededsatbeses 
oat 





zo FINEST FINISHING FOR 
Tay ONLY A LI MORE 
















Pay a ae. more: extra qual- 
ity, extr care—your insurance 
against disappointment and loss ef 


pictures. 

Any 35mm roll (incl. Univex) ultra 
fine grain developed, vaporated and 
36 outstanding glossy Venlargements 
% 4 $1.50 


Bie MB BR. .ccccccccccces 
BB ex. rolls... .cccccccesece 1.10 
Ce veostee todas s 
Reloads, 36 ex. .....-++..=+ 

Any 8 ex. roll 120, 62 


2 

828 Bantam (exce w 116 and. larger) 
ultra fine 2 ain veloped n- 
larged to 314/4x4'/ “iaieas >. 2°50. So 
12 = spit rolls (ent. 

PPR Se re 75 
16 ex, split rolls (incl. 116),. .90 
Reprints, each ....-seeeeee 
Please add 5c for check or money 


a wy itt. ores aigleer, “a a, 


Beta Photo “Laboratories 


Bex 745, Grand Cent. Annex, New York 17, N.Y. 





Popular PHOTOGRAPHY July, 1944 


FOR THOSE “PRIZE WINNING” 
PICTURES EVERYONE ADMIRES 
.... USE THESE MODERN 
B& J PHOTO PRODUCTS 


> ~ , ‘ 
ey 2 
° - - 
x o * MF 
™ 2 » ef <i 


THE B&J 4x5 PRESS CAMERA 


Take your place with those advanced amateurs who are producing . ee T 
today’s “prize winning” pictures. In news, portrait, sports or pic- =A 

torial photography perfect negatives come easy with a B & J PRESS a ¢Giv 
CAMERA. —— _ 


SOLAR ENLARGERS = | ea re 


contre 


® For transforming your negatives into big, beautiful enlargements. . : j - ® Car 
A SOLAR.brings out the full pictorial quality of your negative— ee, © Ser 
gives you prints of “prize winning” merit, right from the start. le i sizes 
othey 


Catalog on request. Lists many B & J mak 
a 


items now available from your dealer. 


BACK THE ATTACK—WITH MORE BONDS 


Manufacturers 


urke & £h, me, 


321 So. WABASH AVE. CHICAGO 4, ILL., U.S. A. 


PRINTED IN 0.8.4 





sh, 
otograt 
« ot speed flash ph | basket 

. 7yi- . 

is meh ; - apax 
Th during 4 4, a Rat 
yaken was m4 Leon HG ot oe RE ane 
ball gat The “tY> stopPes : See . sink 


» Superpa® 


swat! ~~ For Accurate, ligh | Creed Exposures... 
Wollensak’s New 


Making possible extreme 
speed and exceptionally ac- 
curate exposures, the new 
HIGH-SPEED Rapax Shutter 
was developed after years of 

*Gives accurate exposures from 1 full sec- Wollensak research in 
ond to 1/200 or to 1/40) second, depending shutter design. 
upon model. 





y rapher, 





con 


e ( 


atures new-type Blade Arrestor device—eliminating use of spring 
ol... permitting extreme speed and accuracy. 


n be used with practically all flash synchronizers. 

* Serves our armed forces today; after the war will be available in 
sizes to fit all popular focal length lenses. Available, too, will be 
othe 


new, improved Wollensak products ... designed to help you 
make fine pictures. 


* ae 
wee 


(The Rapax shown at right provides exposures from 1 full 


second to 1/200 second and is equipped with a 6%/g in. focus 
Wollensak Series Il Velostigmat f4.5.) 





ROCHESTER, N. Y., U.S. A. 


ED IN U.S.A 





You're 4 Miles up in a Navy plane, shooting down through a telephoto lens at an Army bomb- 
er laying its eggs near Jap-held Buka Airfield, north of Bougainville. Notice the details— 


even the bombs in the air below the plane’s left wing—in this Kodacolor Aero vertical. 


Kodak's new color aerial film 
answers a lot of military questions 


Because of its pioneer research in 
color photography —research that had 
produced Kodachrome Film, and had 
Kodacolor Roll Film well under way— 
Kodak was “ready to go” when asked 
by the armed forces, before the war, 
for a new aerial film. . 

. .a full-color aerial film which could be 

processed in the field 

. would have haze-penetrating contrast 

...and with speed and sensitivity enough 

for use in modern military airplanes. 
Kodak met these specifications —and 
more—with Kodacolor Aero Reversal 
Film. It is entirely new; the fastest 
color film by far; rapidly processed in 
the field. The Kodacolor Aero shots 
shown here only begin to suggest its 
military importance... 


Just as earlier research contributed 
to Kodacolor Aero Reversal, the addi- 
tional knowledge gained, in turn, helped 
to perfect Kodacolor Roll Film— for 
full-color snapshots with ordinary cam- 
eras. You may occasionally get a roll— 
though it’s still scarce—and see what 
these color accomplishments mean to 
you. 


EASTMAN KODAK COMPANY 
ROCHESTER, N.Y. 


REMEMBER THE U. S. 8S. NEW ORLEANS?— 
how, in action off Guadalcanal, the explosion from a 
Jap torpedo sheared off her whole bow—and with 178 
men dead or dying, flames shooting above her fore- 
mast, and water 4% feet over her main deck, she was 
yet keptafloat by the almost superhuman efforts ofher 
officers and crew . .. saved to fight another day? —A 
stern example for us at home. 


BUY MORE WAR BONDS 


Serving human progress through Photography 


ipa hy 


work 


Before our fighting men advance, aerial 


photographs help point the way— 
where to shell... to bomb... to land, 
This picture was made while bombing 


the Japs on Wake Island. 

As shown in the more detailed illus- 
trations below, made near Buka and 
Munda Airfields, colors themselves are 
so important that much photographic 
reconnaissance is in full color—using 


Kodacolor Aero Reversal Film. 


Official U.S. Navy Photographs 


a 


The Navy reports that capture of theg™ 
Munda Airfield was facilitated by infor 
mation gained from photographs filmed * 
on Kodacolor Aero; and that increasing \ 
quantities will be needed as our opera- 
tions expand toward Japan. This vertical 
of white shoals and green islands neat 
Munda shows how Kodacolor Aero 
penetrates below the surface, “charting” 
unknown waters preliminary to landing 
operations. 


Officers Checking “The Lay of the Land,” as 
shown on Kodacolor Aero Reversal Film. 
More detailed examination is made over 
the ground glass of a 

“light box.” \ 





A 






a 
I 


4 
uy 
* 


